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Targeted  advertising  is  one  of  the  fas¬ 
test  growing  means  to  send  a  message 
to  the  public.  The  Register  Community 
Edition  is  the  first  zoned  publication  of 
its  kind  in  the  U.S.  to  affordably  bring 
its  advertisers  a  geographic  target  au¬ 
dience  through  the  “Full  Market 
Coverage”  program.  The  Community 
Edition  is  mailed  weekly  to  non¬ 
subscribers  and  included  with  the 
home  delivered  Register. 

Second  class  postal  delivery  allows 
expeditious  distribution.  We  produce  31 
zoned  publications  with  a  circulation 
of  over  650,000.  Public  interest  and 
news  stories,  plus  local  advertising 
specifically  written  for  individual 
zones  makes  our  product  readable  and 
interesting  to  each  Orange  County 
Community. 

To  insure  accurate  delivery.  The 
Register  urates  deliverable  address  lists 
weekly.  This  assures  a  quality  deliv¬ 
ery  system..  It’s  important  to  us  and 
our  advertisers  that  all  of  Orange 
County  receive  our  message.  That’s 
why  we  use  second  class  delivery  for 
our  Community  Editions.  Because  we 
insist  on  the  best. 
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Bringing  the  best  home  to  Orange  County. 

A  Division  of  Freedom  Newspapers,  Inc. 

Orange  County,  California 
Represented  Nationally  by  Story  &  Kelly-Smith 
Circulation:  284,951  Daily,  316,865  Sunday 

Source:  ABC  Publisher’s  Statement,  September  30,  1984 
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Fouts,  Winslow  lead  Chargers  over  Packers,  34-28 


THESE 
5  SPORTS 

Right  away  you  can  see  something 
is  afoot  here.  Because  the  fifth  star  is  not  a 
person.  It’s  a  newspaper. 

The  San  Diego  Union. 

How  did  The  San  Diego  Union  get 
to  be  star-stuff?  By  delivering  one 
outstanding  performance  after  another. 

Take  the  1984  Summer  Olympics. 
From  the  pre-Olympic  storm  over  Zola 
Budd,  to  the  final  flicker  of  the  Olymp.c 
flame,  The  San  Diego  Union  covered  all 
the  action.  In  18  specially  prepared 
Olympic  sections,  columnists  such  as 
Wayne  Lockwood  and  Barry  Lorge 
delivered  each  story  with  insight  and 
interest  to  our  readers. 

Then  came  the  Major  League 
Baseball  Playoffs  and  World  Series.  It  was 


STARS? 

quite  a  show.  And  again.  The  San  Diego 
Union  brought  every  exciting  pitch,  hit 
and  play  to  our  readers  in  an  expanded 
sports  section  as  well  as  special  Playoff  and 
World  Series  sections. 

Now  we’re  devoting  the  same  in- 
depth  coverage  to  San  Diego  Chargers 
football  and  the  upcoming  NFL  Playoffs 
and  Super  Bowl. 

It  all  just  goes  tc  show  why  sports 
fans  have  made  San  Diego’s  brightest  star, 
San  Diego’s  morning  star:  The  San  Diego 
Union. 

(1)  Zola  Budd,  South  African  and  British  World-Class 
Runner;  (2)  Steve  Garvey,  San  Diego  Padres  First 
Baseman;  (3)  Dan  Fouts,  San  Diego  Chargers 
Quarterback;  (4)  Greg  Louganis,  Olympic  and  World 
Class  Diving  Champion;  and  (5)  The  San  Diego  Union — 
all  the  greatest  sports  stars. 


The  San  Diego  Union 

Member  of  Newsplan 

Represented  nationally  by  Sawyer-Ferguson-Walker 


Our  Lowest  Price  Ever  on 


the  Computer  Of  the  Year  ! 


Give  Someone  Special  the  Advanced  Technology  of  the 


Model  100  and  Save  ^200 


Innovative  Technology  for 
Under  Your  Tree 

This  Christmas,  take  advantage  of 
Radio  Shack's  lowest  price  ever  on 
the  Model  100,  and  give  your  _ 
someone  special  the  special  power 
and  convenience  of  Arnerica's  #1 
portable,  computer.  The  Advanced 
Technology  Model  1 00  is  the  only 
portable  with  a  full-size  typewriter  ' 
keyboard,  an  eight-line  by  40-. 
character  displ£iy,  d  built-in  tele¬ 
phone  modem  arfd-five  built-in 

Sale  begins  Dec.  1,  en^  Dec.  24,  1984.  Prices  ap 
participating  Radio  Sh^k  stores  and  dealers. 


programs.  And  all  this  power  is 
packed  in  a  computer  weighing 
less  than  four  pounds! 

The  Perfect  Gift  at  the 
Perfect  Price 

Come  see  the  8K  Model  1 00,  now 
$399.00  (#26-3801,  Reg. 
$599.00)  and  the  24K  Model  100, 
now  $599  (#26-3802,  Reg. 
$799.00).  Either  one  is  the  perfect 
choice  for  your  someone  special  — 
or  for  yourself —this  Christmas. 

ly  at  Radio  Shack  Computer  Canters  and  at 


Radio /haeK 

The  Technology  Store 

A  aVISON  OF  TANDY  COfirWATON 

r  Send  me  a  free  1985  Computer  Cetalog. 

I  Mail  To;  Radio  Shack,  Dept.  85-A-881 
I  300  One  Tandy  Center,  Fort  Wbrth,  Texas  76102 

NAME _ 

I  ADDRESS _ 

I  CITY _ 

I  STATE _ ZIP _ 

I  TELEPHONE _ 

I _ I 


Editor  &  Publisher  advertisers: 
Please  note  holiday  closing  schedule 

December  29 
Journalism  Awards  Issue 

Closing  for  display  advertising 

AWARDS  DIRECTORY  PULL-OUT 

Space  reservations:  December  13 

Advertising  copy:  December  18 

RUN  OF  PAPER 

Space  reservations:  December  18 

Advertising  copy:  December  19 

Closing  for  classified  advertising 

2  P.M.  Friday,  December  21 


January  5 

Review  &  Forecast  Issue 

Closing  for  display  advertising 
Space  reservations:  December  26 

Advertising  copy:  December  28 

Closing  for  classified  advertising 

2  P.M.  Friday,  December  28 


We  thank  you  for  your  cooperation 
and  wish  you  happy  holidays 


Editor  &  Publisher 

11  WEST  19TH  STREET,  NEW  YORK,  N.Y.  10011 
PHONE:  212-675-4380 
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4-5 — Virginia  Press  Association,  Mid-Winter  Meeting, 

Hyatt  Hotel,  Richmond. 

10-12— Wisconsin  Newspaper  Association,  Paper  Valley 

Hotel,  Appleton. 

14-18 — National  Association  of  Advertising  Publishers, 

Mid-Winter  Conference,  Cerromar  Beach  Hotel,  Puerto  Rico. 

17-18— Suburban  Newspapers  of  America,  Circulation  Conference, 
Holiday  Inn,  O'Hare  Kennedy,  Chicago. 

17-19— Kentucky  Press  Association,  Winter  Convention, 
Radisson  Plaza,  Lexington. 

17-19— Idaho  Newspaper  Association  Winter  Convention, 
Red  Lion  Riverside,  Boise. 

17-19 — Mississippi  Press  Association,  Mid-Winter  Conference  and 

Trade  Show,  Holiday  Inn  Downtown,  Jackson. 

24-25— North  Carolina  Press  Association,  Annual  Press  Institute, 
Carolina  Inn,  Chapel  Hill. 

24-26— Tennessee  Press  Association,  Winter  Convention  and 

Press  Institute,  Marriot  Hotel,  Nashville. 

24-26 — Texas  Press  Association,  Mid-Winter  Convention  and  Trade 
Show,  Americana  Hotel,  Fort  Worth. 

24-26— Wyoming  Press  Association,  Annual  Winter  Meeting 

Little  America,  Cheyenne. 

24- 27— New  England  Press  Association,  Annual  Meeting, 

Sheraton-Boston  Hotel. 

25- 26— Michigan  Press  Association,  Winter  Convention, 

Amway  Grand  Plaza,  Grand  Rapids. 

27-36— International  Newspaper  Advertising  and  Marketing 
Executives,  Fontainebleau  Hilton,  Miami  Beach. 

29-31— Washington  Journalism  Center,  Conference  for 

Journalists,  Can  Health  Care  Cost  Ever  Be  Controlled? 

Watergate  Hotel,  Washington,  D.C. 

FEBRUARY 

7-9— Oklahoma  Press  Association,  Mid-Winter  Convention  & 

Trade  Show,  Lincoln  Plaza  Convention  Center,  Oklahoma  City. 
13-15— California  Newspaper  Publishers  Association,  Convention  and 
Presstech,  Fairmont  Hotel,  San  Francisco. 

23- 25— Great  Lakes  Newspaper  Production  Conference, 

Conference,  Hyatt  Regency  O'Hare,  Chicago. 

24- 27— Inland  Daily  Press  Association,  The  Fairmont,  Denver. 

26- 28— Washington  Journalism  Center,  Conference  for  Journalists, 

Big  Business  of  Sports,  Watergate  Hotel,  Washington,  D.C. 

Seminars/Workshops/Clinics 

JANUARY 

6-9— SNPA'SNPA  Foundation,  Seminar,  Copy  Editing  and 

Headline  Writing,  University  of  South  Carolina,  Columbia. 

6-11 — American  Press  Institute,  Circulation  Sales  and 

Marketing  Strategies,  Reston,  Va. 

13-23— American  Press  Institute,  City  Editors  (over  75,000  circulation), 
Reston,  Va. 

26- 2/2 — Pennsylvania  Newspaper  Publishers  Association,  Mid-Winter 

Management  Seminar,  Palmas  Del  Mar,  Puerto  Rico. 

27- 2/1 — American  Press  Institute,  Newsroom  Administration, 

Reston,  Va. 

27-2/1 — American  Press  Institute,  Management  of  the  Weekly 

Newspaper,  Reston,  Va. 

27-30— SNPA/'SNPA  Foundation,  Seminar,  Managing  the  Circulation 
Department,  Tampa  Tribune,  Tampa,  Fla. 

FEBRUARY 

1-3— Mid  America  Press  Institute,  City  Editors  Seminar 
Radisson  Hotel,  St.  Louis. 

3-6— SNPA  Foundation,  Seminar.  Layout,  Design  and  Graphics 
University  of  Oklahoma,  Norman. 

3-13 — American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 
Reston,  Va. 

10-15— American  Press  Institute,  Advertising  Executives  of  Weekly 
Newspapers.  Reston,  Va. 
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Dreak  out  the  bubbly! 

The  Wizard  of  Id  celebrates  two  historic  ^  ^ 

milestones  in  1984  -  1,000  clients  and  its  20th  anniversary.  ^  ^ 

Even  the  Wiz  himself  couldn’t  have  conjured  up  more  perfect  timing! 

Of  course,  the  real  wizards  are  Johnny  Hart  and  Brant  Parker,  the  great  comic 
minds  who  bring  the  mirth  of  the  Middle  Ages  to  the  middle  of  the  twentieth  century. 
^  There’s  no  mystical  formula  to  the  Wizard  of  Id’s  longevity  and  popularity. 


Just  one  little  secret  you  don’t  even  need  to  be  a  wizard  to  know 
laughter  is  the  most  powerful  magic  spell  of  all! 

All  of  us  at  News  America  Syndicate  wish  Johnny,  Brant  and 


NEWS  AMERICA  SYNDICATE  ■  1703  KAISER  AVENUE  ■  IRVINE,  CALIFORNIA  92714  ■  (714)250-4000 


New  York  Fol  Act  may  get  some  teeth 


New  York’s  10-year-old  Freedom 
of  Information  Act  would  get  its  first 
teeth  under  legislation  proposed 
(December  6)  by  the  Nassau  County 
district  attorney. 

A  proposed  amendment  to  the 
state’s  Public  Offices  Law  would 
make  it  a  Class  A  misdemeanor  for 
public  officials  to  “respond  knowing¬ 
ly  and  falsely  with  intent  to  defraud, 
deceive  or  injure’’  a  Freedom  of 
Information  records  law  request. 

The  misdemeanor  penalty  is  up  to 
one  year  in  jail  and/or  a  $1,(XX)  fine. 

In  addition,  Denis  Dillon’s  pro¬ 
posal  would  provide  civil  penalties  up 
to  $1,000  in  fines  for  each  violation. 

“The  Freedom  of  Information  Act 
was  designed  to  make  government 
more  open  to  public  scrutiny  and 
higher  public  awareness,  thus 
increasing  the  honest’'  of  public  offi¬ 
cials.  Under  the  ex  'ting  law,  in 
effect,  public  officials  ,  an  be  derelict 
in  office  with  impunity,’’  Dillon  wrote 
in  a  memorandum  to  the  New  York 
legislature. 

Dillon’s  office  discovered  that  New 
York’s  FoIA  provides  no  penalities 


when  the  Long  Island  Jewish  World,  a 
weekly  in  Great  Neck,  N.Y.,  com¬ 
plained  that  the  University  of  New 
York  at  Stony  Brook  did  indeed  have 
documents  it  said,  in  a  FolA  re¬ 
sponse,  it  did  not  have  (E&P,  Aug. 
11). 

Investigating  allegations  that  Stony 
Brook  had  solicited  Arab  government 
money  to  fund  an  Islamic  studies 
chair,  the  Jewish  World  on  Feb.  24 
used  the  law  to  request  all  documents 
relating  to  any  proposed  gifts  to  the 
school  from  foreign  governments  or 
businesses. 

A  few  days  later,  the  school’s  ad¬ 
ministrator  for  claims,  Rosemarie 
Williams  Nolan,  responded  that  “no 
correspondence  or  documents  relat¬ 
ing  to  such  gifts’’  were  in  university 
files. 

However,  the  Village  Voice  in  its 
July  13  issue  published  documents 
obtained  from  the  school’s  file  show¬ 
ing  that  a  member  of  an  advisory 
board  to  the  university’s  Center  for 
Religous  Studies  had  initiated  talks  on 
funding  the  Islamic  chair  with  a  num¬ 
ber  of  Arab  world  institutions. 


including  the  controversial  gov¬ 
ernment-funded  King  Faisal  Founda¬ 
tion  of  Saudi  Arabia. 

Further,  the  documents  showed, 
top  university  officials,  including 
president  John  Marburger,  were 
aware  of  the  discussions. 

A  district  attorney’s  spokesman 
said  the  bill  could  become  law  in  1985 
and  that  preliminary  discussion  with 
members  of  both  parties  in  the  legisla¬ 
ture  are  already  underway. 

“As  an  independent  weekly  news¬ 
paper  serving  a  sophisticated  popula¬ 
tion.  it’s  rewarding  to  know  that  the 
political  system  of  our  country  can 
work,’’  said  Jewish  World  publisher 
and  editor  in  chief  Jerry  Lippman, 
who  pushed  for  the  law. 

“However,  it  was  unfortunate  a 
state-funded  university  had  neither 
the  respect  for  the  newspaper  nor  the 
law  to  provide  the  information  with¬ 
out  the  need  for  a  penalty,’’  Lippman 
added. 

“If  you  can’t  get  truth  from  a  uni¬ 
versity,  from  whom  can  you  get 
truth?’’ 


Human  rights  body  rejects  reporter’s  petition 


The  Inter-American  Human  Rights 
Commission  of  the  Organization  of 
American  States  rejected  the  petition 
of  an  American  reporter  who  was  con¬ 
victed  of  illegally  practicing  his  pro¬ 
fession  in  Costa  Rica. 

Stephen  Schmidt,  who  was  a  repor¬ 
ter  for  the  English-language  Tico 
Times,  was  prosecuted  by  the  govern¬ 
ment  of  Costa  Rica  because  he  was 
not  a  member  of  the  “Colegio  of  Jour¬ 
nalists,’’  a  body  which  is  open  only  to 
journalism  graduates  of  the  Univer¬ 
sity  of  Costa  Rica. 

The  Colegio  was  responsible  for 
urging  the  government  of  Costa  Rica 
to  prosecute  Schmidt. 

Schmidt  won  his  case  in  the  lower 
court  which  said  he  was  exercising  a 
basic  right. 

However,  the  Costa  Rican  govern¬ 
ment  appealed  to  the  Supreme  Court 
which  found  Schmidt  guilty  of  the 
illegal  practice  of  journalism  and  sent¬ 
enced  him  to  three  months  in  jail.  The 
sentence  was  suspended  on  the  condi¬ 
tion  that  he  not  repeat  his  “crime.” 

Schmidt  appealed  to  the  Inter- 
American  Human  Rights  Commis¬ 
sion  on  the  grounds  that  one  of  his 
basic  rights,  guaranteed  by  the  Inter- 


American  Human  Rights  convention, 
had  been  violated.  He  asked  the  Com¬ 
mission  to  refer  his  case  to  the  Inter- 
American  Human  Rights  Court. 

By  rejecting  his  petition,  the  com¬ 
mission  effectively  barred  Schmidt 


The  Inter-American 
Press  Association,  based 
in  Miami,  condemned  the 
commission’s  decision  as 
a  “serious  blow”  to 
freedom  of  expression  in 
the  hemisphere. 

from  seeking  redress  in  the  Human 
Rights  Court.  Schmidt  wanted  the 
court  to  rule  that  the  Inter-American 
Human  Rights  Convention  could  not 
be  contravened  by  national  legisla¬ 
tion. 

The  vote  was  reported  to  be  five  to 
one  against  Schmidt,  with  the  U.S. 
delegate  casting  the  sole  vote  in  his 
favor.  Costa  Rica’s  delegate  ab¬ 
stained. 

The  Inter-American  Press  Associa¬ 


tion,  based  in  Miami,  condemned  the 
commission’s  decision  as  a  “serious 
blow”  to  freedom  of  expression  in  the 
hemisphere. 

The  commission’s  action,  the 
lAPA  said,  showed  that  the  body 
placed  the  interests  of  governments 
ahead  of  the  rights  of  the  people. 

At  this  point,  it  is  not  clear  what 
further  legal  avenues  are  open  to 
Schmidt,  an  lAPA  spokesman  said. 


Wash.  Post  buys 
educational  centers 

The  Washington  Post  Co.  has 
agreed  in  principle  to  acquire  Stanley 
H.  Kaplan  Educational  Centers  from 
its  owners,  Stanley  H.  Kaplan  and 
members  of  his  family. 

Headquartered  in  New  York  City, 
Kaplan  operates  120  permanent  and 
many  temporary  educational  centers 
around  the  country.  The  centers  pre¬ 
pare  students  for  admission  and 
licensing  tests  such  as  the  SAT’s, 
LSAT’s  and  medical  boards. 

Financial  terms  were  not  disclosed. 
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Now  you  don't  iieed  an  enormous  copier 
to  make  enormous  copies. 


The  name  tells  the  story. 

The  Canon  NP-2436  is  a  large-format  professional 
plain  paper  copier  that  makes  size-for-size  reproduc¬ 
tions  up  to  24"  X  36".  But  that’s  only  part  of  the  story. 

If  oversized  documents  are  a  way  of  life  in  your 
business,  you  owe  yourself  a  serious  look  at  the 
NP-2436.  Why? 

The  NP-2436  is  surprisingly  compact— hardly 
larger,  in  fact,  than  many  conventional  office  copiers. 

It  runs  on  standard  115  Volts  AC,  and  it  doesn’t  require 
any  special  ventilation.  You  can,  in  other  words,  put  it 
just  about  anywhere.  . 

Making  copies  on  the 
NP-2436  is  fast,  easy  and  i- 

economical.  Just  feed  your  ' 

original,  and  walk  away  with 
your  copy  seconds  later.  Use 
the  built-in  roll-fed  paper 
supply  or  use  the  single-sheet 
bypass  for  different  paper  %  f 


stock.  Either  way,  you’ll  never  need  to  use  costly  coated 
copy  materials.  And  your  copies  come  out  dry,  ready 
to  fold  or  mark  up. 

Take  a  close  look  at  the  copies.  The  NP-2436  gives 
you  impressive  reproductions— crisp  and  clear,  from 
edge  to  edge.  It’s  the  kind  of  quality  you  just  can’t  get 
with  diazo  duplicators. 

You  should  also  know  that  the  NP-2436  gives  you 
a  choice  of  copy  color;  black,  brown,  or  blue.  That’s 
versatility  not  even  the  most  expensive  engineering 
copiers  can  match. 

Finally  take  a  look  at  the  NP-2436’s  price.  It’s  more 
affordable  than  you  might  think. 

All  in  all,  the- NP-2436  is  an  extremely  practical 
answer  to  a  large  variety  of  oversized  copying  needs. 
And  it  just  may  be  the  perfect  answer  to  yours. 

A  Canon 

M  PLAIN  PAPER  COPIER 
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Call  your  lawyer 

The  subject  of  ethics  has  been  discussed  among  journalists  for 
many  years  and  is  a  particularly  hot  topic  right  now  because  of  their 
preoccupation  with  questions  of  credibility  and  fairness. 

The  American  Society  o^"  Newspaper  Editors  has  shown  its  con¬ 
cern  about  ethics  with  its  full-scale  examination  in  the  October  issue 
of  The  Bulletin  (E&P,  Nov.  3,  page  6).  Codes  of  ethics,  and  respect 
for  them,  was  a  lively  topic  at  recent  meetings  of  the  Society  of 
Professional  Journalists,  Sigma  Delta  Chi  and  the  Associated  Press 
Managing  Editors.  All  of  this  is  a  healthy  sign  indicating  a  high 
degree  of  responsibility  among  newspaper  editors  and  reporters  to 
their  readers  and  a  great  concern  about  doing  their  jobs  right  to  earn 
respect  and  credibility. 

But,  in  all  the  talk  about  codes  of  ethics,  the  need  for  them, 
whether  they  should  be  written  and  formal,  etc.,  there  is  a  very 
disturbing  sound.  That  is  the  suggestion  by  some  that  not  only  must 
we  have  codes  of  ethics  but  there  is  a  need  for  enforcement  pro¬ 
cedures.  The  proponents  mean  well,  of  course,  but  do  not  see  the 
ramifications  of  their  suggestion. 

A  survey  among  those  attending  the  annual  convention  of 
SPJ,SDX  in  Milwaukee  a  year  ago  revealed  that  64%  believed  some 
mechanism  should  exist  at  the  local  level  (among  chapters)  to  review 
complaints  of  ethical  violations  by  journalists;  68%  thought  some 
methods  should  be  available  at  the  national  level;  and  66%  said  they 
would  be  willing  to  sit  in  judgment  of  a  fellow  journalist  accused  of  an 
ethical  violation. 

If  journalists  individually  or  collectively  want  to  sit  in  judgment 
over  the  activities,  ethical  or  otherwise,  of  their  peers,  that  is  up  to 
them.  They  do  it  informally  all  the  time,  so  why  not  put  it  all  on  the 
record  for  other  journalists  to  take  it  or  leave  it.  We  have  a  feeling  the 
latter  will  be  a  majority  reaction  as  the  demise  of  the  National  News 
Council  (although  ethics  was  not  its  major  consideration)  would  sug¬ 
gest. 

But  for  journalists  to  seriously  contemplate  an  enforcement  pro¬ 
cedure  designed  to  punish  those  who  do  not  conform  to  someone’s 
preconceived  set  of  moral  rules  is  contrary  to  the  meaning  of  the  First 
Amendment  which  these  journalists  are  trying  to  uphold  in  a  mis¬ 
guided  way.  The  Bill  of  Rights  says  “Congress  shall  make  no 
law  .  .  .  abridging  the  freedom  of  speech  or  of  the  press”  and  for  200 
years  Congress  has  refrained  from  trying  to  say  who  may  or  may  not 
practice  journalism.  Now  we  have  a  suggestion  that  journalists 
themselves  may  do  what  Congress  has  not  done:  Decide  that  some 
persons  are  ineligible  to  practice  journalism  because  they  may  have 
violated  a  set  of  rules.  Or,  a  more  polite  way  to  put  it  would  be  to  say: 
You  can’t  belong  to  our  club,  or  association,  or  society,  unless  you 
conform  to  our  rules.  A  similar  suggestion  has  been  before  UNESCO 
only  there  it  is  called  “licensing.” 

The  Code  of  Ethics  of  SPJ,SDX  adopted  in  1973  says  that  “jour¬ 
nalists  should  actively  censure  and  try  to  prevent  violations  of  these 
standards,  and  they  should  encourage  their  observance  by  all  news¬ 
people.”  That’s  fine!  Moral  persuasion  and  education!  But  when  the 
talk  turns  to  enforcement,  meaning  compulsion,  we  suggest  it  is  time 
to  call  in  the  constitutional  lawyers. 
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Letters  to  the  Editor 


Publisher  claims  headline  was  ‘untrue’ 


Your  headline,  “Massachusetts 
newspaper  publisher  tells  staff:  Write 
pro-Republican  stories,”  in  the 
November  24  issue  and  its 
accompanying  lead  paragraph  which 
said  “the  staff  was  directed  to  print 
pro-Republican  stories,”  are  abso¬ 
lutely  untrue. 

You  then  used  selective  quotes 
from  my  memo  to  our  editorial  staff  to 
support  the  premise  advanced  in  your 
headline.  My  memo  was  a  directive  to 
keep  personal  bias  out  of  news  stories 
and  nowhere  did  it  order  people  to 
print  pro-Republican  stories. 

The  memo’s  key  paragraph  — 
which  Editor  &  Publisher  chose  not  to 
print  —  said  “You  as  a  member  of  the 
editorial  staff,  may  hold  any  view  you 
wish  and  may  vote  any  way  you 
please.  But  if  your  views  are  anti- 
Republican  or  pro-Democrat,  just 
don't  let  them  get  into  the  newspap¬ 
ers.  That  is  not  what  you  are  being 
paid  to  do  and  it  isn’t  to  be  considered 
some  kind  of  game  as  to  what  com¬ 
ments  or  political  slant  you  can  put  on 
a  story  and  ‘get  by’  the  editing  proc¬ 
ess.” 

My  memo  was  an  attempt  to  keep 
slanted  and  biased  stories  from  being 
presented  as  news  and  was  written  in 
response  to  one  of  our  editors  clearly 
overplaying  a  small  story  by  running  it 
on  page  one  the  previous  week  with  a 
four  column  photo  of  Geraldine  Fer¬ 
raro. 

The  E&P  story  also  said  “Current 
staff  members  declined  to  comment 
when  called,  saying  they  feared  being 
rebuked  by  Jorgensen.” 

The  E&P  reporter  called  me  while 
doing  the  story  to  say  she  had  trouble 
getting  my  staff  members  to  talk  to  her 
because  she  felt  they  feared  retribu¬ 
tion.  I  told  her  1  would  personally  call 
each  member  of  my  staff  and  tell  them 
to  feel  free  to  answer  her  questions  or 
comment. 

I  agreed  to  tell  them  she  would  hold 
their  identities  in  confidence  and  their 
comments  could  be  completely 
anonymous.  I  then  gave  her  the 
names  of  each  person  on  the  editorial 
staff,  including  the  sports  editor  and 
photographer.  She  never  called  any¬ 
one  back  for  comments  and  your 
story  ran  more  than  a  month  after  our 
conversation,  ample  time  to  contact 
the  people  involved. 

It  may  be  interesting  for  your  read¬ 
ers  to  know,  as  your  reporter  knew 
but  chose  not  to  print,  that  the  only 


news  story  which  was  intercepted  by 
the  copy  desk  and  not  printed  as  a 
result  of  my  memo  was  a  press  release 
about  a  Republican  group  in  a  nearby 
town  looking  for  volunteers  for  a 
phone  bank.  It  was  out  of  our  circula¬ 
tion  area  so  the  desk  chose  to  kill  it. 

Your  story  ended  with  the  sen¬ 
tence,  “One  staffer  said  his  termina¬ 
tion  was  based  on  one  such  disagree¬ 
ment  with  Jorgensen.”  1  would  think 
that  this  would,  if  true,  have  been  a 
much  bigger  story  than  “Publisher 
tells  staff:  Write  pro-Republican  sto¬ 
ries.” 

The  only  editorial  staff  terminated 
here  in  over  five  years  was  the  execu¬ 
tive  editor  who  had  submitted  written 
demands  to  me  that  he  be  named  pub- 
lisher  and  receive  a  large  pay 
increase.  Even  under  those  circum¬ 
stances,  1  gave  him  more  than  two 

Hurray  for  the  Kansas  City  Times 


months’  notice  to  find  new 
employment  and  it  was  while  he  was 
working  out  this  notice  period  that  he 
informed  me  he  had  sent  you  a  copy  of 
my  memo. 

I  feel  E&P  should  not  have  put  its 
own  characterization  of  my  memo  in 
the  headline,  lead  graph  and  on  the 
cover,  and  that  your  reporting  was 
unfair,  untrue,  incomplete,  sensa¬ 
tionalist,  harmful  and  inaccurate. 

C.  Peter  Jorgensen 


(Jorgensen  is  publisher.  Century 
Newspapers,  Winchester,  Mass.) 


(Editor’s  note:  E&P  did  contact 
staffers  at  Century  Newspapers, 
some  of  whom  supplied  information 
for  the  story.  Others  refused  to  com¬ 
ment  even  if  their  names  were  kept 
confidential.) 


Hurray  for  the  Kansas  City  Times'. 
During  an  election  year  in  which  all 
pretext  of  press  objectivity  seemed 
abandoned,  the  Times  ran  an  October 
27  endorsement  of  President  Reagan 
—  side  by  side  with  a  cartoon  of  a  man 
pointing  to  the  endorsement  and  hold¬ 
ing  his  nose  (E&P,  Nov.  10). 

Those  newspaper  publishers  who 
banded  together  to  publicly  support 
Ronald  Reagan’s  re-election  effort,  as 
well  as  Miami  Herald  publisher 


Richard  Capen  and  New  York  News 
publisher  James  Hoge  (both  of  whom 
overruled  the  decision  of  their  edi¬ 
tors,  who  wanted  to  endorse  Walter 
Mondale),  could  and  should  learn 
something  from  the  Kansas  City 
example. 

I  hereby  nominate  the  Times  as  the 
newspaper  that  best  represented  the 
First  Amendment  spirit  in  1984. 

Michael  Hemmes 


FROM  FT  LAUDERDALE  .  .  . 

"This  city  has  long  been  called  the  Venice  of 
America,  its  sunny  face  creased  with  an  intra¬ 
coastal  waterway  and  almost  300  miles  of 
canals  Afternoons  find  the  narrow  channels 
filled  with  boaters,  and  evenings  find  many 
of  those  boaters  filled  with  booze . .  . 

“From  state  to  state,  estimates  vary  of  the 
involvement  of  drinking  in  boating  acci¬ 
dents  Some  boating  officials  say  alcohol 
fuels  30  percent  of  fatal  boating  accidents 
others  say  the  number  is  closer  to  70 percent " 


— Barry  Bearak  of  the  Los  Angeles  Times 

Outstanding  in  the 
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Sure,  I’ll  convert  to  offset... 
when  I  can  afford  $10  million 
and  a  whoie  new  pressroom. 


Don’t  think  offset. 

Think  flexography. 

Today's  flexography  by  Koppers  gives 
you  the  color  capability  of  offset,  at  a 
much  lower  cost. 

That’s  because  Koppers  printing  tech¬ 
nology  uses  your  existing  letterpress 
frames.  It  can  be  installed  one  unit  at  a 
time,  so  conversion  is  painless  and  fast. 

You  won’t  need  a  new  pressroom.  Re¬ 
training  can  be  done  right  in-house. 


Flexography  offers  other  built-in  econ¬ 
omies,  like  the  ability  to  print  on  lighter- 
weight  stock.  And  the  ability  to  slash 
your  printed  waste  and  keep  it  down. 

But  the  best  news  is  the  color  quality. 
Vibrant  colors  that  stay  clean  and  crisp 
without  critical  adjustment.  Deep,  rich 
blacks  without  smudging  and  print- 
through.  Advertisers  love  the  flex¬ 
ographic  product,  and  your  readers  . . . 
well,  they  won’t  complain  any  longer 
about  ruboff  when  handling  your  paper. 


Not  if,  but  when  you’re  ready  to  discuss 
converting  to  flexography,  write  or 
call  us. 

Web  Press  Department 
Koppers  Company,  Inc. 

Glen  Arm,  Maryland  21057 
301/592-5400 

KOPPERS 

Engineered 

Products 
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Censorship  or  bad  taste? 


Se^/eral  Canadian  newspapers  refuse  to  run  ad  by  Penthouse 
magazine  which  was  iliustrated  with  a  swastika 


A  newspaper  ad  for  Penthouse 
magazine — illustrated  with  a  swastika 
and  comparing  Canadians  who  sup¬ 
port  the  nation’s  censorship  laws  to 
the  leaders  of  NaziGermany — has 
stirred  almost  as  much  controversy  in 
Canada  as  the  magazine’s  banned 
December  issue. 

Two  of  seven  major  newspapers 
who  were  offered  the  full-page  ad  re¬ 
fused  to  run  it,  and  one  that  did  later 
apologized  to  readers. 

The  advertisement  was  in  response 
to  the  federal  government’s  import 
ban  of  the  magazine’s  December 
issue  and  subsequent  obscenity 
charges  laid  against  several  retailers 
and  distributors.  The  ban  itself  was 
prompted  by  complaints  about  photos 
in  the  issue  showing  women  in  bond¬ 
age. 

“Why  Not  Let  Somebody  Else 
Think  For  You?,’’  the  ad  was  head¬ 
lined.  It  went  on  to  say  that  support¬ 
ers  of  the  nation’s  censorship  laws 
would  like  to  impose  even  stricter 
rules  to  books,  television  and  maga¬ 
zines —  “rules  just  like  the  ones  they 
had  in  Nazi  Germany  and  have  today 
in  Cuba,  Iran  and  the  Soviet  Union.’’ 

Though  it  was  signed  “The  Coali¬ 
tion  of  Concerned  Publishers,’’  the  ad 
was  “placed  by  Penthouse,  written 
by  Penthouse  and  paid  for  by  Pent¬ 
house,’’  Toronto  Sun  national 
advertising  manager  Sheryl  Lavine 
told  E&P. 

The  ad  prompted  “more  calls  than 
we  ordinarily  get  on  an  ad,’’  Lavine 
said. 

Toronto  Sun  publisher  Paul  God¬ 
frey  said  the  advertisement  was  pub¬ 
lished  by  mistake  and  he  apologized 
to  readers  for  running  it. 

That  prompted  a  statement  from 
Penthouse  publisher  Bob  Guccione 
who  said  Godfrey  supports  censor¬ 
ship. 

“As  a  free  man  ...  I  abhor  the 
ignorance  and  insensitivity  of  Mr. 
Godfrey,’’  Guccione  told  the  Cana¬ 
dian  Press. 

CP  also  quoted  Penthouse  vice 
president  and  public  relations 


director  Leslie  Jay  as  saying  other 
publishers,  who  she  would  not  iden¬ 
tify,  were  part  of  the  coalition. 

Because  those  publishers  were  not 
identified,  the  Vancouver  Sun  did  not 
run  the  ad,  general  advertising  mana¬ 
ger  Al  McNair  said. 


Toronto  Sun  publisher 
Paul  Godfrey  said  the 
advertisement  was 
published  by  mistake  and 
he  apologized  to  readers 
for  running  it. 


“All  we  wanted  to  know  was  who 
was  in  the  coalition,  but  (Penthouse) 
never  got  back  to  us.  I  phoned  three 
times,  and  in  the  end  1  felt,  i’ll  just 
leave  it  up  to  you  guys,’’’  McNair 
said. 

The  Edmonton  (Alta.)  Journal 
insisted  that  Penthouse  identify  itself 
in  the  ad  before  agreeing  to  run  the  ad, 
said  Norm  Weitzel,  director  of 


“We’re  coming  off  an 
eight-month  strike  here 
and  we  need  aii  the 
iinage  we  can  get,”  he 
said. 


advertising. 

“At  the  bottom  of  the  ad,  it  said, 
‘This  message  is  sponsored  by  Pent¬ 
house  magazine,’  because  we  insist 
that  an  opinion-type  ad  must  be  clear¬ 
ly  identified  ?s  to  its  sponsors,’’  Weit¬ 
zel  told  E&P. 

Nevertheless,  the  paper  felt  it  had 
to  run  the  advertisement,  he  added. 

“We  at  the  Journal  hold  a  very 
strong  opinion  that  we  have  a  strong 


obligation  to  allow  other  opinions  the 
freedom  of  our  columns.  It’s  almost 
as  simple  as  that,’’  Weitzel  said. 

About  50  readers  responded  with 
calls  or  letters,  most  complaining 
about  the  “forcefulness’’  of  the  ad,  he 
said. 

The  Sudbury  (Ont.)  Star  also  ran 
the  ad,  but  the  swastika  caused  some 
apprehension,  advertising  manager 
Kenneth  Sabourin  said.  It  was  run 
after  the  copy  was  approved  by  pub¬ 
lisher  Don  Herron,  he  said. 

There  was  also  an  economic 
incentive  to  publish,  Sabourin  said. 

“We’re  coming  off  an  eight-month 
strike  here  and  we  need  all  the  linage 
we  can  get,’’  he  said. 

Only  a  few  readers  called  about  the 
ad,  Sabourin  said,  and  most  of  those 
favored  Penthouse’s  position. 

The  Hamilton  (Ont.)  Spectator 
printed  the  ad  because  it  dealt  with 
significant  free  speech  and  censorship 
isues,  said  Bill  Findlay,  assistant  to 
the  publisher. 

However,  the  Toronto  Globe  and 
Mail  refused  to  carry  it,  publisher  Roy 
Megarry  said,  because  the  swastika 
illustration  was  offensive. 

“That  symbol  is  associated  with 
concentration  camps  and  death  and 
some  people  would  be  very  offended 
by  that,’’  he  said. 

The  Calgary  (Alta.)  Herald  also  re¬ 
fused  to  run  the  ad. 

Outside  the  news  industry,  there 
was  an  outcry  of  protest  against  the 
ad. 

For  example,  Sheila  Finestone,  the 
critic  for  the  status  of  women  in  the 
Liberal  Party’s  shadow  cabinet, 
called  for  a  criminal  investigation  by 
the  federal  government.  And  the 
League  for  Human  Rights  of  B’nai 
B’rith  Canada  said  it  would  make  for¬ 
mal  complaints  to  newspapers  that 
ran  the  ad. 

However,  there  have  been  no  com¬ 
plaints  to  the  Advertising  Standards 
Council,  a  government  agency  which 
oversees  advertising,  a  spokeswoman 
said. 


Advice  to  newspapers 

Those  attending  the  Associated  Press  Managing  Editors’  annuai 
convention  hear  words  of  wisdom  on  credibiiity,  privacy  and  ethics 


By  Andrew  Radolf 

The  Associated  Press  Managing 
Editors  led  off  their  convention  in 
Miami  by  tackling  three  of  the  leading 
issues  in  journalism:  credibility, 
privacy  and  ethics. 

The  key  to  improving  press 
credibility  lies  with  the  public’s  sense 
of  fairness,  said  Robert  F.  Erburu, 
president  of  Times  Mirror  Co. 

“Fundamental  public  support  for  a 
free  press  rests  in  a  fair  press,”  he 
said.  “While  the  public  over¬ 
whelmingly  rejects  censorship,  they 


A  poorly  run  circulation 
department  or  an  “inept 
advertising  clerk”  can 
lose  a  newspaper  as 
much  credibility  as  a  bad 
story,  Natt  said. 


would  embrace  actions  assuring  that 
the  press  is  fair.” 

Erburu  said  the  press  needs  to 
“develop  a  presumption  of  correct¬ 
ness”  on  part  of  readers  to  convince 
the  public  of  its  fairness. 

“Credibility  and  survival  (of  news¬ 
papers)  are  linked  in  a  very  real  way,” 
he  continued.  He  said  a  “loss  of  confi¬ 
dence”  in  the  press’  fairness  and 
credibility  would  result  in  readers 
“turning  to  other  sources  of  news” 
and  ultimately  a  loss  of  revenues. 

Richard  Cunningham,  a  former 
ombudsman  for  the  Minniapolis  Star 
and  Tribune,  suggested  that  newspa¬ 
pers  improve  credibility  with  the 
public  by  “putting  together  a  simple 
statement  of  values”  and  publishing  it 
to  invite  public  response. 

“You’ll  discover  readers  are  not 
against  us,”  he  said,  commenting  that 
reader  responses  may  lead  to  mod¬ 
ifications  in  such  a  statement. 

Newspapers  also  need  to  change 
the  “defensive”  way  they  react  to 
criticism  and  should  stop  “wrapping 
ourselves  in  the  First  Amendment,” 
Cunningham  said. 

Hiring  an  ombudsman  is  one  way  to 
be  less  defensive,  he  said,  or  at  least 
by  creating  “an  ombudsman-like  spir¬ 
it”  in  the  newsroom. 


Improving  credibility  also  involves 
better  all  around  service  to  readers, 
said  Ted  Natt,  editor  and  publisher  of 
the  Longview  (Wash.)  Daily  News. 

A  poorly  run  circulation 
department  or  an  “inept  advertising 
clerk”  can  lose  a  newspaper  as  much 
credibility  as  a  bad  story,  Natt  said. 

Tv  news,  which  many  newspaper 
editors  blame  for  the  press’  loss  of 
credibility  with  the  public,  found  a 
defender  in  ABC  News  White  House 
correspondent  Sam  Donaldson. 

Donaldson  charged  that  print 
reporters  are  often  guilty  of  the  same 
abuses  of  public  trust  that  tv  is  ac¬ 
cused  of.  The  only  difference, 
Donaldson  said,  is  that  cameras 
aren’t  around  to  record  it  all  on 
videotape. 

“Only  the  antiseptic  article  is  pub¬ 
lished,”  he  said,  remarking  that  he’s 
witnessed  plenty  of  print  reporters 
badgering  officials  with  tough  ques¬ 
tions  or  “knocking  on  the  windows  of 
the  newly  widowed.” 

However,  Donaldson  agreed  with 
the  other  speakers  that  all  news  media 
need  to  have  “high  standards  of 
accuracy  and  fairness”  and  to  tell  all 
sides. 

But  while  he  welcomed  “legitimate 
criticism’’  of  the  news  media, 
Donaldson  warned  journalists  against 
too  freely  accepting  “the  idea  that  we 
have  sinned  and  must  reform.” 


The  attorney  warned 
against  the  press’ 
adopting  “voluntary 
guidelines”  for  dealing 
with  privacy  issues 
because  there  is  always 
the  chance  those 
guidelines  “will  be 
judicially  imposed.” 


To  do  that,  he  said,  would  lead  to 
the  media’s  being  “cast  out.” 

The  public’s  sense  of  fairness  is 
also  at  the  heart  of  the  privacy  issue, 
according  to  the  APME  panelists. 

“The  public  believes  you  are  going 
too  far.  The  public  does  not 


understand  the  First  Amendment  for 
which  you  reach  too  often,”  said  Wil¬ 
liam  Green,  who  was  ombudsman  at 
the  Washington  Post  during  the  Janet 
Cooke  episode. 

He  said  newspapers  tend  to  be 
“timid,  inarticulate,  and  worse  —  si¬ 
lent”  in  explaining  to  the  public  their 
“tough  decisions”  about  how  far  to 
go  in  a  story. 

Yet  Green  acknowledged  that  the 
question  of  “compassion,  fairness 
and  mercy”  can  be  “hostile,  even 
agonizing”  for  an  editor. 

“It  leads  to  withholding  of 


Donaldson  charged 
that  print  reporters  are 
often  guilty  of  the  same 
abuses  of  public  trust 
that  tv  is  accused  of. 


information  that  the  newspaper 
possesses,”  he  said. 

In  addition  to  the  traditional  kind  of 
privacy  issues  involving  the  press’ 
“intrusion”  into  an  individual’s  life, 
“constitutional  privacy”  is  becoming 
a  major  concern  for  journalists,  said 
Paul  J.  Levine,  an  attorney  with  Mor¬ 
gan,  Lewis  &  Bockius  in  Miami. 

Levine  said  “constitutional  priva¬ 
cy’’  involves  those  protections 
inherent  in  the  Bill  of  Rights  which 
shield  individuals  from  governmental 
abuses. 

Newspapers  become  involved,  he 
said,  when  they  “disclose  govern¬ 
ment  information  that  invades  the 
privacy  of  an  individual.” 

As  an  example  of  consitutional 
privacy,  Levine  referred  to  the  Ken¬ 
nedy  family’s  attempts  to  seal  the  rec¬ 
ords  of  David  Kennedy’s  autopsy. 

In  that  case,  however,  the  matter 
was  resolved  without  a  court  fight  and 
the  “press  got  most  of  what  it 
wanted,”  he  said. 

In  general,  the  press  has  “a  right” 
to  such  government  information, 
Levine  said,  and  he  suggested  that 
efforts  to  prevent  the  press  from 
obtaining  it  may  often  be  political. 

“In  this  area  you  have  to  watch  out 
for  who  the  opposition  is,”  Levine 
stated. 
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you’ll  end  up  with  more  numerous 
and  deeper  invasions  of  privacy  than 
you  would  on  ethical  grounds. 
Legally,  the  press  can  invade  privacy 
to  a  far  greater  degree  than  I  believe  is 
good  for  it  or  society,”  he  said. 

Dr.  Arthur  Caplan,  a  philosopher 
on  the  staff  of  the  Hastings  Institute, 
said  journalists  also  have  an  ethical 
obligation  to  warn  “ordinary 
citizens”  of  the  impact  on  their  lives  a 
press  interview  can  have. 

“I  don’t  think  the  ordinary  citizen 
is  prepared  for  how  they  will  appear  in 
the  media,”  he  said,  commenting  that 
reporters  need  to  get  “informed, 
competent  consent”  from  potential 
interviewees. 

“The  community  itself  demands 
protection  of  innocent  victims  from 
the  police,  the  courts,  the  law,”  he 
said.  “Why  should  the  press  be  any 
different?” 


Robert  Erburu 
President,  Times  Mirror 

“rejoice”  in  the  community’s  suc¬ 
cesses  as  well  as  its  tragedies. 

“This  is  not  just  a  marketing  gim¬ 
mick,”  he  said.  “We  will  be  success¬ 
ful  with  readers  if  we  can  demonstrate 
we  care  about  them.  That  is  absolute¬ 
ly  synonymous  with  good  jour¬ 
nalism.” 

James  Wieghart,  former  editor  of 
the  New  York  News  and  now  a  politic¬ 
al  columnist  for  Scripps-Howard 
News  Service,  reminded  editors  that 
newspapers  should  also  strive  to 
maintain  their  personalities. 

What  attracts  readers  is  being 
“consistent  and  individual,”  he  said, 
adding  that  many  of  the  Daily  News’ 
circulation  problems  began  when  the 
paper  “began  to  lose  its  personality.” 

However,  Wieghart  said  editors 
should  not  feel  they  have  to  “assume 
responsibility”  for  their  newspaper’s 
financial  success. 

Demographic  changes  in  cities, 
production  departments  that  can’t  get 
papers  out  on  time  or  without 
smudges  and  inefficient  circulation 
departments  can  have  as  much  impact 
as  poor  news  coverage  in  harming  a 
newspaper,  he  said. 

“Unless  we  realize  this,  we  will 
spend  an  enormous  amount  of  time 
spinning  our  wheels,”  he  said. 


Richard  Cunningham 
Former  ombudsman 


James  Wieghart,  former 
editor  of  the  New  York 
News  and  now  a  poiiticai 
coiumnist  for 
Scripps-Howard  News 
Service,  reminded  editors 
that  newspapers  shouid 
aiso  strive  to  maintain 
their  personaiities. 


In  a  related  panel  discussing  the 
“friendly  newspaper,”  David  Law¬ 
rence,  executive  editor  of  the  Detroit 
Free  Press,  said  newspapers  need  to 
be  respected,  not  loved,  by  readers. 

Besides  reiterating  the  points  made 
about  fairness  and  accuracy,  Law¬ 
rence  said  newspapers  must  “demon¬ 
strate  civility  and  good  manners”  to 
readers,  be  “helpful  and  useful,”  and 


Ted  Natt 

Longview  (Wash.)  Daily  News 

The  attorney  warned  against  the 
press’  adopting  “voluntary  guide¬ 
lines”  for  dealing  with  privacy  issues 
because  there  is  always  the  chance 
those  guidelines  “will  be  judicially 
imposed.” 

He  added  that  it  would  be  difficult 
for  a  newspaper,  in  the  event  of  a 
lawsuit,  to  defend  in  court  why  it 
deviated  from  the  guidelines. 

However,  in  the  area  of  con¬ 
stitutional  privacy  Levine  said,  “If 
the  media  can  agree  on  a  common  set 
of  guidelines,  it  may  be  worth  it  in  the 
long  run.” 

Levine’s  legalistic  look  at  privacy 
issues  was  followed  by  an  appeal  to  let 
ethical  principles  be  the  main 
determinant  of  what  to  publish  about 
someone’s  life. 

“The  ethical  questions  raised  by 
invasions  of  privacy  are  far  more 
numerous  than  the  legal  ones,”  stated 
H.  Eugene  Goodwin,  a  professor  of 
journalism  at  Penn  State  University. 

“You  don’t  get  into  a  lawsuit  until 
you’ve  decided  to  invade  privacy  in 
the  first  place,”  Goodwin  said,  telling 
the  editors  that  the  ethical  question, 
“Am  I  morally  justified  on  this  par¬ 
ticular  story?”  should  be  the  first 
question  they  ask  themselves  when 
privacy  is  at  stake. 

“If  you  look  at  the  legal  questions. 


James  Wieghart 
Scripps-Howard  News  Service 


David  Lawrence 
Detroit  Free  Press 
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Superstar  sports  columnists 

Are  they  worth  six-figure  salaries? 


By  Andrew  Radolf 

Question:  Are  those  high-priced 
“superstar”  sportswriters  worth  all 
that  money? 

Answer:  “Yes,”  according  to  three 
of  same  who  appeared  before  an 
Associated  Press  Managing  Editors 
conference  to  justify  their  ample 
remuneration. 

“We  are  worth  what  you’re  paying 
us,”  said  John  Shulian  of  the  Phil¬ 
adelphia  Daily  News,  who  said  sports 
columnists  wouldn’t  be  commanding 
such  salaries  if  they  didn’t  attract 
readers. 

“Very  few  of  you  would  pay  a 
sports  columnist  a  big  salary  just 
because  he’s  good  or  even  great,”  he 
said. 

Shulian  remarked  that  he  took  a 
30%  pay  cut  f  om  his  “six  figure  sal¬ 
ary”  when  he  left  the  Chicago  Sun- 
Times  after  its  purchase  by  Rupert 
Murdoch. 

He  made  it  quite  clear  to  editors  in 
attendance  that  he  disliked  Murdoch. 

Shulian  said  not  only  is  he  worth  a 
high  salary,  but  so  are  all  journalists. 

“Newspapers  aren’t  as  good  as 
they  can  be,”  he  stated,  because 
publishers  refuse  “to  pay  reporters 
what  they  are  worth.” 

David  Kindred  of  the  Atlanta  Jour¬ 
nal  and  Constitution  picked  up  on  the 
theme  that  sports  columnists’  high 
salaries  are  making  up  for  all  the  years 
journalists  were  paid  peon  wages. 

“For  50  years  newspapers  have 
made  a  whole  lot  of  money  from  peo¬ 
ple  who  are  mostly  a  lot  of  idealists. 


They  do  it  for  less  money  than  it’s 
worth  to  the  newspaper,”  Kindred 
said. 

Kindred  spent  a  good  deal  of  his 
talk  dispelling  reports  that  his  salary  is 
in  the  six  figure  range.  He  also  said 
that  he  went  to  Atlanta  for  less  money 
than  the  Washington  Post  was  willing 
to  pay  him  to  stay  because  he  saw 
greater  career  opportunities  at  the 
Journal  and  Constitution. 

The  sports  columnists  also  empha¬ 
sized  that  they  are  hard  workers  and 
“set  standards  of  grace  and  hard- 

“An  excellent  columnist 
Is  the  whip  cream  on  a 
good  sports  section,” 
said  editor  Burl  Osborne. 
‘‘Any  decision  on 
spending  money  Is  based 
on  a  decision  that  you 
expect  to  get  value  from 
It.  You  have  to  think  the 
guy  Is  worth  It.” 

work”  as  Shulian  put  it, for  their  peers. 

“I’ll  catch  more  7  a.m.  flights  than 
other  writers.  I  bleed  over  every 
piece,”  said  Skip  Bayless,  who  about 
three  years  ago  left  the  Dallas  Morn¬ 
ing  News  for  its  rival,  the  Dallas 
Times  Herald. 

Bayliss  also  dismissed  the  notion 
that  a  high  paid  columnist  may  be  bad 
for  the  morale  of  the  sports  staff. 

“I  can’t  afford  to  play  superstar,” 
he  said.  “I  need  the  beat  writers. 


They’re  my  eyes  and  ears.” 

APME  also  heard  the  views  of  edi¬ 
tors  on  the  superstar  sportswriter 
subject. 

Edward  Sears,  managing  editor  of 
the  Journal  and  Constitution,  said 
Kindred’s  hiring  is  part  of  an  effort  to 
turn  a  “good  newspaper  into  a  great 
one.” 

He  said  the  newspapers  were 
actively  looking  for  excellent  jour¬ 
nalists  in  all  fields  to  reach  their  goal 
and  are  willing  to  pay  well  to  get  there. 

The  Dallas  Morning  News,  which 
believes  turnabout  is  fair  play  and  re¬ 
cently  hired  sports  columnist  Blackie 
Sherrod  away  from  the  Times  Herald, 
also  believes  there  are  cases  when  su¬ 
perstar  salaries  are  worthwhile. 

“An  excellent  columnist  is  the  whip 
cream  on  a  good  sports  section,”  said 
editor  Burl  Osborne.  “Any  decision 
on  spending  money  is  based  on  a 
decision  that  you  expect  to  get  value 
from  it.  You  have  to  think  the  guy  is 
worth  it.” 

However,  James  Greenfield,  assis¬ 
tant  managing  editor  of  the  New  York 
Times,  said  his  newspaper  shies  away 
from  hiring  superstars.  Instead,  the 
Times  generally  prefers  to  develop  its 
own  writers,  he  said. 

Greenfield  also  commented  that  the 
Times  has  in  the  past  considered  hir¬ 
ing  such  prominent  names,  but  found 
“a  lot  of  the  people  presented  to  us  as 
superstars  developed  their  reputa¬ 
tions  because  they  were  mean.  We 
don’t  feel  there’s  any  place  for  that  at 
the  Times.” 


A  touchy  question  for  L.A.-area  media 


The  Los  Angeles  area  news  media 
have  generally  refused  to  go  along 
with  a  request  by  the  county  district 
attorney  to  publish  the  names  of  254 
fathers  charged  with  failure  to  pay 
child  support. 

Only  the  Los  Angeles  Herald 
Examiner  has  run  the  list,  stating  in  an 
editorial  that  the  names  are  news. 

The  Herald  Examiner  took  issue 
with  Los  Angeles  Times  editor  Wil¬ 
liam  F.  Thomas,  who  said  the  paper 
would  not  publish  the  list  of  names 
“which  in  themselves  have  no 
intrinsic  news  value  .  .  .  Should 


there  be  genuine  story  values  in  the 
list,  we  will  of  course  pick  them  out 
and  develop  and  write  them.” 

The  Herald  editorial  argued  that 
printing  the  names  serves  reader 
interest  “because  failing  to  live  up  to 
child  support  obligations  creates  a 
problem  that  costs  us  all  money.” 

Also  deciding  not  to  print  the  names 
were  the  Daily  News  of  Los  Angeles, 
Santa  Monica  Evening  Outlook,  the 
Long  Beach  Press-Telegram  and 
KABC-TV. 

f*ress-Telegram  assistant  managing 
editor  Jim  Nolan  said  it  ran  a  story 


about  District  Attorney  Robert  Phi- 
libosian  releasing  the  list,  but  ruled 
out  publishing  individual  names 
because  of  the  danger  of  inaccuracies. 

“If  my  address  was  published  as  an 
address  of  a  dead-beat  father,  1  would 
be  upset,”  Nolan  explained.  “And  if 
we  just  ran  the  names,  how  many 
John  Smiths  are  there  in  the  world?” 

Feminist  attorney  Gloria  Allred 
criticized  the  media,  saying: 

“I  think  it’s  a  real  statement  by  the 
media  that  it’s  not  newsworthy  that 
children  are  being  robbed  of  child  sup¬ 
port  on  a  daily  basis.” 
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SPJ,  SDX  to  launch  minority  recruitment  drive 

New  York  Times  reporter,  Reginald  Stuart,  to  head  the  effort 


1 


By  Mark  Fitzgerald 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  has  launched 
a  drive  to  recruit  more  racial  minority 
members  into  the  journalism  profes¬ 
sion. 

Approved  by  the  society’s  board  at 
its  recent  convention  in  Indianapolis, 
the  program  envisions  a  full-scale 
push,  including: 

•  A  national  advertising  campaign 
that  includes  a  toll-free  information 
and  job  referral  telephone  number. 

•  Possible  joint  memberships 
between  the  society  and  black  and 
Hispanic  journalism  organizations. 

•  Minority  affairs  committees  in 
every  SPJ, SDX  chapter. 

The  campaign  is  necessary  because 
desegregation  of  American  journal¬ 
ism  remains  a  goal  rather  than  a  real¬ 
ity,  Reginald  Stuart  said  in  a  speech  at 
the  organization’s  recent  annual  con¬ 
vention. 

“We  have  a  dismal  and  embarrass¬ 
ing  record  on  desegregating  American 
newsrooms  and  the  news,’’  said 
Stuart,  a  New  York  Times  reporter 
and  chairman  of  the  society’s  minor¬ 
ity  affairs  committee. 

Among  newspapers,  blacks,  Hispa- 
nics,  American  Indians  and  Asian 
Americans  comprise  less  than  6%  of 
the  newsroom  work  force,  he  said. 

“Sixty-one  percent  of  the  nation’s 
newspapers  have  no  minority  em¬ 
ployees  in  their  newsroom,’’  Stuart 
added.  He  did  not  cite  a  source  for  the 
statistics. 

This  continued  white  domination 
has  been  worsened  by  a  growing 


tendency  to  target  news  to  “upper 
income  whites  ...  at  the  expense  of 
others  who  live  in  our  society,’’  he 
said. 

“This  thrust  may  have  succeeded 
in  restoring  and  enhancing  prosperity 
to  the  industry,  particularly  newspa¬ 
pers.  But  the  good  news  era  and  hap¬ 
py  talk  formats  have  turned  us  into  a 
medium  for  the  classes  from  one  that 
once  was  for  the  masses,’’  Stuart 
said. 


“Bringing  the  raciai 
minority  presence  and 
participation  in  American 
newsrooms  to  or  above 
our  percentage  of  the 
nation’s  popuiation  — 
estimate  at  18.4%  —  is 
something  that  can  and 
shouid  be  achieved  in 
this  decade,”  he  said. 


However,  he  added,  the  rapid  prog¬ 
ress  of  women  in  the  newsroom 
demonstrates  that  minority  represen¬ 
tation  can  grow  quickly. 

“Bringing  the  racial  minority  pres¬ 
ence  and  participation  in  American 
newsrooms  to  or  above  our  percent¬ 
age  of  the  nation’s  population  — 
estimated  at  18.4%  —  is  something 
that  can  and  should  be  achieved  in  this 
decade,’’  he  said. 

Stuart  called  for  every  chapter  to 
adopt  a  “specific  game  plan  for  1985“ 


aimed  at  increasing  minority  news¬ 
room  employment. 

Chapters  should  establish  working 
relations  with  local  minority  journal¬ 
ism  organizations,  such  as  the 
National  Association  of  Black  Jour¬ 
nalists  or  the  National  Association  of 
Hispanic  Journalists,  Stuart  said. 

Minority  SPJ, SDX  members 
should  be  encouraged  to  join  these 
organizations,  perhaps  with  joint 
membership  rates,  he  added. 

“We  also  have  a  plan  that  will  cure 
the  ‘We  can’t  find  any  qualified 
minorities’  illness  that  seems  to  pla¬ 
gue  newsrooms  when  not  hiring 
whites,”  Stuart  said.  “(Society  presi¬ 
dent)  Frank  Sutherland  (of  the  Fort 
Worth  (Tex.)  Star-Telegram)  and 
minority  affairs  committee  members 
will  soon  ask  industry  leaders  to  spon¬ 
sor  a  major  mass  media  campaign  to 
recruit  minority  applicants.” 

The  campaign  will  included  a  toll- 
free  800  number  providing 
information  on  how  to  get  into  jour¬ 
nalism  and  distributing  callers’  names 
to  job  networks. 

“It  is  insulting,  quite  frankly,  to 
hear  a  manager  or  hiring  personnel 
say  they  can’t  find  qualified  minori¬ 
ties  out  of  17  million  adult  blacks,  six 
million  adult  Hispanics,  600,000 
American  Indians  and  1.2  million 
Asian  Americans,”  Stuart  said. 

Stuart  will  also  be  seeking  grants, 
matching  funds  and  other  donations 
in  connection  with  the  drive,  a 
SPJ,SDX  spokesman  said.  He  added 
that  he  will  likely  take  a  two-month 
leave  from  the  Times  to  work  full-time 
on  the  campaign. 


Why  minority  students  reject  journaiism  careers 


High  pressure,  low  pay  and  a  tyrant 
for  a  boss  —  that’s  the  image  of  news¬ 
paper  reporting  held  by  most  minority 
students  who  reject  it  as  a  career, 
according  to  three  social  scientists 
who  spoke  at  the  Associated  Press 
Managing  Editors  convention  in 
Miami. 

It’s  not  that  minority  students  want 
to  avoid  stressful  occupations, 
explained  Judee  Burgoon,  a  sociolog¬ 
ist  with  the  University  of  Arizona.  It’s 
just  that  they  feel  if  they’re  going  to 
work  in  a  pressure-filled 


environment,  it  might  as  well  be  in 
better  paying  job. 

Burgoon,  her  husband,  Michael, 
also  of  the  University  of  Arizona,  and 
David  Buller  did  a  nationwide  survey 
of  minority  college  students  to  find 
out  what  they  liked  and  disliked 
about  journalism.  The  study  was 
funded  by  the  Gannett  Foundation. 

“Job  availability  is  another  issue,” 
causing  minority  students  to  steer 
clear  of  reporting,  add  Buller.  He 
explained  that  minority  students  per¬ 
ceive  newspapers  to  be  ‘‘losing 


circulation”  and,  as  a  result,  offering 
few  entry-level  positions. 

The  researchers  discovered, 
however,  that  in  other  ways  minority 
students  held  a  positive  image  of  jour¬ 
nalism  as  a  profession  offering  pres¬ 
tige,  a  chance  to  help  people  and 
assume  responsibility. 

The  researchers  said  that  a  major 
part  of  the  problem  in  attracting 
minority  students  is  that  newspapers 
are  not  doing  an  effective  selling  job 
on  journalism’s  strong  points  and  are 
(Continued  on  page  29) 
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Weeding  out  rhetoric 

Yakima  (Wash.)  Herald-Republic  charges  readers  100  per  word 
for  letters  to  the  editor  which  endorse  political  candidates 


By  M.  L.  Stein 

The  Yakima  (Wash.)  Herald- 
Republic  plans  to  continue  a  policy  of 
charging  for  letters  to  the  editor 
endorsing  political  candidates  or 
issues  after  trying  it  out  during  the 
Nov.  6  election  campaign. 

Publisher  James  E.  Barnhill 
announced  that  some  308  inches  of 
letters  at  100  a  word  were  published 
before  the  election,  adding: 

“Based  on  the  positive  comments, 
as  well  as  response,  we  anticipate  this 
'experiment'  will  become  a  regular 
feature  during  future  elections." 

The  letters,  Barnhill  told  E&P, 
generated  a  total  of  $2,500  in  revenue. 
He  said  the  price  will  probably  be 
increased  to  150  to  200  an  inch  to  put  it 
in  line  with  the  paper’s  political  ad 
rate. 

Non-political  endorsement  letters 
will  continue  to  be  published  free, 
Barnhill  said. 

The  paid  letter  idea,  he  reported, 
came  from  the  editorial  board  of  the 
Harte-Hanks  newspapers. 

To  kick  off  the  new  policy,  the 
Herald-Republic  ran  boxed  ads  with 
the  head: 

“Endorse  Your  Candidate  ...  or 
help  your  issue  win  public  support 
with  .  .  .  Paid  Letters  to  the  Editor.” 

The  ad  said  writers  could  “reach 
over  80%  of  potential  Yakima  County 
voters  each  week”  with  the  letters 
which  would  be  published  Sundays 
near  the  editorial  pages. 

Letters  could  not  run  longer  than  10 
column  inches  and  were  subject  to 
legal  review. 

Additionally,  editor  L.  Dan  Cole¬ 
man  wrote  to  regular  letter  writers, 
describing  the  policy  as  “A  service  to 
the  public  prior  to  public  referendums 
to  allow  even  greater  personal 
expression  and  public  discussion  on 
election  issues  and  candidates.” 

His  message  also  promised  that 
letters  would  not  be  cut  but  would  be 
corrected  for  “simple  spelling  and 
grammatical  mistakes.”  Deletions, 
he  said,  would  only  be  mide  to  avoid 
libel  and  then  only  with  the  writer’s 
approval. 

Editorial  page  editor  Bill  Lee  wrote 
a  column  on  the  change,  explaining 
that  election  letters  had  increased  in 


Endorse  Your  Candidate 

.  .  .or  help  your  Issue  win  public  support 
with  the 

Yakkna  Herald-Republic 

“Paid  Letters  to  the  Editor’’ 

Now  you  have  a  chance  to  endorse  your  can¬ 
didate  or  Issue  and  publicly  state  your 
reasons  for  support.  You  can  reach  over  80% 
of  potential  Yakima  County  voters  each  week 
through  our  “Paid  Letters  to  the  bdltor”, 
which  we’ll  publish  Sundays  near  our 
Editorial  pages. 

And  you  can  say  it  ail  for  a  low  cost .  .  .  just 
10*  per  word.  So  start  now  and  help  your  can¬ 
didate  or  issue  to  an  election  victory.  Stop  by 
one  of  our  offices  today  to  place  your  “Paid 
Letter  to  the  Editor.”  Yakima,  114  N.  Fourth 
St;  Sunnyside,  511  Decatur. 

Letters  cannot  run  longer  than  10  column  in¬ 
ches  and  will  be  subject  to  legal  review.  Pay¬ 
ment  is  required  in  advance  of  publishing 
date. 


Yakima  Herald-RepubHc 

452-7355 


volume  to  the  point  where  the  paper 
felt  it  was  giving  free  space  to  material 
that  rightly  belonged  in  paid  political 
advertising. 

“This  year,”  he  said,  “we’re  going 
to  try  an  experiment  in  an  effort  to 
weed  out  the  political  rhetoric  and 
leave  intact  the  original  purpose  of  the 
editorial  page  letters  column.” 


Lee  asserted  the  letters  column 
“will  no  longer  be  a  campaign  tool  at 
election  time.” 

Barnhill  said  the  editorial  board’s 
decision  was  partly  prompted  by  the 
fact  that  many  political  letters  are 
organized  by  campaign  managers 
who  generate  free  publicity  for  their 
candidates  while  handing  their 
advertising  dollars  to  television. 

Barnhill  said  only  one  letter  was 
refused  as  libelous  but  noted  that 
some  of  the  paid  letters  probably 
would  not  have  been  printed  two 
years  ago. 

One  change  planned  for  the  next 
election  will  be  to  set  aside  a  second 
day  each  week  for  paid  letters  to  avoid 
the  Sunday  Jam-up  of  this  year,  he 
noted. 

Comsat  pulls  out  of 
deal  with  UPl  owners 

Communications  Satellite 
Corporation  announced  it  was  pulling 
out  of  a  joint  venture  to  develop 
direct-to-home  broadcasting  by  sat¬ 
ellite  which  involved  Prudential 
Insurance  Company  of  America  and 
Douglas  F.  Ruhe  and  William  Geis- 
sler,  co-owners  of  United  Press 
International. 

Comsat  said  it  was  terminating  its 
negotiations  with  the  other  venture 
partners  because  of  the 
“unacceptable  risks”  it  saw  in  the 
venture. 

Prudential,  after  the  Comsat 
announcement,  said  it  also  was  con¬ 
sidering  putting  an  end  to  its 
involvement  in  direct  broadcasting 
satellites.  United  Satellite  Com¬ 
munications,  Inc.,  a  Prudential  sub¬ 
sidiary,  is  the  only  company  actually 
providing  direct-to-home  satellite 
broadcasts  but  has  been  losing 
money. 

The  involvement  of  Ruhe  and  Geis- 
sler  in  the  proposed  venture  stirred  up 
controversy  because  the 
announcement  came  at  a  time  when 
UPl  was  entering  a  severe  financial 
crisis. 

The  co-owners  stated  last  Septem¬ 
ber  that  they  intended  to  invest  about 
$25  million  in  the  deal. 
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It’s  up  to  the  board 

Des  Moines  Register  and  Tribune  Co.  board  of  directors  meets 
Dec.  10  to  determine  whether  the  company  wiii  be  so/d 


By  Mark  Fitzgerald 

Des  Moines  Register  and  Tribune 
Co.  directors  meet  Dec.  lO  to  weigh 
the  future  of  a  business  that  has  been 
in  the  Cowles  family  for  more  than 
eight  decades. 

Family  ownership  could  be  one 
casualty  of  the  meeting. 

At  least  three  groups  are  bidding  for 
the  property  and  speculation  in  and 
out  of  the  company  has  increasingly 
centered  around  not  whether  the 
company  will  be  sold  —  but  for  what 
price. 

Price  discussions  heated  up  follow¬ 
ing  two  recent  developments. 

Most  recently,  the  company's  larg¬ 
est  individual  shareholder,  Fred 
Eychaner,  said  (Dec.  3)  a  report  pre¬ 
pared  by  media  analyst  Paul  Kagan 
estimates  that  if  the  company’s  prop¬ 
erties  are  sold  separately,  it  could  be 
sold  for  as  much  as  $226  million  or 
$202  a  share  —  far  higher  than  any 
offer  yet  made  public. 

Days  before  the  release  of  that 
analysis,  Ackerley  Communications 
had  upped  the  bidding  with  a  surprise 
offer  of  $156  million,  or  $140  a  share. 

That  bid  topped  the  $112  million 
offer  made  by  a  group  including  Dow 
Jones  &  Co.,  two  top  Register  and 
Tribune  Co.  executives  —  Michael 
Gartner  and  Gary  Gerlach  —  and  two 
Iowa  investors.  Ingersoll  Publica¬ 
tions  of  Sharon,  Conn.,  has  also  made 
an  offer,  but  its  terms  have  not  been 
disclosed. 

At  the  same  time.  Register  and  Tri¬ 
bune  shares  available  in  the  limited 
over-the-counter  market  have  risen 
from  under  $100  to  about  $105  in  mid¬ 
week,  Gordon  G.  Bowles,  a  broker  at 
Piper,  Jaffray  &  Hopwood  Inc.  said. 

"There  were  some  isolated  shares 
at  $120  when  there  were  rumors  that 
Fred  Eychaner  would  be  coming  in, 
but  it  seems  to  have  settled  at  about 
$105,”  he  told  E&P. 

Eychaner  had  been  widely  rumored 
to  be  preparing  a  bid  in  a  joint  venture 
with  an  unspecified  media  company. 
However,  he  said  he  would  not 
because  chairman  David  Kruidenier, 
who  has  said  very  little  about  the  bids, 
would  not  agree  to  disclose  the  details 
of  all  offers.  Eychaner,  who  owns  6% 


of  outstanding  voting  stock,  is  presi¬ 
dent  of  Newsweb  Corp.,  a  Chicago- 
based  commercial  printer  and  owner 
of  a  UHF  television  station. 

Instead,  Eychaner  called  on  the 
company  to  spin  off  to  stockholders 
its  14%  interest  in  Cowles  Media,  the 
related  firm  which  publishes  the  Min¬ 
neapolis  Star  and  Tribune.  He  also 
called  for  a  “  prompt  sale  ”  of  the  com¬ 
pany’s  properties. 


Merger  with  Cowles 
Media  Co.,  publisher  of 
the  Minneapolis  Star  and 
Tribune  is  still  a  “viable 
option,”  Kruidenier  told 
the  employees. 


"Since  (media  analyst)  Kagan’s 
evaluation  is  six  times  the  last  public 
trade  prior  to  the  Dow  Jones  offer  and 
almost  ten  times  the  company’s  book 
value,  we  believe  the  board  of 
directors  has  compelling  fiduciary 
responsibilities  to  arrange  for  the  pro¬ 
mpt  sale  of  the  company,”  Eychaner 
said  in  a  prepared  statement. 

Kagan  said  the  Des  Moines  Regis¬ 
ter  newspaper  is  worth  $115  million 
and  its  three  other  newspapers  are 
worth  $20  million.  Its  two  radio  sta¬ 
tions  and  two  tv  stations  are  worth 
$70.8  million  and  its  Cowles  Media 
Co.  stock,  $39.5  million,  Kagan  said. 
On  the  debit  side,  the  company  has 
$19.2  million  in  debt,  he  said. 

The  highest  publicly  identified  bid¬ 
der  in  the  competition,  Ackerley,  is  a 
newcomer  to  newspapers. 

Begun  in  1975,  Seattle-based  Ack¬ 
erley  owns  about  1 1 ,000  billboards  in 
the  Pacific  Northwest  and  in  Florida 
and  Massachusetts,  and  contracts  to 
advertising  displays  in  more  than  100 
airports.  The  closely  held  company 
also  owns  the  Seattle  Supersonics  of 
the  National  Basketball  League. 

Recently,  Ackerley  has  begun 
acquiring  media  properties.  It  owns  tv 
stations  in  Colorado  Springs,  Colo., 
Syracuse,  N.Y.,  and  Bakersfield, 
Calif. 

Ackerlcy’s  principal  owner  is  Bar¬ 


ry  Ackerley,  a  50-year-old  native  of 
Des  Moines.  He  said  in  a  statement 
that  he  has  been  looking  for  a  news¬ 
paper  for  some  time  and  that  the 
Register  and  Tribune  Co.  would  be  a 
"perfect  fit.” 

Officially,  the  Register  and  Tribune 
Co.  is  not  for  sale. 

Chairman  David  Kruidenier  reiter¬ 
ated  that  in  a  meeting  in  the  Des 
Moines  Register  newsroom  last 
week,  telling  employees  he  had 
developed  a  "strategy”  to  deal  with 
the  offers.  He  has  said  all  the  offers 
were  unsolicited. 

Merger  with  Cowles  Media  Co., 
publisher  of  the  Minneapolis  Star  and 
Tribune  is  still  a  “viable  option,” 
Kruidenier  told  the  employees. 


UTW/UPI  agree 
on  new  contract 

Members  of  the  United  Telegraph 
Workers  approved  a  new  contract 
agreement  with  United  Press 
International  that  calls  for  payment  of 
back  wages,  layoffs  and  temporary 
salary  reductions. 

The  vote  was  23  to  1 1  in  favor  of  the 
agreement. 

UPI  employs  a  total  of  51  UTW 
technicians  and  teletype  and  desk 
operators. 

The  new  pact  calls  for  payment  of 
back  pay  dating  to  last  January  that 
amounts  to  $1,200  person.  There  will 
also  be  wage  reductions  and  gradual 
restoration  of  salaries  similar  to  mea¬ 
sures  approved  by  the  Wire  Service 
Guild. 

The  pact  also  calls  for  16  layoffs  of 
UTW  members  according  to  senority . 

With  the  ratification  of  the  new 
pact,  UTW  members  will  participate 
in  UPl’s  stock  ownership  plan.  The 
company  has  set  aside  6.5%  of  its 
shares  for  distribution  among  em¬ 
ployees. 

The  UTW  rejected  an  earlier  con¬ 
tract  proposal  by  22  to  18.  A  problem 
with  that  proposed  contract  was  that 
layoffs  were  not  being  considered  on 
the  basis  of  seniority. 
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Love  among  the  VDTs 

How  should  management  react  when  they  learn  of  romantic 
relationships  involving  their  newsroom  personnel? 


By  Andrew  Radolf 

“Sex  in  the  Newsroom,”  or  more 
appropriately,  Love  Among  the 
VDTs,  was  the  closing  session  of  the 
Associated  Press  Managing  Editors 
conference  in  Miami.  Judging  from 
the  interest  of  the  editors,  the  subject 
is  becoming  an  increasing  concern  to 
newspaper  management. 

“The  impact  of  a  love  relationship 
involving  a  top  executive  can  be  as 
vast  as  the  power  they  wield,”  said 
Robert  H.  Giles,  editor  of  the  Roches¬ 
ter  Democrat  and  Chronicle. 

The  panel  members  were  in  agree¬ 
ment  that  with  more  and  more  women 
entering  the  newspaper  workforce, 
the  likelihood  of  love  relationships 
springing  up  in  the  newsroom  will 
increase. 


‘T/ie  conflicts  are  no 
different  than  having  two 
men  who  are  great 
buddies,”  she  stated. 

‘T/ie  only  thing  that 
makes  it  different  is  they 
don’t  screw  one  another.” 


The  most  important  result  of  such 
relationships,  they  said,  is  how  others 
in  the  newsroom  react  to  it. 

However,  the  disagreement  came 
over  what  top  management’s  re¬ 
sponse  should  be. 

Nancy  Woodhull,  managing  editor/ 
enterprise  of  USA  Today  made  the 
case  that  as  long  as  the  people 
involved  continued  to  do  their  jobs 
professionally,  management  should 
take  a  hands-off  attitude. 

“Just  because  two  people  fall  in 
love,”  she  said,  does  not  mean  they 
“all  of  a  sudden  lose  their  judgment. 
They  still  have  the  same  talents  for 
which  they  were  hired.” 

Woodhull  said  that  other  news¬ 
room  personnel  were  likely  to  feel 
“threatened”  by  the  relationship, 
especially  when  it  involved  a  superior 
and  a  subordinate.  She  said  that  it  was 
up  to  editors  to  learn  how  to  “man¬ 
age”  these  situations  and  recom¬ 


mended  creating  ‘‘an  open 
environment”  that  would  enable  the 
couple  to  “come  in  and  talk  to  you” 
about  the  situation. 

Saying  she  has  two  couples  work¬ 
ing  for  her  now,  with  the  partners  of 
different  rank,  Woodhull  said  she 
handled  the  situation  by  “making  it 
clear  what  1  expect  from  them.” 

However,  Woodhull  stressed  that  a 
love  relationship  between  a  man  and  a 
woman  was  only  one  of  several  kinds 
of  newsroom  relationships  that  can  be 
threatening  to  other  employees. 

“The  conflicts  are  no  different  than 
having  two  men  who  are  great  bud¬ 
dies,”  she  stated.  “The  only  thing 
that  makes  it  different  is  they  don’t 
screw  one  another.” 

At  one  newspaper  she  worked  at, 
Woodhull  recalled  that  a  strong 
father-son  type  relationship  existed 
between  an  editor  and  a  younger 
reporter. 

The  “real  chemistry”  that  existed 
between  the  two  men  made  her  and 
other  women  on  the  staff  feel 
insecure,  Woodhull  said.  “It  was  a 
relationship  1  could  not  penetrate; 
that  1  could  never  have  with  that 
man.” 

Other  forms  of  newsroom  camara¬ 
derie,  such  as  a  group  of  editors 
“holding  court”  at  a  local  watering 
hole  with  a  few,  select  reporters, 
could  also  have  “a  divisive  effect  on 
the  newsroom,”  she  said.  Reporters 
left  out  begin  to  feel  that  if  they  “don’t 
go  drinking”  with  the  others  “it  will 
be  held  against  them.” 


“h’s  probably  an 
unpleasant  truth  that  one 
of  these  people  will  have 
to  leave  the 
organization,”  he  said. 


Hilton  Wasserman,  a  psychologist 
who  serves  as  a  consultant  to  news¬ 
paper  management,  took  a  sterner 
view  of  love  relationships,  saying 
they  created  a  “conflict  of  interest” 
that  affects  the  entire  “organizational 
and  emotional  communication  pat¬ 


terns  in  the  newsroom.” 

“It’s  probably  an  unpleasant  truth 
that  one  of  these  people  will  have  to 
leave  the  organization,”  he  said.  At  a 
newspaper  in  a  one-paper  town,  “the 
chances  of  the  person  (who  leaves) 
finding  employment  close  by  are 
probably  remote.  You  are  involved  in 
breaking  up  their  relationship.” 

The  psychologist  discussed  one 
newspaper  where  a  “general  manage¬ 
ment  executive”  and  a  woman  editor 
were  living  together  and  the  publisher 
“wanted  to  steer  clear”  of  the  matter. 

The  result,  Wasserman  said,  was 
that  the  advertising  and  circulation 
directors  who  report  to  the  executive 
began  to  feel  inhibited  about  dealing 
with  their  boss  on  matters  that  also 
involved  editorial.  These  “wronged 
parties,”  he  said,  eventually  formed 


Couples  should  also 
“stop  kidding  themselves 
that  they  are  invisible”  to 
their  co-workers, 
Wasserman  said.  ‘They 
are  not.” 


their  own  “sub-group”  in  the  organi¬ 
zation,  he  said. 

“You  can’t  turn  your  back.  You 
can’t  close  your  eyes  and  hope  it  will 
go  away,”  he  stated. 

Couples  should  also  “stop  kidding 
themselves  that  they  are  invisible”  to 
their  co-workers,  Wasserman  said. 
“They  are  not.” 

Wasserman  softened  his  stand 
somewhat  by  noting  that  newspaper 
management  still  hasn’t  learned  how 
“to  cope”  with  love  relationships 
among  the  staff.  He  said  it  was  his 
“hope”  that  management  would 
eventually  find  ways  of  dealing  with 
the  situation  other  than  requiring  one 
of  the  partners  to  leave. 

The  editors  in  the  audience  seemed 
closer  to  sharing  Woodhull’s  position 
on  handling  love  relationships  than 
Wasserman’s. 

Woodhull  received  strong  applause 
when  she  stated  that  if  her  boss  called 
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her  in  to  admonish  her  about  a 
relationship  with  another  employee, 
“I’d  say  it  was  none  of  his  goddamned 
business.  I'm  a  professional  and  what 
I  do  on  my  own  time  is  my  business.” 

There  was  equally  strong  applause 
for  a  woman  editor  who  rose  from  the 
audience  to  state  that  more  conflicts- 
of-interest  “begin  on  the  golf  course 
or  in  the  poolroom  than  in  the 
bedroom.” 


Wasserman  did  say  that  his  com¬ 
ments  referred  specifically  to  rela¬ 
tionships  involving  superiors  and  sub¬ 
ordinates.  If  employees  of  equal  rank 
were  involved  or  if  they  have  “totally 
different”  job  responsibilities,  then 
“why  make  a  big  deal,”  he  said. 

Orlando  Sentinel  editor  David  Bur- 
gin  also  believed  in  trying  to  take  an 
accommodating  approach  to  love  re¬ 
lationships. 


Though  it’s  a  good  idea  not  to  hire 
relatives,  “if  people  do  get  married,” 
the  editor  should  see  to  it  that  “they 
don’t  work  together  and  are  placed  to 
avoid  conflicts,”  he  said. 

Burgin  also  noted  that  a  couple  fall¬ 
ing  in  love  and  getting  married  poses 
far  less  of  a  problem  for  the  newsroom 
than  “that  couple  getting 
unmarried.” 


Ruling  due  on  higher  train  station  newsrack  fees 


Newspaper  newsrack  fees  for  loca¬ 
tions  along  a  major  New  York  City 
commuter  rail  line  could  triple  if  a 
federal  appeals  court  upholds  a  ruling 
against  USA  Today’s  publishing  com¬ 
pany. 

Gannett  Satellite  Information  Net¬ 
work  Inc.,  the  Gannett  Co.  unit  that 
publishes  USA  Today,  has  appealed  a 
Sept.  28  court  ruling  which  upheld  the 
right  of  the  Metropolitan  Transit 
Authority  to  impose  sharply  higher 
newsrack  fees  than  are  now  paid  by 
competing  papers.  The  MTA 
operates  commuter  trains  which  ser¬ 
vice  some  of  the  most  affluent  and 
populous  northern  New  York  City 
suburbs. 

The  MTA  wants  to  charge  USA 
Today  an  annual  fee  of  $75  per  news- 
rack  or  $150  per  station  stop, 
whichever  is  higher,  authority  lawyer 
Robert  Bergen  said.  Currently,  pa¬ 
pers  such  as  the  New  York  News  or 
the  Wall  Street  Journal  pay  $25  per 
machine  or  $50  per  station. 

However,  the  MTA  says  that  if  it 
wins  its  court  case  against  Gannett,  it 
will  begin  to  charge  the  higher  rate  to 
all  newspapers. 

“We  are  not  discriminatory,” 
Bergen  told  E&P.  “We  have  intended 
all  along  to  charge  all  papers  the  same 
rate.” 

The  MTA  case  has  prompted  con¬ 
cern  among  New  York  publishers, 
and  the  New  York  Times  and  Wall 
Street  Journal  have  filed  friend-of- 
the-court  briefs  before  the  Second 
U.S.  Circuit  Court  of  Appeals. 

But  a  Gannett  attorney  cautions 
that,  even  should  USA  Today  lose, 
the  MTA  case  probably  will  not  have 
an  impact  on  other  newspapers  which 
count  on  significant  sales  from  news- 
racks  along  commuter  lines. 

The  difference  between  the  MTA 
and  nearly  all  other  mass  transit  lines 
throughout  the  country,  Gannett 
attorney  Alice  Lucan  said,  is  that  the 
MTA  is  a  public  corporation  which 
argues  it  assumed  some  extraordinary 
“proprietary”  rights  when  it  replaced 
the  commuter  line’s  private  owners. 

Few,  if  any,  other  commuter  lines 


could  claim  the  rights  that  the  MTA  I 
does,  she  added. 

In  the  past,  courts  have  held  that 
newspapers  have  First  Amendment 
protection  against  high  fees. 

“Nevertheless,  we  take  this  case 
seriously.  We  think  the  MTA  reader  is 
very  important  to  our  market,” 
Lucan  said. 

The  newsrack  fees  case  began  in 
the  spring  of  1982,  soon  after  USA 


The  MTA  wants  to 
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Today  began  circulating  in  the  New 
York  City  area. 

Gannett  challenged  the  higher 
MTA  fees  and  was  successful  in  U.S. 
District  Court. 

However,  the  authority  appealed 
and  on  Sept.  28  a  three-judge  panel  of 
the  Second  Circuit  court  overturned 
the  lower  court  ruling. 

Mag  distributed 
as  newspaper  supp 

Washington  Money,  a  magazine 
written  for  affluent  professionals, 
appeared  as  a  supplement  to  the 
November  4  metropolitan  editions  of 
the  New  York  Times  which  were  dis¬ 
tributed  as  part  of  the  newspaper’s 
Washington,  D.C.  circulation. 

Washington  Money  is  published  by 
Washington  Dossier  and  made  its 
debut  in  the  latter’s  October,  1984 
issue. 


The  panel  argued  publishers  could 
find  “alternate  methods  of  distribu¬ 
tion”  if  licensing  fees  became 
“unreasonably  high.”  And  it  argued 
that  in  setting  the  fees,  the  MTA  was 
acting  in  a  “proprietary,  not  a  gov¬ 
ernmental  function.” 

Gannett,  in  turn,  asked  for  a  full- 
panel  reconsideration  of  the  decision. 
Its  brief  argues  that  the  panel's  ruling 
“poses  a  threat  not  only  to  newspaper 
distribution,  but  to  First  Amendment 
activities  of  all  kinds.” 

Lawyers  on  both  sides  say  there  is 
no  indication  when  the  full  court  will 
make  its  ruling. 

Journalists  plan 
Soviet  Union  tour 

A  tour  of  two  of  the  republics  in  the 
Soviet  Union  is  being  organized  by 
the  journalism  department  of  the  Uni¬ 
versity  of  Wisconsin/River  Falls. 

This  is  the  third  such  tour  spon¬ 
sored  by  the  department. 

In  previous  tours,  journalists  have 
met  with  representatives  of  Pravda, 
Novosti,  the  Union  of  Journalists,  the 
School  of  Journalism  at  Moscow  Uni¬ 
versity  and  Central  Television.  The 
tour  also  features  a  seminar  with 
Soviet  journalists,  broadcasters  and 
U.S.  correspondents. 

The  total  cost  of  the  trip  is 
estimated  at  $1,750. 

For  more  information,  contact 
George  P.  Crist,  journalism 
department.  University  of  Wiscon- 
sin-River  Falls,  WL,  54022. 

Boston  Globe  hosts 
high  school  leaders 

The  Boston  Globe  recently  was 
host  to  over  150  “high  school  lead¬ 
ers”  from  the  United  States  and  20 
foreign  countries  who  were  attending 
a  seminar  on  the  role  of  the  news 
media  in  a  free  society. 

The  high  school  sophomores  came 
to  Boston  for  a  week-long  series  of 
seminars 
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How  journalists  can  battle  Fol  access  obstacles 


The  biggest  obstacles  to  reporters 
trying  to  get  documents  under  the 
federal  Freedom  of  Information  Act 
are  obstinate  bureaucrats  who  are 
“killing  the  spirit  of  the  law,”  attend¬ 
ees  at  the  Associated  Press  Managing 
Editors  annual  meeting  were  told. 

Beside  the  nine  listed  exemptions 
to  FoIA,  there’s  an  unwritten  one 
called  “I  don’t  want  to  give  it  to  you,” 
said  Mary  Hargrove,  Tulsa  Tribune 
reporter  and  Fol  activist. 

“FoIA  is  used  90%  of  the  time  to 
withhold  information,”  she  said. 

Hargrove  recited  a  number  tactics 
used  by  federal  bureaucrats  to  evade 
complying  with  Fol  requests:  “follow 
the  bouncing  ball;”  the  “slow  boat  to 
China  rule;”  the  “Lizzy  Borden 


Parker  Thompson,  an 
attorney  for  the  Miami 
Heraid,  said  one  of  the 
problems  with  FoIA  is  it  is 
virtually  impossible  to 
enforce  the  law’s 
sanctions  against  stalling 
bureaucrats. 


hatchet  job”  whereby  you  receive 
illegible  documents;  and  “baffle  you 
with  bullshit.” 

Hargrove  recommended  that 
reporters  keep  accurate  records  of 
everyone  they  deal  with  in  making  an 
Fol  request  and  follow  up  all  phone 
calls  with  letters. 

She  also  said  that  being  told  a  docu¬ 
ment  is  “at  the  auditor’s  (office)”  is 
not  a  valid  exemption  from  the  law 
and  that  agencies  must  give  “point- 
by-point  reasons”  in  turning  down  a 
request. 

Before  getting  involved  with  FoIA, 
Hargrove  said  reporters  should  first 
contact  an  agency’s  public 
information  office  because  often  the 
desired  information  is  part  of  the  pub¬ 
lic  record. 

Parker  Thompson,  an  attorney  for 
the  Miami  Herald,  said  one  of  the 
problems  with  FoIA  is  it  is  virtually 
impossible  to  enforce  the  law’s  sanc¬ 
tions  against  stalling  bureaucrats. 

Thompson  said  effective  enforce¬ 
ment  of  the  law’s  sanctions  is  one  of 
the  areas  where  FoIA  most  needs  to 
be  reformed. 

Joseph  P.  Averill,  an  attorney  for 


the  Miami  News,  suggested  that 
newspapers  bring  the  point  about  the 
need  to  improve  administration  of 
FoIA  “home  to  your  congressmen.” 

However,  before  newspapers  turn 
to  long  and  potentially  costly  litiga¬ 
tion  in  federal  court  to  force  com¬ 
pliance  with  FoIA,  there  are  several 
other  avenues  which  could  produce 
faster  results,  said  Robert  L.  Salos- 
chin,  a  Washington  attorney,  who 
used  to  be  head  of  the  Justice 
Department’s  FoIA  office. 

“A  well-prepared  administrative 
appeal  will  work  wonders,”  Sal- 
oschin  said. 

He»  also  suggested  contacting 
Daniel  Metcalfe,  his  successor  at  the 
Justice  Department,  or  congressmen 
and  senators,  about  compliance 
delays. 

If  all  else  fails,  Saloschin  said  it  may 
be  effective  to  go  over  a  bureaucrat’s 
head  to  a  political  appointee  in  the 
agency. 

And  if  that  fails,  “make  a  story  out 
of  it,”  he  said.  “You  could  blow  him 
(the  appointee)  out  of  the  water.  What 
are  they  trying  to  hide?” 

However,  Hargrove  felt  that  the 
story  tactic  was  more  likely  on  the 
federal  level  to  produce  results  with  a 
major  newspaper  such  as  the  Wash¬ 
ington  Post  or  New  York  Times. 

She  added  that  the  Tulsa  Tribune 
would  consider  calling  in  a  “bigger 
paper”  to  work  on  the  story  in  order 
to  get  results. 

For  newspapers  who  do  ultimately 
take  the  federal  court  route  over  FoIA 
denials,  Shaloschin  pointed  out  that 
the  government  has  its  worst  win  rate 
in  this  area.  The  FoIA  also  requires 
the  government  to  reimburse 
victorious  plaintiffs  for  all  of  their 
legal  costs. 

However,  Thompson  emphasized 
that  an  FoIA  court  case  probably 
would  take  a  year  or  longer  to  litigate. 

John  Podesta,  legal  aide  to  Sen. 
Patrick  Leahy  (D-Vt.),  said  the 
Reagan  Administration  will  probably 
“redouble  its  efforts”  to  cut  back  on 
Fol  access  in  its  second  term. 

Podesta  also  said  there  will  be  a 
new  effort  to  amend  the  Fol  Act  in  the 
99th  Congress  ‘‘in  a  somewhat 
ominous  way.” 

Some  of  the  less  controversial 
changes  likely  to  be  considered,  he 
said,  involve  fee  waiver  procedures, 
making  time  limits  longer  but  more 
enforceable,  giving  expedited  access 
to  “those  with  a  compelling  need” 


such  as  journalists,  and  notifying  sub¬ 
jects  that  documents  concerning  them 
are  being  requested  so  they  can  seek 
to  block  it. 

Podesta  said  the  last  amendment  is 
aimed  at  businesses  attempting  to  get 
information  about  their  competitors. 

Other  ‘‘modest  amendments” 
include  provisions  to  protect  the 
identity  of  FBI  informants  and  “some 
mechanism”  to  stop  the  proliferation 
of  “special  interest  exemptions  stat¬ 
utes,”  Podesta  said. 

More  controversial  amendments 
include  giving  the  FBI  more 
exemptions  for  its  files  dealing  with 
organized  crime,  terrorism  and  coun¬ 
terintelligence,  as  well  as  attempts  by 


For  newspapers  who 
do  ultimately  take  the 
federal  court  route  over 
FoIA  denials,  Shaloschin 
pointed  out  that  the 
government  has  its  worst 
win  rate  in  this  area. 


other  agencies  to  seek  similar 
exemptions. 

There  will  be  an  “attempt”  to 
impose  tougher  sanctions  on 
bureaucrats  who  refuse  to  comply 
with  FoIA,  Podesta  said,  and  also  an 
effort  to  “make  it  harder”  to  claim  a 
national  security  exemption  for 
information. 

“There  will  be  an  effort  to  restore 
the  public  interest  balancing  test” 
against  national  security  claims, 
Podesta  said. 

Senate  hearings  on  FoIA  amend¬ 
ments  could  begin  as  early  as  spring, 
Podesta  said,  with  action  by  the  full 
Senate  coming  in  the  summer. 

B.U.  j-school 
now  a  ‘college’ 

The  Board  of  Trustees  of  Boston 
University  approved  upgrading  the 
School  of  Public  Communication  to 
the  status  of  “College.” 

The  newly  named  College  of  Com¬ 
munication  will  contain  the  Schools 
of  Journalism,  Broadcasting  and 
Film,  and  Mass  Communication  and 
Public  Relations. 
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SUN,  COAL  AND  CATTLE.  Powder  River  Basin  has  been  called  cattle  country 
and  coal  country.  And  a  lot  of  people  call  it  home.  People  like  Dwight  Knott. 

'Tve  got  a  special  reason  to  love  Wyoming.  My  family  homesteaded  this 
land.  So  when  Sun  Company  came  here  to  build  the  Cordero  coal  mine  we  won¬ 
dered  about  the  future  of  the  land.  And  the  cattle. 

"But  Sun  also  started  a  Land  Reclamation  and  Research  Center.  Today  our 
experiments  are  making  sure  the  land  and  cattle  are  in  better  shape  than  ever. 

"I  run  the  place.  So  I’m  part  of  Sun’s  future.  And  Wyoming’s.’’ 

At  Sun  we  think  putting  our  energy  back  into  the  land  Is  just  as  important 
as  getting  It  out. 


ADVERTISING  - 

Ex-ADVO  exec  offers  advice  to  newspapers 


By  M.K.  Guzda 

Getting  the  inside  track  from  a 
former  ADVO  sales  executive  may 
not  upset  the  race  against  direct  mail 
for  now,  but  New  England  advertis¬ 
ing  directors  have  a  better  grasp  on 
the  competition  after  hearing  from 
Joe  McAdams. 

McAdams,  for  the  past  two  years 
president  of  McAdams  Associates  of 
Dallas  —  a  newspaper  consultant 
specializing  in  total  market  coverage 
—  shared  the  benefit  of  his  experience 
with  the  New  England  Newspaper 
Association  in  Boston  recently. 

“Expect  further  shifts  from  ROP  to 
pre-prints,”  McAdams  portended. 
“Eighty-five  percent  of  Sears  and  K 
mart  will  be  in  pre-prints  next  year.” 

McAdams,  whose  presentation 
was  barred  to  all  but  NENA  members 
(including  ADVO,  who  asked  to 
attend  the  speech),  may  not  have  star¬ 
tled  the  ad  execs  with  the  news,  but  he 
expertly  reiterated  the  direct-mail  ills 
consuming  newspaper  ad  dollars: 
Customers  pull  out  of  newspapers 
because  of  poor  delivery  and  quality, 


inadequate  penetration,  heavy 
duplication,  and  high  cost  per 
thousand. 

Food  users,  such  as  Safeway  and 
Kroeger,  are  abandoning  ROP  for 
direct  mail  for  those  reasons,  he  said. 
Kroeger  reaches  8.8  million  house¬ 
holds  weekly  with  Marriage  Mail®, 
and  will  reach  17  million  households 
with  Network  Mail®,  he  said. 


“If  the  newspaper 
doesn’t  get  delivered, 
you’ll  hear  about  it,’’ 
McAdams  said.  “If  junk 
mail  isn’t  delivered,  no 
one  hears  about  it.’’ 


‘‘Marriage  Mail  gets  results, 
especially  where  the  papers  don’t 
have  penetration,”  with  total  market 
coverage  vehicles,  he  said. 

One  ROP  stronghold  resides  with 
Penney’s,  he  said,  because  MM 


“doesn’t  meet  their  long  term  strat¬ 
egy  in  positioning  against  competitors 
like  Sears.” 

The  pending  Penney’s  budget  has 
allocated  tentatively  83%  to  print,  but 
65%  of  that  will  go  to  pre-prints  and 
only  35%  to  ROP.  McAdams  said  this 
would  be  a  12%  shift  away  from  ROP 
over  the  previous  year.  A  Penney’s 
spokesperson  denied  that  claim. 

Similarly,  retailer  Montgomery 
Ward  is  a  good  target  for  newspapers 
with  total  market  coverage,  Mc¬ 
Adams  said,  because  newspapers  can 
deliver  Ward’s  too-heavy  ad  pack¬ 
ages  cheaper  than  ADVO  can. 

Keeping  an  eye  on  slimmer  ADVO 
mail  packages  will  clue  newspapers  to 
competitive  inroads,  McAdams  sug¬ 
gested,  because  “the  key  to  Marriage 
Mail  is  selling  the  weight  (they)  don’t 
carry  to  someone  else.” 

Since  the  success  of  an  MM  piece 
lies  in  selling  to  the  ceiling  of  the  third 
class  bulk  rate  of  7.40  per  3.911 
ounces,  less  bulky  packages  are  not 
utilizing  their  full  economic  potential. 
For  example,  an  eight-page  tab 
(Continued  on  page  29) 


WOOD,  HOE,  AND  SCOTT 
PRESS  OWNERS! 

GENUINE  FACTORY  PARTS 


For  fast  turn-around,  we  stock  a  broad  inventory  of 
genuine  parts  for  Wood,  Hoe,  and  Scott  presses 
and  stereotype  equipment.  And  we  can  deliver 
them  to  you  within  one  working  day.  If  we  have  to 
make  the  part,  you’ll  have  the  quote  within  one 
working  day. 


Mark  T. 


Borell 


r.;neta\Mana9jl 


In  many  cases  the  replacement  part  you  need  may 
even  be  an  improvement  on  the  original,  so  you'll 
be  upgrading  your  press.  But  in  every  case,  you’ll 
get  a  fair  price  and  fast  turn-around  on  all  parts. 
Press  Parts  International,  333  Cedar  Avenue, 
Middlesex,  NJ  08846-2499. 

CALL  TODAY: 

800-626-4420 

(In  New  Jersey,  please  call  201-469-6600) 
Press  Parts  ^  International 

A  division  of  M.A.N. -Roland  USA,  Inc. 
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■■'fj  manipulation  of 

1 '  volumes  of 

text  and  large  data- 

Sfj/r  mV  ! '  bases  are  required. 

.  |kMjp  UNITEX  CPS  1000  Series 
In  If  ^  publisher 

^J  r-  total  control,  from  original  input 

to  the  finished  product 

CPS  1000  Series  systems  are  both  inte¬ 
grated  and  modular, 
providing  flexible,  , 
cost  effective  so/u- 
dons  to  specific 

CPS  1000  Series 
systems  from 
UNITEX.  Stream¬ 
lined  for  efficiency.  Designed  to  excel. 

For  more  information,  call  1-603-881-3000. 


Today’s  electronic  ' 

publishing  environ-  Wv 

ment  is  no  place  for  the  l  [LiyCv  T  T 

timid.  Survival,  let  alone 

success,  is  often  predicated 

on  how  streamlined  and  how  Nf  ^ 

flexible  a  total  publishing  system 

can  be. 

CPS  1000  Series  systems  from  UNITEX 
are  a  new  breed  of  proven  technology, 
designed  to  give  a  publisher  an  endur¬ 
ing,  competitive  edge.  For  a  reasonable 
investment  With  a  realistic  payback. 

UNITEX  CPS  1000  Series  systems  pro¬ 
vide  a  complete  publishing  environment 
from  Editorial  to  Classified  and  Display 
Advertising  to  remote  bureaus  and  related 
business  functions.  For  newspapers,  mag¬ 
azines  and  pre-press  operations  where  the 


We're  the  future  of  information  processing. 

Unitex,  Inc.  •  World  Headquarters  •  Unitex  Plaza  •  Nashua,  NH  03062 


Grocer  tells  tv  execs; 

‘You’re  not  going  to  get  my  newspaper  budget’ 


me  inserts  don’t  work.  Maybe  the 
next  generation  of  me  —  but  not  me. 
Take  my  newspaper  advertising  away 
from  me  and  I’m  like  Linus  without 
his  blanket.” 

However,  tv  has  advantages, 
Lemon  said.  Television,  he  said,  can 
help  a  supermarket  grow,  while 
coupons  simply  “keep  me  in  busi¬ 
ness.” 

Lemon  also  said  local  tv  stations 
have  provided  more  research  than 
newspapers  have,  which  com¬ 
pensates  for  the  fact  that  coupons  pro¬ 
vide  an  inherently  more  reliable 
measure  of  advertising  effectiveness. 

However,  the  Food  Marketing 
Institute’s  Hammond  said  newspa¬ 
pers  more  often  have  the  advantage  in 
working  with  grocers. 

“It’s  our  experience  as  we  deal 
with  newspaper  people,  there  is 
someone  assigned  to  the  supermarket 
beat  full-time.  Not  just  in  advertising 
.  .  .  but  a  food  editor,  someone  who 
is  a  constant  contact. 

“It’s  something  of  a  frustration  in 
most  markets  —  not  all  —  that  there’s 
someone  in  the  market  they  know 
well,  who  knows  the  industry,  in 
newspapers,  but  not  at  tv  stations,” 
Hammond  said. 

If  tv  does  win  more  grocery  ad  dol¬ 
lars,  they  will  not  necessarily  come  at 
the  expense  of  newspapers. 

When  investing  in  tv.  Lemon  said, 
he  takes  only  “some”  dollars  from  his 
newspaper  ad  budget;  the  majority  of 
the  tv  ad  budget  comes  from  new  dol¬ 
lars. 

“Don’t  try  to  go  after  my  news¬ 
paper  budget  ’cause  you’re  not  going 
to  get  it,”  he  told  the  broadcasters. 

Survey  shows 
salary  levels  for 
suburban  papers 

The  average  weekly  starting  salary 
for  an  advertising  salesman  at  sub¬ 
urban  newspapers  ranges  from  $150- 
$250  for  beginners,  $250-$400  for  mid¬ 
level  people,  and  $400- $700  for  the 
most  experienced,  found  a  survey  by 
the  Suburban  Newspapers  of  Amer¬ 
ica  trade  association. 

SNA  found  that  nearly  609?  of  sub¬ 
urban  papers  defined  sales  territory 
by  geography  instead  of  by  account 
and  that  most  individual  salespersons 
are  expected  to  cover  between  six  and 
15  geographic  areas. 


Nevertheless,  supermarket  spend¬ 
ing  on  tv  advertising  has  increased 
dramatically.  Between  1977  and  1980, 
for  example,  grocery  ad  dollars 
increased  48%,  and  another  54% 
between  1980  and  1983. 

Lemon  and  other  speakers  at  TvB’s 
“Developing  Supermarket  Business” 
seminar  said  tv  can  get  a  bigger  mar¬ 
ket  share. 

Tv’s  hopes  of  increasing  that  share 
are  often  pegged  on  arguments  that 
newspaper  readership  is  declining 
and  that  “coupon  clutter’’  has 
blunted  the  effectivness  of  ROP  and 
insert  advertising. 

But  those  arguments  won’t  wash, 
grocer  Lemon  said. 

“My  image  advertising  on  televi¬ 
sion  may  enable  me  to  expand  and 
improve  my  competitive  position,  but 
it’s  not  going  to  put  those  coupons 
into  the  hands  of  customers,”  he  said. 

“The  newspaper  insert  does  that 
for  me,”  Lemon  continued.  “I  don’t 
care  how  much  readership  studies  are 
down,  you’re  never  going  to  convince 


Television  won’t  win  more  super¬ 
market  advertising  dollars  by  attack¬ 
ing  newspapers,  but  tv  can  get  more,  a 
big  Midwest  grocer  told  broadcasters. 

“When  you’re  working  to  develop 
supermarket  business,  don’t  try  to 
sell  against  newspapers  —  you’re 
simply  not  going  to  win,’’  Bob 
Lemon,  president  of  Bob’s  IGA  of 
Kansas  City,  Mo.,  told  a  seminar  at 
the  recent  30th  annual  meeting  of  the 
Television  Bureau  of  Advertising 
(TvB)  in  Chicago. 

Lemon  is  the  kind  of  supermarket 
executive  TvB  would  like  to  see  more 
off:  He  spends  about  40%  of  his  ad 
budget  on  television. 

By  contrast,  on  a  national  average, 
tv  gets  just  10.8%  of  supermarket  ad 
budgets,  said  Tim  Hammond,  senior 
vice  president  of  the  Food  Marketing 
Institute. 

Newspapers  got  42%  of  grocery  ad 
dollars  in  1983,  Ham.mond  said,  while 
direct  mailers  and  flyers  account  for 
12%.  In-store  coupons  take  15%  and 
radio  gets  13%. 


MCTliCOMING  THE 
INDUSTRY  STANDARD 


TOTAL  MARKET  COVERAGE 
ADVERTISING  RECEIVABLES 
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Newspaper  ad  expenditures  up  17%  for  first  six  months 


Advertising  expenditures  in  daily 
newspapers  in  the  first  six  months  of 
1984  totaled  $11.2  billion,  a  17.1% 
increase  over  the  same  period  in  1983, 
according  to  the  Newspaper 
Advertising  Bureau. 

The  largest  percentage  increase  for 
the  period  was  in  classified  advertis¬ 
ing,  which  swelled  31.8%  to  $3.7  bil¬ 
lion.  National  advertising  gained 
9.9%  to  $1.5  billion. 

Total  retail  spending  in  newspapers 
for  the  period  was  $6  billion,  a  gain  of 
11.2%. 

The  NAB  categorized  the  ad 
expenditures  for  a  variety  of  advertis¬ 
ers  in  the  first  half  of  1984. 

Other  ad  expenditures  for  the  first 
half  of  1984  were: 

•  General  merchandise  and  apparel 
stores  increased  11.3%,  totalling  $2.1 
billion.  Department  stores  added 
10.8%  to  their  advertising  to  $1.2  bil¬ 
lion.  Major  general  merchandise 
stores’  spending  was  up  10.5%  to  $295 
million,  and  other  general  merchan¬ 
dise  stores’  advertising  was  up  15.7% 
to  $231  million. 

Apparel  and  accessory  stores’ 


advertising  for  the  quarter  rose  8.7% 
to  $268  million.  The  largest  increase  in 
this  category  was  shown  by  family 
and  infant  apparel  stores,  which 
inflated  ad  spending  by  18.7%  to  $93 
million. 

Shoe  stores’  advertising  went  up 
23.6%  to  $54  million.  Jewelry  stores 
increased  their  spending  by  12%  to 
$68  million. 

•  Food  and  drug  stores  totalled 
$655  million  in  the  first  half  of  ’84,  an 
increase  of  6.9%. 

Food  stores,  the  larger  category, 
increased  their  newspaper  ad 
expenditures  by  5%  to  $502  million, 
while  drugstores’  rose  by  13.4%  to 
$154  million. 

•  Entertainment  and  hobbies 
retailers  ad  expenditures  rose  4.6%  to 
$1,048  billion.  Tv,  radio  and  record 
stores  led  the  category  in  gains, 
increasing  their  newspaper  advertis¬ 
ing  by  18.5%  to  $239  million.  Another 
strong  area  was  boating,  sporting 
goods  and  hobbies  with  a  gain  of 
15.8%  to  $1 17  million. 

Movie  theaters,  the  largest  segment 
in  this  category,  spent  $297  million  in 


newspapers,  a  3.6%  increase  over 
1983,  while  other  amusements’ 
spending  rose  9.8%  to  $115  million. 

•  Financial  services  businesses’  ad 
expenditures  rose  8.9%  to  $332  mil¬ 
lion  in  the  first  six  months.  Spending 
by  banks  and  trust  companies,  the 
largest  segment  in  the  category, 
increased  2.7%  to  $135  million.  Sav¬ 
ings  and  loan  associations  led  the 
category,  increasing  their  newspaper 
expenditures  by  24.9%  to  $103  mil¬ 
lion. 

L.A.  daily  sponsors 
lunch  box  contest 

The  Los  Angeles  Herald-Examiner 
is  sponsoring  a  “lunch  box  special’’ 
contest  in  which  school  children  can 
win  prizes  for  original  recipes. 

Finalists  will  demonstrate  their 
culinary  skill  at  a  shopping  center 
before  a  panel  of  judges,  including 
Herald  food  editor  Kit  Snedaker. 

The  top  three  winners  respectively 
get  a  personal  computer,  a  color 
television  set  and  a  complete  stereo 
system. 


THE  PAHNELL  KERR  FORSTER 
ACHIEVEMENT  AWARDS  PROGRAM 
FOR  FINANCIAL  JOURNALISM 


Pannell  Kerr  Forster,  the  national  accounting  and  consulting  firm,  announces  its  first  annual  achievement  awards 
program  for  financial  journalism  in  the  U.S. 

The  basic  goal  of  this  program  is  to  encourage  and  recognize  outstanding  contributions  by  practicing 

journalists  in  fostering  a  better  public  understanding  of  significant,  complex  financial  . . 

subjects  that  have  a  bearing  on  the  lives  of  American  citizens.  "DA  1VT1VTT7T  T 

The  program  provides  an  award  of  $3,000  for  the  journalist  whose  contribution  is  Xi\iN  IN  Fil  jA  j 

deemed  by  the  judges  to  have  most  effectively  contributed  to  the  goal  and  five  ■^1700 

additional  awards  of  $1,500  each  to  those  journalists  whose  contributions  are  JviiJLvrv 
adjudged  qualifying  for  honorable  mention  in  the  same  category.  17/^'D  CHT'C'D 

Entry  blanks  and  additional  information  can  be  obtained  by  writing  to  the  following:  p  1  HiA 

Communications  Department,  PANNELL  KERfl  FORSTER,  - - 

16800  Imperial  Valley  Drive,  Houston,  TX  77060 
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The  winners  of  the  1984  Best  of  Gannett 
for  their  pursuit  of  excellence  during  the 
and  in  community  leadership.  All  in  Gannett 
Gannett  competition  for  the  honor  they  do 
group  and  for  the  inspiration  they  offer  their 


The  Best  of  Gannett  1 984  Newspapers 


Outstanding 

Achievement  by  THE  CINCINNATI  ENQl  IRER 

a  Newspaper  Cincinnati,  oh 

Outstanding 
Achievement  for 

Public  Service  jackson,  ms 

Outstanding  _  _ 

Achievement  in  Ddily  NciVSi 
Community  st.  thomas,  vi 

Leadership - 


Outstanding 
Achievement  by 
an  Individual 

Ken  Miller 

Reno  Gazette-Journal 


Outstanding 
Achievement  by 
a  Writer 

Camilla  Warrick 

The  Cincinnati  Enquirer 


Newspaper/Community  Leadership  Judges 


Ruth  O'Arcy 
Former  Director 
PENNEY  MISSOURI 
AWARDS  PROGRAM 
Newspaper  Judge 


Robert  Dubill 
Mar^aglng  Editor/News 
USA  TODAY 
Newspaper  Judge 


Dean  Mills 

Director 

Penn  State  University 
School  of  Journalism 
Newspaper  Judge 


Ted  Wamtbold 
Executive  Editor 
San  Antonio  Light 
Newspaper  Judge 


Betty  Anne  Williams 
Former  Washington 
Correspondent 
Associated  Press 
Newspaper  Judge 


Mary  Frances  Earry 

Member,  U  S.  Commis¬ 
sion  on  Civil  Rights 
Public  Service  Judge 


competition  are  recognized  on  these  pages 
year — in  news  coverage,  in  public  service 
salute  the  winners  of  the  1984  Best  of 
themselves,  for  the  pride  they  bring  their 
colleagues. 


Spot  News 

Ken  Miller 

Reno  (NV)  Gazette-Journal 

Feature  Writing 

Christopher  Lavin 
Times-Union,  Rochester,  NY 

Specialty  Reporting 

Camilla  Warrick 

The  Cincinnati  (OH)  Enquirer 

Business/Consumer  Reporting 

David  Landis 

The  El  Paso  (TX)  Times 

Staff  Coverage/Enterprise 

The  Knoxville  (TN)  Journal  & 
The  Tennessean,  Nashville,  TN 


Investigative/ln-Depth  Reporting,  National 
Dennis  Camire  and  Mark  Rohner 
Gannett  News  Service 

Investigative/ln-Depth  Reporting,  Local 
Kathleen  O'Dell 

The  Springfield  (MO)  Leader  &  Press 

Editorial  Commentary 

Jim  Borgman 

The  Cincinnati  (OH)  Enquirer 

Graphics 
Joe  lula 

Times-Union,  Rochester,  NY 

Black-and-white  Photography 

Mike  Heller 

The  New  Mexican,  Santa  Fe,  NM 


Columns  Color  Photography 

David  Rossie  Gary  Voth 

The  Evening  Press,  Binghamton,  NY  The  Sun,  San  Bernardino,  CA 


Staff  Coverage/Spot  News 

Star-Gazette,  Elmira,  NY 

Sports 

The  Ithaca  (NY)  Journal 


Special  Citation 

Michael  Zeigler 
Democrat  and  Chronicle 
Rochester,  NY 


The  Best  of  Gannett 
1984  Broadcasting 

Outstanding  Achievement  by  a  Television  Station 
in  News  Coverage 
WXIA-TV  Atlanta 

Outstanding  Achievement  by  Individuals  in  Television 
Rick  Sallinger  Linda  Alvarez 

KUSA-TV  KPNX-TV 

Denver  Phoenix 

Outstanding  Achievement  by  a  Television  Station 
in  Public  Service 
KUSA-TV  Denver 

Outstanding  Achievement  by  a  Radio  Station 
KSDO  San  Diego 

Broadcasting  Judges 

Kathleen  Sullivan  George  Watson 

Co-Anchor  Vice  President 

ABC  World  News  ABC  News 

This  Morning  New  York 

James  Conkling  Don  Watson 

Former  President  News  Anchor 

Capitol  Records  WJR,  Detroit 


John  Strohmoyar 
Editor  (retired) 

THE  GLOBE-TIMES 
Bethlehem,  PA 
Public  ^n/ice  Judge 


Rev.  C,B.  Woodrich 
Church  of  the  Holy 
Ghost,  Denver,  CO 
Community  Leadership 
Judge 


Hon.  Howard  Bakar,  Jr. 
U.S.  Senate 
Community  Leadership 
Judge 


The  Best  of  Gannett  winners  were 

selected  by  independent  professionals 

who  weighed  the 

best  efforts  of 

journalists  at  all 

Gannett 

newspapers  and 

broadcasting  IB 

stations  and 

bestowed  the  _ 

Best  on  their  A  ^  ^ 

efforts.  CsANMfcl 
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NEWSPEOPLE  IN  THE  NEWS 


THOAAAS  M.  TALLARICO  has  been 
promoted  to  senior  vice  president  and 
general  manager  of  the  Dallas  Times 
Herald.  He  will  be  in  charge  of  all 
newspaper  operations  except  matters 
relating  to  news  and  editorial  policy. 

Tallarico  joined  the  Times  Herald 
last  April  as  senior  vice  president  and 
business  manager.  Previously,  he  had 
held  the  position  of  vice  president  and 
general  manager  of  the  Chicago  Sun- 
Times  since  June  of  1980.  Tallarico 
served  as  vice  president-finance  for  the 
Sun-Times  and  Chicago  Daily  News 
after  joining  Field  Newspapers  as  con¬ 
troller  in  1975. 


William  J.  Powell  rejoined  the 
Dallas  Times  Herald  on  December  1 
as  senior  vice  president,  circulation. 

Powell  served  as  director  of  circula¬ 
tion  at  the  Dallas  Times  Herald  from 
1970  until  1980.  He  most  recently  has 
been  executive  director  of  circulation 
at  the  San  Antonio  Liftlu  and  before 
that  was  director  of  circulation  at  the 
Philadelphia  Bulletin . 

*  *  * 

Michael  L.  Williams  was  named 
to  the  new  position  of  graphics 
director  of  the  Albuquerque  Tribune. 
He  is  former  photo  editor  for  the 
Salem  (Ore.)  Statesman-Journal,  and 
assistant  manager  of  Zercher  Photo 
Inc.,  Lawrence,  Kan. 

*  ♦  * 

Paul  S.  Fedorchak  is  the  newly 
named  editor  of  the  Greenfield  (Ind.) 
Daily  Reporter,  moving  from  the 
Franklin  (Ind.)  Daily  Journal,  where 
he  had  been  assistant  news  editor 
since  1981.  Both  newspapers  are 
owned  by  Home  News  Enterprises, 
Columbus,  Ind. 

The  new  editor  replaces  John  Har¬ 
mon,  who  now  is  city  editor  at  the 
Richmond  (Ind.)  Palladium-Item. 


Dale  Walton,  managing  editor  of 
the  Tucson  Citizen,  was  elected  chair¬ 
man  of  the  Arizona  Associated  Press 
Newspapers  at  the  fall  meeting  in 
Tempe.  He  succeeded  Jeremy  Voas 
of  the  Phoenix  Gazette.  Susan  Car- 
son,  editor  of  the  Chandler  Arizonan, 
was  elected  vice  chairman. 

* 

William  Blodgett,  former  vice 
president  of  corporate  com¬ 
munications  for  Gulf  &  Western 
Industries,  joined  the  public  relations 
firm  of  Manning,  Selvage  &  Lee  as 
senior  vice  president  in  charge  of  the 
corporate/financial/business  market¬ 
ing  division. 

Before  moving  into  the  public  rela¬ 
tions  field  in  1965,  Blodgett  had  work¬ 
ed  for  Florida  dailies  and  as  a  col¬ 
umnist  for  the  Atlanta  Constitution 
and  an  editor  at  the  Tampa  Times. 

*  *  Jf! 

Ron  Olsen,  formerly  marketing/ 
research  analyst  at  the  Sacramento 
Bee,  was  named  marketing  manager. 
He  replaces  Ai.  Rhoads,  who  retired 
after  22  years  with  the  newspaper. 


John  B.  Kuhns  was  appointed  dep¬ 
uty  managing  editor/administration  of 
the  Washington  Post.  He  will  be 
responsible  for  the  newsroom’s  sup¬ 
port  functions. 

Previously  Kuhns  was  director  of 
business  planning  for  the  newspaper, 
the  Washington  Post  Writers  (jroup, 
and  the  National  Weekly  edition  of 
the  newspaper. 

Before  joining  the  Post,  Kuhns  was 
a  partner  in  the  D.C.  law  firm  of  Wil¬ 
liams  and  Connolly. 

*  *  * 

Lise  Chin,  direct  response 
advertising  manager  of  USA  Today, 
was  named  director  of  classified 
advertising,  a  new  position.  She  will 
be  responsible  for  both  direct  re¬ 
sponse  and  recruitment  advertising 
sales.  Chin  joined  the  newspaper  in 
April  of  1983  and  had  been 
telemarketing  manager  for  the  New 
York  Post  and  the  Stamford  (Conn.) 
Advocate. 

*  *  ♦ 

Jack  Bates  most  recently  presi¬ 
dent  and  general  manager  of  the 
Champaign-Urbana  (111.)  News 
Gazette,  has  joined  the  Lebanon  (Pa.) 
Daily  News/Sunday  Pennsylvanian 
as  general  manager. 

Bates  began  his  career  in  general 
management  with  the  Meadville  (Pa.) 
Tribune,  a  daily  owned  by  his  father 
and  uncle.  In  1972  the  family  sold  the 
paper  to  Thomson  Newspapers  and 
Bates  subsequently  was  publisher 
and  general  manager  of  the  Marion 
(Ohio)  Star,  and  then  was  with  the 
West  Virginia  Newspaper  Publishing 
Co.,  Morgantown.  He  left  to  work  as 
a  computer  firm  consultant  and  in 
1981  returned  to  the  newspaper  busi¬ 
ness  as  general  manager  of  the  Ha¬ 
gerstown  (Md.)  Herald-Mail. 

♦  *  * 

Walter  Cronkite,  CBS  News 
special  correspondent,  has  been 
named  to  the  National  Advisory 
Committee  of  the  Gannett  Center  for 
Media  Studies  at  Columbia  Univer¬ 
sity.  The  center  is  a  Gannett  Founda¬ 
tion  program. 

*  *  ♦ 

Appointments  at  the  Associated 
Press  include: 

Will  Lester,  formerly  night  su¬ 
pervisor  in  the  Columbia,  S.C., 
bureau,  named  news  editor. 

Linda  Franklin  Sargent,  enter¬ 
prise  editor  in  the  Little  Rock  bureau, 
appointed  news  editor  in  Oklahoma 
City. 

John  Rice,  on  the  foreign  desk  in 
New  York  since  last  year,  joined  the 
staff  in  Amman,  Jordan. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 
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Richard  G.  Wakefield  has  been 
named  vice  president  of  finance  for 
Newspapers  of  New  England,  Inc., 
Concord,  N.H.  Wakefield  was  vice 
president  of  finance  and  treasurer  of 
the  Denver  Post  and  previously  con¬ 
troller  of  the  Hartford  (Conn.) 
Courant. 

He  will  have  corporate  financial 
responsibilities  and  support  NNE’s 
operating  companies  in  accounting, 
financial  management  and  data  pro¬ 
cessing. 

*  *  * 

Walt  Hempton,  Denver  Post  vice 
president  and  operations  director, 
was  appointed  president  and  CEO  of 
Denver  Post  Charities,  Inc.  Hempton 
also  will  hold  the  title  of  assistant  to 
the  publisher,  Dick  Schlosberg,  and 
assist  in  special  projects  and  assign¬ 
ments. 

*  *  ♦ 

Two  veteran  employees  of  The  Pro¬ 
gress,  Clearfield,  Pa.,  have  been 
named  assistant  publishers., Publisher 
William  K.  Ulerich  announced  the 
promotions  of  Ann  K.  Law  and 
Charles  N.  Natoli  Both  have  more 
than  30  years  experience  at  the  news¬ 
paper. 

*  ♦  ♦ 

Dwight  Sargent  was  honored  by 
the  Society  of  the  Silurians  in  New 
York  City  November  13  with  the  Silu¬ 
rian  25-year  News  Achievement 
Award.  He  is  the  national  editorial 
writer  for  the  Hearst  Newspapers  and 
former  editorial  page  editor  of  the 
New  York  Herald  Tribune. 

♦  ♦  * 

Harry  T.  Whitin  was  appointed 
assistant  to  the  publisher  of  the 
Worcester  (Mass.)  Telegram  and 
Gazette,  Inc. 

He  has  been  executive  news  editor 
of  the  Evening  Gazette  and  pre¬ 
viously  was  director  of  employee  re¬ 
lations  for  the  newspapers  and  has 
had  extensive  experience  in  editorial 
departments  since  joining  the  Tele¬ 
gram  as  a  reporter  in  1967. 


New  officers  for  the  Texas  Daily 
Newspaper  Association  effective 
January  1  are: 

John  M.  Roberts,  president  of  the 
Victoria  Advocate,  president,  suc¬ 
ceeding  Phillip  J.  Meek,  publisher 
of  the  Fort  Worth  Star-Telegram. 

James  M.  Moroney  Jr.,  president 
of  the  A.H.  Belo  Corp.,  publisher  of 
the  Dallas  Morning  News,  vice  presi¬ 
dent; 

Tucker  Sutherland,  president  of 
the  newspaper  division  of  Harte- 
Hanks  Communications,  Inc.,  San 
Antonio,  treasurer. 

*  *  ♦ 

Richard  Kolb  was  appointed 
retail  advertising  supplement  coordi¬ 
nator  for  the  Huntsville  (Ala.)  Times. 
He  was  formerly  with  the  Fort 
Lauderdale  NewsISun  Sentinel 
advertising  department. 

♦  ♦  * 

Bruce  McPherson,  editor  of  the 
Santa  Cruz  (Calif.)  Sentinel,  was 
elected  president  of  the  Associated 
Press  Association  of  California,  Ari¬ 
zona,  Hawaii  and  Nevada. 

Darrow  Tully,  publisher  of 
Phoenix  Newspapers,  Inc.,  was  cho¬ 
sen  vice  president,  and  Phelps 
Dewey  ,  assistant  to  the  publisher  of 
the  San  Francisco  Chronicle, 
secretary-treasurer. 

♦  ♦  ♦ 

Jane  R.  Waldeck,  formerly  retail 
advertising  sales  supervisor  of  the 
Houston  Post,  has  been  named  retail 
advertising  manager.  She  joined  the 
paper  in  1979  as  a  sales  representa¬ 
tive. 

♦  ♦  * 

Appointments  at  The  Olympian, 
Olympia,  Wash.,  include: 

Mark  Ogle,  named  circulation 
manager  of  the  newspaper  and  USA 
Today.  He  has  been  on  the  staff  since 
1975. 

Joan  Mather,  appointed  classi¬ 
fied  advertising  manager,  having 
transferred  from  the  Idaho  States¬ 
man,  Boise,  where  she  served  as 


retail  advertising  manager  and  classi¬ 
fied  advertising  manager. 

Gail  Brown,  appointed  controller. 
Brown  has  worked  in  public  account¬ 
ing  in  San  Francisco,  Seattle,  and 
Saudi  Arabia. 

Tim  Crews,  named  weekend  edi¬ 
tor.  He  has  been  city  editor,  reporter/ 
photographer  and  staff  member  at 
various  newspapers. 

Paul  Dunn,  appointed  chief  photo¬ 
grapher.  He  has  been  a  staff  photo¬ 
grapher  at  newspapers  in  Florida, 
Louisiana  and  California. 

*  :k  i|e 

Richard  P.  Honack  has  suc¬ 
ceeded  Sanford  A.  Bredine  as  man¬ 
ager  of  promotion  and  special  events 
for  the  Chicago  Tribune.  He  will 
direct  the  Tribune’s  two  advertising 
agencies,  Marsteller,  Inc.,  and  Ogilvy 
&  Mather. 

Honack  joined  the  newspaper  last 
January  as  manager  of  planning  and 
development,  moving  from  the  Chi¬ 
cago  Sun-Times  where  he  worked  in 
editorial,  promotion  and  planning 
capacities  for  seven  years. 

Bredine  remains  as  a  consultant  to 
the  newspaper. 

Kimberlee  B.  Fitzgerald  has 
been  named  communications  media 
manager.  She  joined  the  Tribune  as 
audio  visual  supervisor  in  1983. 


McNAUGHT 


When  the 
problem  is  money, 
Susan  Bondy  is 
the  answer. 


BONDY 
ON  MONEY 


Susan  Bondy’s 
personal  money 
column  belongs  in 
your  newspaper. 

Call  collect  (203)  661-4990 

The  McNaught  Syndicate 
537  steamboat  Road 
Greenwich,  Ct.  06830 


INSURANCE  SPOKEN  ...  IN  PLAIN  ENGLISH 

We've  got  the  facts  and  ^^ures  on  all  aspects  of 


life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  any  time. 

In  New  York: 

Robert  Waldron  212-245-4198  (office);  516-671-3653  (home) 

In  Washington,  D.C.: 

Walter  BussewHz  202-862-4064  (office);  301-770-2190  (home) 

Rkk  Blake  202-862-4062  (office);  202-293-6245  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

iSSO K  Street  NW  Washinqion.  DC  20006 

*Represen((ng  STOitfe  imurance 
<omp,4n»es,  percent  of  the  We 

•mutATK  e  force  tn  the  Urwed  Stain, 
and  i^OheatthmsurarKe 
c  ompantev  with  80  perc  ent  of  the  health 
insurance  WTRien  Oy  ifnurancecompanie% 
in  the  United  Slates 
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NEWSPEOPLE  IN  THE  NEWS 


Robert  W.  Burdick  has  left  the 
Denver  Post  to  become  assistant 
managing  editor  of  the  Daily  News  of 
Los  Angeles. 

Burdick,  formerly  the  Post’s  assis¬ 
tant  managing  editor  for  business 
news  and  special  projects,  will  be 
responsible  for  the  city  desk, 
regional,  business,  news  and  copy 
desks  and  the  weekend  report.  His 
career  has  included  stints  on  the  San 
Jose  Mercury  News  and  the  Wichita 
Eagle-Beacon. 

*  *  * 

John  Mathew  was  named  presi¬ 
dent  of  Ironton  Publications,  Inc., 
and  publisher  of  the  Ironton  (Ohio) 
Tribune,  and  The  Extra,  the  newspa¬ 
per's  total  market  publication. 

Matthew  was  editor  and  associate 
publisher  of  the  Natchez  (Miss.) 
Democrat,  the  largest  newspaper  in 


the  Boone  Newspaper  Group  of 
which  the  Tribune  is  a  member.  He 
replaces  Emory  V.  Burkhardt,  who 
resigned. 

Matthew  began  at  his  hometown 
newspaper,  the  Oskaloosa  (Iowa) 
Herald  as  a  sportswriter  and  was 
managing  editor  for  a  year  following 
graduation  from  the  Drake  University 
School  of  Journalism.  He  then  was 
editor  and  publisher  of  the  weekly 
Pella  (Iowa)  Chronicle. 

*  yf  * 

Otto  A.  Sh.ha,  recently  retired 
chairman  of  Cowles  Media  Co.,  has 
been  retained  as  a  consultant  by  Gan¬ 
nett  Co.,  Inc.,  and  USA  Today.  Silha, 
who  will  concentrate  on  advertising 
sales  and  marketing,  formed  his  own 
management  firm  of  Silha  Associates, 
headquartered  in  Minneapolis,  after 
he  retired. 


Sandra  Mims  Rowe  has  been 
promoted  from  managing  editor  of  the 
Virginian-Pilot  and  the  Ledger-Star, 
Norfolk,  to  executive  editor. 

Also,  James  C.  Rarer  Jr.,  deputy 
managing  editor,  succeeded  Rowe  as 
managing  editor. 

Rowe  joined  the  staff  of  the  Ledger- 
Star  in  1971  and  served  as  assistant 
managing  editor  and  managing  editor. 
In  1982  when  the  news  staffs  of  the 
two  papers  merged,  she  was  named 
m.e.  for  afternoon  operations  and 
features;  and  in  late  1983,  m.e.  of  both 
papers  with  responsibility  for  news 
and  feature  operations. 

Raper  has  been  with  the  Virginian- 
Pilot  since  1971 ,  first  as  a  reporter.  He 
later  was  Norfolk  city  editor  and  met¬ 
ropolitan  editor  for  the  Virginian- 
Pilot  from  1979  until  the  merger  of  the 
staffs,  when  he  became  assistant  m.e. 
for  metropolitan  operations  and  last 
year  was  named  to  his  most  recent 
post. _ 

OBITUARIES 


Martin  Burton,73,  retired  report¬ 
er  and  foreign  correspondent,  died 
October  29  in  Pompano  Beach,  Fla. 
During  World  War  11  he  was  with  the 
U.S.  Intelligence  Service  and  later  a 
correspondeent  in  Europe,  North 
Africa  and  the  Middle  East  for  the  old 
International  News  Service  and  Pa¬ 
rade  Magazine. 

*  *  ♦ 

John  Hooper  79,  former  editor  and 
publisher  of  the  Brattleboro  (Vt.)  Re¬ 
former,  died  November  4. 

*  *  * 

John  H.  Hutchinson,  59,  sales 
manager  of  sew,  Inc.,  died  October  4 
at  his  home  in  Camarillo,  Calif.,  after 
a  long  illness.  He  had  served  as 
advertising  manager  of  the  New  Hope 
(Minn.)  Post  early  in  his  career,  and  in 
1965,  moved  to  the  Largo  (Fla.)  Sen¬ 
tinel  as  editor  and  general  manager. 
♦  *  * 

Jack  Walsh,  65,  a  sportswriter  for 
the  Washington  Post  from  1947  to  his 
retirement  in  1980  and  later  an  assis¬ 
tant  editor  with  the  Washington  Post- 
Los  Angeles  Times  news  service, 
died  October  8  of  cardiorespiratory 
arrest  at  Alexandria  Hospital  after 
being  stricken  at  his  home. 

Walsh  began  his  career  on  the  old 
Philadelphia  Record.  During  World 
War  II  he  was  a  combat  correspon¬ 
dent  in  the  Marine  Corps  and  served 
two  tours  of  duty  in  the  Pacific. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 


WASHINGTON,  D.C.— Managing  edi¬ 
tor  with  creative  understanding  of 
state  and  local  Washington  news 
wanted  to  help  take  States  through 
its  second  decade.  Washington  re¬ 
porting,  sales  and  management  ex¬ 
perience,  hands-on  knowledge  of 
electronic  newspaper  libraries,  data¬ 
bases  and  newspaper  graphics  would 
be  perfect  mix.  $35,000  and  a  stake 
in  our  future. 


States  News  Service 

1333  F  Street,  N.W.,  Washington,  D.C.  20004-1195 
202-628-3100 
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Offers  advice 

( Continued  from  page  20) 


weighing  8/lOths  of  an  ounce  will  uti¬ 
lize  only  20%  of  the  third  class  rate. 

“If  you  see  six  or  seven  ounce 
AD  VO  packages,  you  should  be  able 
to  sell  cheaper  with  the  carrier-boy 
system,”  he  said. 

A  newspaper  has  a  price  advantage 
over  ADVO  because  of  the  paper’s 
more  cost-effective  carrier  system,  he 
explained.  For  example,  if  ADVO  is 
selling  a  piece  at  $32  per  thousand, 
while  not  utilizing  the  entire  3.911- 
ounce  limit,  a  newspaper  could  sell 
the  same  advertising  in  a  TMC  for  $29 
or  $30  per  thousand. 

Furthermore,  if  an  ADVO  piece  is 
overweight,  the  newspaper  has  the 
advantage  of  going  to  second-class 
rates,  while  ADVO  cannot.  (Second- 
class  mail  is  restricted  to  editorial 


Minority  students 

(Continued  from  page  13) 


not  doing  it  early  enough. 

The  industry  should  begin  thinking 
of  ways  to  reach  students  at  the  high 
school  level  in  order  to  get  them 
oriented  towards  a  newspaper  career. 

Some  of  the  strong  points  that  need 
emphasizing,  Judee  Burgoon  said,  are 
the  opportunities  for  advancement  at 
newspapers  and  reporting's  ability  to 
meet  an  individual’s  “affiliative 
needs”  both  in  the  newsroom  and  out 
on  the  beat. 

Newspapers  should  also  dispell  the 
image  of  the  city  editor  as  some  old 
curmudgeon  constantly  chewing  out 
cub  reporters  and  stress  the 
independence  that  comes  from  cover¬ 
ing  a  beat  and  pursuing  a  story  lead. 

Burgoon  also  saw  another  problem 
for  newspapers  that  involved  all  stu¬ 
dents. 

Communications,  including  jour¬ 
nalism,  doesn't  attract  students  with 
the  best  academic  records  or  highest 
aptitude  scores,  she  said. 

‘  ‘The  better  students  are  going  else¬ 
where.  We  need  to  develop  ways  to 
attract  them.” 

— Andrew  Radolf 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Considering 
Saie  of  Daiiy  Newspopers 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

29  YMirt  Ncitlon*WI4«  S*rvlc« 


copy.)  Second-class  rates  don’t 
accelerate  in  price  as  quickly  as  third- 
class  mail,  McAdams  explained. 

Rebating  is  another  option  for 
newspapers  to  combat  direct  mail, 
McAdams  said.  ADVO  has  adopted  a 
philosophy  under  which  a  customer’s 
price  is  reduced  as  other  participants 
join  in  the  package.  Newspapers 
could  adopt  the  same  efforts. 

Newspapers  should  capitalize  on 
their  own  strengths  and  the  weak- 


Rebating  is  another 
option  for  newspapers  to 
combat  direct  mail, 
McAdams  said. 


nesses  of  direct  mail,  such  as  the 
undependable  “three-day  window” 
for  postal  delivery.  That  window 
allows  the  post  office  72  hours 
between  receipt  and  delivery  of  third- 
class  mail,  McAdams  explained. 
Thus,  direct-mail  pieces  legally  can 
sit  at  the  post  office  for  three  days 
before  moved  to  the  household. 

An  advertiser,  therefore,  is  not 
guaranteed  that  his  or  her  piece  will  be 
delivered  on  the  day  requested:  a  food 
advertisement  intended  to  reach  con¬ 
sumers  on  Wednesday  may  not  see 
the  light  of  the  mailbox  until  Thurs- 


bther  distractions  of  direct  mail 
include  “junk-mail  connotation”  and 
clutter,  McAdams  said,  where  the 
message  to  the  consumer  is  lost 
among  a  plethora  of  ad  slicks.  Addi¬ 
tionally,  69%  of  ADVO’s  mail  never 
reaches  the  consumer,  he  said. 

“If  the  newspaper  doesn’t  get 
delivered,  you’ll  hear  about  it,” 
McAdams  said.  “If  junk  mail  isn’t 
delivered,  no  one  hears  about  it.” 

Conversely,  newspapers  should 
emphasize  to  customers  how  papers 
beat  direct-mail  characteristics:  the 
manufacturing  plant  is  located  in  the 
advertiser’s  market;  the  sales  force  is 
familiar  and  comfortable  with  cus¬ 
tomers;  tradition,  product  and  com¬ 
munity  acceptance;  research 
capabilities  and  computer  segmenta¬ 
tion;  the  distribution  system  is  in 
place;  and,  ADVO  can’t  compete 
with  Sunday  delivery. 

Gannett  Foundation 
awards  more  grants 

The  Gannett  Foundation  has 
approved  160  new  grants  totaling 
$753,383  in  45  communities  served  by 
Gannett  properties. 

To  date  in  1984,  the  foundation  has 
authorized  grants  totaling  $7.9  mil¬ 
lion.  Last  year,  grants  totaled  over 
$13  million. 


If  you’re  interested  V 

■  in  doing  a  story 
On  Amenca’s  freight 
railroads,  we’ve 
got  your  number. 
202-835-9555. 


This  press  hotline  is  presented  by  the  rail  supply  aimpanies  of  the  .American  Railroad  Foundation. 

American  Railroad  Foundation 
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CROSFIELD  DATA  SYSTEMS  INC.  has  contracted 
with  the  Sarasota  Herald-Tribune  for  fax  transmission 
equipment.  The  Springfield,  Va. -based  company  has 
agreed  to  supply  two  DATRAX  7601  readers  and  two 
DATRAX  760X  writers  to  the  newspaper. 

The  Herald-Tribune,  with  a  circulation  of  nearly 
100,000,  is  interested  in  the  large  format  and  micropro¬ 
cessor  control  features  of  DATRAX.  Joe  Tarrer,  director 
of  operations,  said,  “The  DATRAX  system  is  ideally 
suited  to  our  needs  for  the  transmission  of  process  color  in 
precise  registration,  including  double  truck  page  size.” 

♦  *  ♦ 

A  low-cost  integrated  system  for  merging  text  and 
graphics  was  introduced  by  COMPUGRAPHIC 
CORPORATION  at  the  Graph  Expo  trade  show  in  New 
York. 

Introduction  of  the  MCS™  Graphics  System  marks  the 
first  time  that  a  complete  system  for  merging  halftones  and 
line  art  with  t.,  xt  has  been  available  from  a  single  vendor, 
according  to  Kurt  Brunell,  manager,  marketing  and  sup¬ 
port.  The  system  combines  the  proven  capabilities  of  the 
company’s  Modular  Compostion  System  with  state-of- 
the-art  Compugraphic  imaging  technology. 

Graphics  are  input  to  the  system  by  the  new  Scanner 
2000,  which  digitizes  halftones  and  line  area.  Text  is  en¬ 
tered  through  an  MCS  terminal,  and  complete  page  output 
is  provided  by  the  company’s  ImageSetter'". 

“By  eliminating  camera  work,  paste  up  and  stripping, 
the  system  offers  productivity,  quality  and  ease  of 
operation,”  Brunell  said.  “The  system  is  idt  .i  for  com¬ 
mercial  printers  and  typesetters,  newspapers  and  in-plant 
printing  and  compositions.  The  MCS  Graphics  System  is 
suited  to  other  business  applications  including  brochures, 
newsletters,  manuals,  catalogs  and  ads.” 

A  typical  system  consists  of  an  MCS  10  or  100  for 
inputting  text  and  commands;  the  MCS  Preview  for  soft- 
copy  proofing;  the  tabletop  Scanner  2000  and 
Imagesetter,  which  outputs  in  both  vector  and  raster  mod¬ 
es  and  completes  pages  on  phototypesetting  paper  or  on 
high-speed  film.  The  MCS  is  a  software-based  system  that 
can  be  configured  to  meet  a  wide  variety  of  typesetting  and 
text  management  requirements. 

*  *  * 

CREATIVE  DATA  SYSTEMS  has  moved  to  a  new 
corporate  headquarters. 

Citing  continued  growth,  Dann  Kroeger,  CDS  presi¬ 
dent,  has  moved  the  firm  about  two  miles  to  Corporate 
Woods,  a  19-building  office  complex  southwest  of  Kansas 
City,  Mo. 

Creative  Data  supplies  turnkey  computer  systems  to  the 
newspaper  industry  for  the  control  of  circulation,  display 
advertising,  accounts  receivable,  payroll,  accounts  pay¬ 
able,  financial  analysis  and  general  ledgers.  Begun  in  1979, 
Creative  Data  has  doubled  in  size  annually  and  counts  as 
its  clients  more  than  190  publications  worldwide. 

*  *  * 

PRINT  &  PACK,  in  a  joint  venture  with  the  West  Ger¬ 
man  trading  house  of  MELCHERS  &  CO.  has  been 
appointed  the  agent  for  M.A.N.-ROLAND  Druckmas- 
chinen  AG  for  sales  of  printing  presses  in  the  People’s 
Republic  of  China. 

M.A.N.-ROLAND  is  best  known  for  its  Uniman,  Color- 
man  and  Rotoman  printing  presses. 

Melchers’  120  years  of  experience  in  China  plus  Print  & 
Pack’s  technical  experience  in  printing  and  packaging  are 


expected  to  aid  entry  into  the  expanding  China  market. 
The  new  venture  is  headed  by  Rainer  H.  Sigel,  regional 
manager  in  northern  Asia  for  P  «&  P. 

♦  ♦  * 

GULF  COAST  SYSTEM  DESIGN  CO.,  based  in  Saraso¬ 
ta,  Fla.,  has  signed  a  license  agreement  for  its  TOTAL 
NEWSPAPER  MANAGEMENT  SYSTEM'"/ 
CIRCULATION  with  Gannett  Newspapers.  Gulf  Coast  is 
licensing  Gannett  a  full-function,  mainframe  circulation 
software  package  for  several  of  its  newspapers.  The  Cin¬ 
cinnati  Enquirer  will  be  the  first  installation  followed  by 
the  Westchester  Rockland  Newspapers  in  White  Plains, 
N.Y.,  and  others,  including  the  Spokesman  Review  and 
the  Spokane  Chronicle  in  Spokane,  Wash. 

*  *  * 

PAPERTRAK'",  a  circulation  management  system  by 
DATA  SCIENCES  INC.  has  been  chosen  for  use  by  The 
(Annapolis,  Md.)  Capital. 

Announcement  of  the  agreement  was  made  jointly  by, 
for  the  newspaper,  Fred  P.  Glennie,  corporate  controller, 
and  John  R.  Bieberich,  director  of  circulation,  and  for 
Data  Sciences,  by  Mark  J.  Ganslaw,  president. 

Data  Sciences  will  also  be  in  display  advertising, 
accounts  receivable,  general  ledger,  payroll  and  systems 
for  the  newspaper  and  subsidiaries  to  Capital-Gazette 
Newspapers  Inc.,  the  Washingtonian  and  Baltimore 
magazines  and  Bowie  Blade-News. 

“We  are  excited  at  the  prospect  of  improving  our  data 
processing  requirements  within  our  circulation 
department,”  Bieberich  said.  “This  gives  us  the  opportu¬ 
nity  to  gain  more  control  of  our  data  base  of  subscribers 
and  non-subscribers,  improve  out  planning  and  forecast¬ 
ing  and  improve  out  service  to  our  subscribers.” 

♦  *  * 

M.A.N.-ROLAND  USA  INC.  has  agreed  to  furnish  a 
single-width  UNIMAN  2/2  four-unit  press  to  the 
Advocate-Messenger  in  Danville,  Ky.,  according  to  Wil¬ 
liam  Seaman,  vice  president  and  general  manager  of 
M. A. N. -Roland  Newspaper  Press  Division,  and  Mary 
Schurz,  editor  and  publisher  of  the  Advocate-Messenger. 

Schurz  said  the  press  will  be  used  to  print  the  Advocate- 
Messenger  and  the  Kentucky  Advocate.  She  expects  to 
receive  the  UNIMAN  press  in  June  1985  and  plans  to  go  on 
line  with  it  by  August. 

The  press  consists  of  four  units  and  a  color  deck  and  is 
tied  to  a  2:1  single  delivery  M. A. N. -Roland  folder  and 
four-high  reel  stand. 

*  *  * 

MULLER-MARTINI  CORPORATION’S  new  Model 
285  Counter  Stacker  produces  square,  neat  stacks  at  pro¬ 
duction  speeds  up  to  40,000  copies  per  hour. 

Designed  for  use  with  rotogravure  and  web  offset  or 
newspaper  presses,  the  285  can  be  connected  to  a  con¬ 
veyor  or  directly  to  a  press  delivery.  The  stacker  handles 
various  product  types  and  thicknesses  such  as  newspapers 
and  inserts,  pennysavers,  shoppers  and  commercial  work. 

A  built-in  rotary  aligning  unit  and  the  pneumatic 
squeeze  rollers  can  be  adjusted  while  the  machine  is  runn¬ 
ing.  Microprocessor-controlled  monitoring  with 
diagnostic  capability,  wrenchless  makeready  and  plug-in 
air  and  electrical  connections  add  to  ease  of  operations. 
Casters  to  facilitate  moving  the  stacker  from  press  to  press 
and  a  variable  height  infeed  belt  are  standard.  Plus  a  built- 
in  lowering  device  reduces  drop  height  for  careful  handling 
of  the  product  and  more  dependable  operating. 
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Long  Beach  P-T  makes  pagination  commitment 


The  Long  Beach  (Calif.)  /’ress  Tele¬ 
gram  has  bought  a  nearly  $2  million 
full  graphics  pagination  system. 

Its  sister  Knight-Ridder  paper,  the 
Pasadena  Star  News,  has  a  similar 
system. 

Press-Telegram  publisher  Daniel 
H.  Ridder  said  the  system,  which  has 
been  purchased  from  Information 
International,  Inc.,  of  Culver  City, 
Calif.,  is  expected  to  be  delivered 
beginning  in  April,  1985.  Display  ad 
makeup  capabilities  will  be  added  in 
August  of  1985. 

“We  are  excited  with  the  prospects 
of  pagination,”  Ridder  stated.  “All  of 
Knight-Ridder  is  interested  in  what 
will  be  taking  place  here  in  Long 
Beach.” 

The  system  will  enable  the  news¬ 
paper  to  produce  entire  pages  from 
the  typesetter  with  all  the  graphic  ele¬ 
ments  —  rules,  photos,  advertising. 


etc.  —  in  place,  according  to  P-T  pro¬ 
duction  director  Jerry  Polk. 

The  Press-Telegram  plans  to  con¬ 
vert  its  current  prepress  production 
operation  into  an  integrated,  com¬ 
puter-based  system  with  Information 
International  equipment  for  text  com¬ 
position,  illustration  processing, 
database  management,  interactive  ad 
and  page  assembly,  page  proofing  and 
page  recording. 

The  Long  Beach  system  configura¬ 
tion  includes  the  first  newspaper  ap¬ 
plications  of  triple-l’s  new  4500  Ad 
Makeup  Station  and  InfoScan  3700 
Laser  Scanner.  The  Press-Telegram 
will  integrate  seven  4500  Ad  Makeup 
Stations  into  its  operations,  five  for 
display  advertising  production  and 
two  in  the  editorial  department  for  the 
creation  of  editorial  graphics.  The 
InfoScan  3700  Laser  Scanner  will  be 
used  to  digitize  camera-ready  broad¬ 
sheet  ads,  photographs  and  artwork. 


The  order  marks  the  seventh  News¬ 
paper  Pagination  System  sale  for 
Information  International  with  three 
different  newspapers,  the  Star-News, 
Dow  Jones  &  Co.’s  the  Wall  Street 
Journal  and  now  the  Long  Beach 
installation. 

In  1982,  the  Star-News  became  the 
first  newspaper  to  merge  the  electron¬ 
ic  production  of  text  and  graphics  on  a 
daily  basis.  The  Star-News  will  soon 
enter  its  third  year  of  production  with 
the  NPS  equipment. 

With  Dow  Jones  &  Company,  tri- 
ple-I  is  developing  a  network  of  five 
NPS  locations  around  the  United 
States  for  computer-to-plate  produc¬ 
tion  of  the  Wall  Street  Journal  and 
Barron’s,  the  national  business  and 
financial  weekly. 

Integration  of  the  NPS  with  Dow 
Jones’  existing  production  operation 
continues  at  the  company’s  New 
Brunswick,  New  Jersey  facility. 


Pagination:  its  effect  on  a  Caiifornia  newsroom 


The  Merced  (Calif.)  Sun-Star  can 
be  added  to  the  list  of  California  daily 
newspapers  to  move  into  full  pagina¬ 
tion. 

But  “with  the  glamor  and  glitter  of 
pagination  come  stark  realities,”  said 
city  editor  Bob  Nishizaki. 

“While  editors  have  more  control 
over  copy  and  how  it  flows  into  the 
page,  they  still  must  deal  with  the  dai¬ 
ly  problem  of  squeezing  in  those  last 
12  lines  of  a  story  in  a  spot  that  will 
take  only  three,”  said  Nishizaki. 

He  added  that,  although  editors  can 
see  a  completed  page  of  headlines  and 
type,  typos  still  creep  into  copy. 

The  Sun-Star  began  electronic 
composition  of  pages  in  spring  of  1983 
and  now  paginates  each  news  page 
daily,  using  a  Hastech  Newspro 
system. 

According  to  Nishizaki,  the  paper 
had  to  make  some  adjustments  to  pre¬ 
pare  for  the  new  technology.  Before 
the  pagination  terminals  were 
installed,  he  said,  the  desk  added 
another  copy  editor  responsible  for 
reading  all  local  copy  before  it  is 
placed  on  a  page. 

“This  was  necessary  since  the  copy 
no  longer  was  getting  final  scrutiny  as 
it  waited  for  composing,”  the  city  edi¬ 
tor  said. 

Recently,  Nishizaki  noted,  a 


second  person  was  added  to  the  desk, 
who  is  responsible  for  paginating  the 
news  pages.  Of  the  staff  of  26  full  and 
part-time  people  in  the  news 
department,  nine  have  been  trained  in 
pagination,  he  said. 

“Computer  systems  technicians 
and  manufacturers’  representatives 
will  tell  you  that  some  people  will  take 
to  pagination  systems  with  ease, 
while  others  may  struggle,”  Nishiza¬ 
ki  commented. 

“We  found  this  to  be  true,  in  part. 
While  all  those  trained  people  use  the 
system,  a  few  have  become  wizards. 


turning  out  pages  quickly.  Others 
have  days  on  which  they  would  like  to 
put  a  fist  through  the  terminal’s 
screen.” 

However,  only  two  employees 
have  left  as  the  result  of  the  change  to 
pagination,  he  said. 

Overall,  Nishizaki  said,  the  system 
has  benefited  the  newspaper. 

“No  longer  are  editors  at  the  mercy 
of  the  composing  room  knife,”  he 
said.  “Gone  are  the  confrontations 
over  who  has  the  last  say  on  how  copy 
fits  on  a  page  or  how  the  final  product 
should  look.” 


PRESS  UNITS 


Need  more  productivity  Ferag  mailroom  systems  add  flexibility, 
and  quality  from  the  productivity  and  profitability  with  lower 
pressroom?  Less  press,  investment— whether  you’re  planning  a 

more  mailroom  could  new  facility  or  upgrading  an  existing  one. 
be  your  answer.  Let  us  show  you  how. 


FERAG 
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Five  newspaper  companies  pian  newsprint  plant 


A  group  of  western  newspaper 
companies,  a  Canadian  wood  prod¬ 
ucts  company  and  an  investment  firm 
have  teamed  up  to  propose  con¬ 
struction  of  a  $210  million  newsprint 
plant  in  northeast  Washington  State. 

Involved  in  the  deal  are  five  news¬ 
paper  companies  publishing  the  San 
Fransisco  Chronicle',  the  San  Diego 
Union  and  Tribune',  the  Salt  Lake  City 
Tribune  and  the  Deseret  News',  the 
Lewiston  (Idaho)  Tribune  and  the 
Moscow  (Idaho)  Idahonian;  the  Ari¬ 
zona  Republic  and  the  Phoenix 
Gazette  and  the  Sacramento  Bee. 

The  newspapers  would  own  60%  of 
the  partnership  and  would  agree  to 
purchase  80%  of  the  newsprint  pro¬ 
duction,  spokesmen  said.  Great 
Lakes  Forest  Products  Limited  of 
Thunder  Bay  in  Ontario,  Canada, 
would  build  and  operate  the  plant  and 
own  40%  of  it. 

The  newsprint  plant,  depending  on 
the  length  of  the  permitting  process, 
could  be  in  operation  by  1987  on  a 
3(X)-acre  site  in  Usk,  Wash.,  60  miles 
north  of  Spokane,  along  the  Pend 
Oreille  River. 

Frank  Russell,  president  of  Central 
Newspapers  Inc.,  owners  of  the 
Gazette  and  Republic,  said  the  pur¬ 
pose  of  the  newsprint  plant  was  “to 


ensure  an  adequate  and  satisfactory 
newsprint  supply.” 

He  said  no  calculations  had  been 
made  concerning  possible  savings  on 
newsprint  costs.  Russell  said  the 
newspaper  partners  had  no  current 


The  newspapers  would 
own  60%  of  the 
partnership  and  would 
agree  to  purchase  80%  of 
the  newsprint  production, 
spokesmen  said. 


problems  with  newsprint  supplies 
coming  mainly  from  Western  Canada 
and  the  Northwest  United  States. 

The  plant  will  utilize  supplies  of 
locally-produced  wood  chips  for 
which  there  has  been  little  local 
demand,  according  to  a  release  by  the 
Pack  River  Co. ,  an  investment  firm  in 
Hayden  Lake,  Idaho. 

The  mill  is  projected  to  employ  140 
people  when  complete  and  to  turn  out 
154,000  metric  tons  of  newsprint  per 
year.  It  is  expected  to  be  the  first 


occupant  of  the  Port  of  Pend  Oreille 
Industrial  Park. 

“While  there  have  been  many  ideas 
over  the  years  for  using  the  power  and 
available  wood  in  the  area,  this  is  the 
first  one  that  seems  to  be  strong  in 
every  regard,”  said  Charles  McCain, 
chairman  of  the  publk  itilities  district 
that  is  negotiating  a  contract  to  supply 
electricity.  “We  won’t  know  for  sure 
until  all  the  environmental  studies  are 
completed  and  plans  for  financing  are 
concluded.” 

The  plant  proposes  to  use  a  thermo¬ 
mechanical  process,  said  to  have 
minimal  environmental  impact. 

“The  thermo-mechanical  process 
uses  friction  and  heat  to  break  down 
the  fibers  of  the  wood  chips  to  make 
the  paper.  There  will  be  no  odor  from 
the  plant.  Waste  water  treatment  will 
be  much  easier  than  with  chemical 
pulping  processes  and  the  quality  of 
the  discharged  water  will  easily  meet 
existing  water  quality  standards,” 
according  to  Terry  Brown,  secretary 
of  Great  Lakes. 

An  environmental  impact  analysis 
has  started. 

— George  Garneau 


Audit  Bureau  data  bank  adds  participants 


Five  more  advertisers  and  ad 
agencies  have  begun  participation  in 
the  Audit  Bureau  of  Circulations  ON¬ 
LINE  Circulation  Data  Bank.  This 
brings  the  total  number  of  on-line  par¬ 
ticipants  to  13. 

The  advertisers  and  ad  agencies 
that  have  joined  the  service  recently 
include:  Henderson  Advertising, 
Greenville,  S.C. ;  the  Bloom  Compan¬ 
ies,  Dallas,  Texas;  Ally  &  Gargano, 
New  York  City;  Lord,  Geller,  Feder¬ 


Machinery  Installation 
Contractors  Since  1888 


ico,  Einstein,  Inc.,  New  York  City; 
Needham  Harper  Worldwide,  New 
York  City;  and  ABC  Spot  TV,  New 
York  City. 

The  on-line  service  gives  users 
immediate  access  to  ABC  county- 
based  circulation  data  through  their 
own  personal  computers  or  office  ter¬ 
minals  which  are  linked,  via  tele¬ 
phone  lines,  to  the  computers  of  one 
or  more  of  the  time-sharing  services 
that  store  the  ABC  data. 


Equipment  Erectors  for  the 
Graphic  Arts  Industry 


TAFT  CONTRACTING  COMPANY,  INC. 

5525  WEST  ROOSEVELT  ROAD  •  CHICAGO,  ILLINOIS  60650 

■  Press  Installers 

■  Newspaper  &  Commercial  Press  Rebullders 

■  Mailroom  &  Paper  Handling  Equipment  Erectors 

■  Conversions  &  Web  Width  Changes 

For  Estimate  Call  312/656/7500 


Interactive  Market  Systems,  Inc., 
Market  Science  Associates,  Inc.  and 
Telmar  Group,  Inc.  are  the  three  time¬ 
sharing  services  that  store  the  ABC 
county  circulation  data  of  over  170 
consumer  magazines  and  farm  pub¬ 
lications  and  more  than  1,900  U.S. 
and  Canadian  daily  and  weekly  news¬ 
papers. 

This  information  originates  from 
ABC’s  in-house  Data  Bank.  The  in- 
house  service  provides  members  with 
computer  reports  that  are  custom- 
tailored  to  suit  their  specific  needs. 


N.Y.  News  upgrades 
its  vent  system 

The  New  York  News  will  spend 
$10.9  million  to  install  a  modern  heat¬ 
ing,  ventilation  and  air-conditioning 
system  in  its  Brooklyn  production 
plant. 

Publisher  James  Hoge  said  the  proj¬ 
ect  is  scheduled  for  completion  in 
mid- 1986. 
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Grand  jury  probe  continues  in  demise  of  Cieveiand  Press 


By  Carl  Kovac 

A  federal  grand  jury  began  hearing 
testimony  in  Cleveland  last  week  in  an 
effort  to  determine  whether  the  fold¬ 
ing  of  the  Cleveland  Press  on  June, 
17,  1982  violated  antitrust  laws. 

The  probe  centers  around  allega¬ 
tions  that  Newhouse  Newspapers, 
owner  of  the  surviving  morning  and 
Sunday  Cleveland  Plain  Dealer,  paid 
former  Press  publisher  Joseph  E. 
Cole  $22.5  million  to  close  down  his 
afternoon  daily. 

Federal  antitrust  lawyers  say  that  if 
antitrust  laws  were  indeed  violated, 
criminal  charges  could  reach  “all  the 
way  to  the  top,”  including  Cole  and 
Plain  Dealer  and  Newhouse 
executives. 

Among  those  testifying  last  week 
were  Chicago  newspaper  consultant 
John  Malone  and  Robert  Hatton, 
former  Press  advertising  executive. 

Malone  said  he  told  the  grand  jurors 
that  he,  as  a  representative  of 
unnamed  Cleveland  investors, 
offered  Cole  $7.4  million  for  the  news- 
paper’s  name,  subscription  list, 
library,  presses  and  computers  on  the 
day  the  newspaper  folded.  Malone 
said  he  repeated  the  offer  several  days 
later  in  a  letter  to  Cole. 

He  said  that  Cole  and  his  advisors 
replied  that  they  were  not  interested 
in  any  offers.  It  was  later  revealed  in 
stories  in  the  Akron  (Ohio)  Beacon 
Journal  that  Cole  had  already  signed 
agreements  for  $14.5  million  for  the 
Press’  subscription  list  and  $8  million 
for  the  paper’s  weekly  shopper. 

Malone,  who  had  been  retained  in 
1980  by  the  Cleveland  Newspaper 
Guild  to  look  into  the  Press’  profit 
potential,  determined  that  with 
streamlined  operations  and  a  beefed- 
up  editorial  staff,  the  Press  could 
make  money. 

He  said  last  week  the  “the  Press 
building  was  one  of  the  finest  news¬ 
paper  facilities  in  the  nation.  It  would 
cost  $100  million  to  replace  today.” 

Malone  added  that  if  Cole  had 
accepted  his  offer,  “he  would  have 
recovered  his  investment  in  the  Press 
and  then  some.” 

In  his  testimony,  Hatton  said  he 
told  the  grand  jury  that  in  his  opinion, 
Newhouse  made  Cole  an  offer  he 
couldn’t  refuse. 

In  a  New  York  Times'  interview 
earlier  this  year,  Richard  J.  Urowsky, 
a  New  York  attorney  representing  the 
Newhouse  organization,  confirmed 
that  the  Plain  Dealer  agreed  to  buy  the 
Press  subscription  list  and  its  weekly 
shopper  in  early  June  1982,  but  added 


that  the  agreement  was  made  after 
Cole  decided  to  close  the  paper  and, 
therefore,  didn’t  violate  antitrust  sta¬ 
tutes. 

In  a  prepared  statement  last  week. 
Plain  Dealer  publisher  and  editor 
Thomas  Vail  said: 

“The  Cleveland  Plain  Dealer  has 
cooperated  fully  with  the  Justice 
Department’s  investigation  of  the 
closing  of  the  Cleveland  F*ress  since 
the  inquiry  was  announced  earlier  this 
year. 

“Reflecting  an  unfortunate  trend 
among  so  many  major  city  afternoon 
papers  which  have  ceased  publication 
in  recent  years,  the  Cleveland  Press 


A  huge  project  including  high-rise 
residential  structures  and  commercial 
buildings  has  been  proposed  for  con¬ 
struction  around  Honolulu’s  News 
Building. 

The  News  Building  houses  the 
Hawaii  Newspaper  Agency,  the  Hon¬ 
olulu  Star-Bulletin  and  the  Honolulu 
Advertiser. 

One  of  the  developers  is  ASA  Prop¬ 
erties,  a  sister  corporation  of  the 
Advertiser.  Both  firms  are  subsidiar¬ 
ies  of  the  Persis  Corp. 

The  Hawaii  Community 
Development  Authority  has 
approved  preliminary  plans  for  the 
six-acre  project. 

The  News  Building  will  remain 
untouched,  according  to  the  master 


had  a  long  history  of  financial 
difficulty  before  it  was  closed  by  its 
owners.  Despite  attempts  by  different 
managements  and  two  different  own¬ 
ers  to  restore  profitability,  the  paper 
never  reversed  its  persistent  and  se¬ 
vere  losses. 

“After  the  decision  was  made  by 
the  owners  to  close  the  Press,  the 
Plain  Dealer  accepted  a  proposal  that 
it  purchase  the  Press’  subscription 
list.  The  list  was  used  by  the  Plain 
Dealer  in  an  active  and  substantial 
program  of  subscriber  solicitation. 

“We  will  continue  to  cooperate 
with  the  inquiry.” 


plan. 

One  of  the  project’s  structures 
would  be  a  34-story  Gannett  Tower  at 
the  rear  of  the  News  Building.  It 
would  include  299  residential  units 
and  28,000  square  feet  of  space  for 
light  and  industry. 

SPJjSDX  adopts 
Job  Bank 

The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi  has  voted  to 
adopt  the  Job  Bank  as  its  official  job 
service. 

Beginning  Jan.  I ,  the  job-matching 
service  will  be  available  at  discount 
prices  to  SPJ/SDX  members. 


Who  wears  space  boots 
in  6  V2  triple  Z? 

ROBOTMAN" 

Landing  soon  In  a  ranch  house  near  you 


Gannett  tower  planned  for  Hawaii 
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SYNDICATES 


Thirty  years  of  change  in  ‘Hi  and  Lois’ 

The  characters  and  situations  in  the  Mort  Walker/Dik  Browne 
family  comic  strip  have  significantly  evolved  since  1954 


OUQ  NEW  SECREWBV 
STARTED  -VDPAY  AND  THE 
OFFICE  WENT  WILD 


ITte  DISeUSTINS 
THE  WAY  YOU  MEN 

behaye  around 

VDUNS  WOMEN 


THE  NEW  SECRETARY'S 
A  GUY,  AND  THE 
WOMEN  WENT  WILD. 


'Hi  and  Lois'  in  its  early  days  (top)  and  more  recently. 


By  David  Astor 

“Hi  and  Lois” — the  Mort  Walker 
and  Dik  Browne  strip  that  just  cele¬ 
brated  its  30th  anniversary — 
probably  wouldn’t  be  in  1 ,000  papers 
today  if  a  baby  hadn’t  been  changed. 

Walker  said  the  comic  wasn’t  sell¬ 
ing  “all  that  well”  until  he  hit  upon  the 
idea  (in  1956  or  so)  of  making  the  tiny 
Trixie  character  more  than  an  ordi¬ 
nary  infant.  “I  thought  it  would  be 
humorous  to  get  inside  a  baby’s  mind 
and  (show)  how  it  observed  every¬ 
thing...,”  recalled  the  “Hi  and  Lois” 
creator.  “The  strip  just  took  off  after 
that.” 

This  was  comparable  to  what  hap¬ 
pened  with  Walker’s  “Beetle 
Bailey,”  which  had  a  slow  start  in 
1 950  as  a  comic  about  college  life. 
Then  the  cartoonist  put  Beetle  into 
the  Army — and  the  strip  caught  on  (it 
now  appears  in  over  1,600  papers). 
Needless  to  say.  Walker  noted  that 
one  of  the  things  he  enjoys  most  about 
comics  is  the  way  “you  can  do  what¬ 
ever  you  want  to  do’’  with  the 
characters  and  plot. 

Having  Trixie  think  innocent  yet 
insightful  thoughts  may  have  been  the 
most  crucial  modification  of  “Hi  and 
Lois,”  but  it  certainly  wasn't  the  only 
one. 

Walker  remembered  that  he  first 
created  Hi  as  a  broad-shouldered  man 
with  a  broken  nose  who  was  very 
much  “head  of  the  house.”  The  car¬ 
toonist  explained  that  he  didn’t  want 
the  character  to  be  “henpecked  like 
other  comic  strip  husbands.”  But 
“somehow  it  didn’t  work,”  contin¬ 
ued  Walker.  “1  guess  you  just  have  to 
fall  into  the  old  humor  shticks  that 
everyone  laughs  at.”  So  Hi  Flagston 
became  much  less  assertive.  (By  the 
way,  Hanna-Barbera  years  ago  was 
going  to  call  its  new  prehistoric 
characters  the  “Flagstones,”  accord¬ 
ing  to  Walker.  But  the  name  was  so 
close  to  the  “Flagstons”  that  H-B 
changed  it  to  the  “Flintstones.”) 

Another  “Hi  and  Lois’’  shift 
involved  oldest  son  Chip  starting  out 
as  a  seven-year-old  but  then 
becoming  14,  giving  Walker  the 


chance  to  do  some  teenager-related 
gags.  It  also  provided  him  with  a  third 
distinct  age  group  for  the  Flagston 
children.  Dot  and  Ditto  are 
elementary  school  age  and  Trixie,  of 
course,  is  a  toddler.  Hi  and  Lois, 
added  Walker,  are  in  their  30s. 

More  recently.  Walker  increased 
the  strip’s  popularity  by  making  his 
well-publicized  decision  to  give  Lois 
a  part-time  job  selling  real  estate — 
thus  reflecting  the  large  number  of 
American  women  who  now  work. 

“Hi  and  Lois’’ — which  has 
spawned  about  15  book  collections — 
has  also  kept  up  with  many  other 
trends.  The  four  children  in  the  strip 
reflected  the  post-World  War  II  baby 
boom,  and  the  Flagstons’  move  to  the 
suburbs  when  the  comic  began 
echoed  the  middle-class  exodus  from 
America’s  cities.  As  the  years  went 
on,  the  Flagstons  purchased  a  tv.  Hi 
tried  to  give  up  smoking,  Lois  bought 
a  bikini.  Chip  began  wearing  tattered 
jeans,  and  so  on. 

Yet  Walker  emphasized  that  “Hi 
and  Lois”  was  not  designed  just  to 
reflect  trends,  but  to  show  the  more 
timeless  concept  of  a  “loving  family” 
that  bickers  less  than  the  families  in  a 
number  of  other  comics. 

To  ensure  that  “Hi  and  Lois”  has  a 
real-life  look.  Walker  and  fellow  writ¬ 


ers  Jerry  Dumas,  Bob  Gustafson,  and 
Bud  Jones  use  the  actions  of  real 
families  as  raw  material  that  then  gets 
developed  into  gags.  In  the  strip’s  ear¬ 
lier  days,  the  goings-on  in  the  Walker 
(seven  children)  and  Browne  (three 
children)  households  provided  plenty 
of  ideas.  More  recently.  Walker  has 
been  finding  inspiration  for  gags  from 
observing  and  hearing  about  the 
families  of  friends  and  others. 

Basing  the  comic  on  actual  rather 
than  imagined  situations  is  no  doubt  a 
prime  reason  why  readers  are  always 
telling  the  “Hi  and  Lois”  cartoonists 
that  “you  must  have  been  looking 
through  our  window”  or  “my  baby 
does  exactly  that,”  according  to 
Browne. 

When  ideas  for  the  Flagston  comic 
are  ready  for  use,  the  Connecticut- 
based  Walker  does  roughs  of  the  strip 
and  sends  them  to  the  Florida-based 
Browne  for  drawing.  The  teaming  of 
the  man  who  would  eventually  create 
“Hagar  the  Horrible”  and  the  man 
who  had  already  created  “Beetle  Bai¬ 
ley”  had  a  rather  unusual  beginning. 

The  Hi  and  Lois  characters  first 
appeared  in  “Beetle.”  After  the  Ko¬ 
rean  War  ended.  Walker  wanted  to 
return  Beetle  to  college,  but  King  Fea¬ 
tures  Syndicate  argued  that  the  char¬ 
acter  had  not  been  popular  enough  in 
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Walker  and  Browne  in  1954  and  Browne  and  Walker  in 


Walker,  61,  now  works  on  a  total  of 
six  comic  strips.  Among  his  many 
other  activities  is  heading  the 
Museum  of  Cartoon  Art. 

Richard  Arthur  Allan  Browne,  67, 
has  won  Reubens  for  both  “Hi  and 
Lois”  and  “Hagar  the  Horrible,” 
which  started  in  1973  and  now 
appears  in  over  1,400  papers.  He  is 
assisted  by  his  son  Bob  on  the  former 
comic  and  his  son  Chris  on  the  latter. 
The  New  York  City  native — also  a 
World  War  II  Army  vet — attended 
Cooper  Union  and  worked  for  the 
New  York  Journal  and  Newsweek 
magazine. 


Addison  Morton  Walker,  w  ho  grew 
up  in  Kansas  City,  sold  his  first  car¬ 
toon  at  age  12  and  became  chief 
designer  for  Hallmark  Cards  at  18.  He 
served  in  the  U.S.  Army  during  World 
War  II  (Walker  didn’t  realize  at  the 
time  that  he  was  gathering  a  tremen¬ 
dous  amount  of  “Beetle"  material) 
and  then  attended  the  University  of 
Missouri.  He  was  a  well-known 
magazine  cartoonist  and  editor  before 
starting  “Beetle,”  which  earned  him 
the  National  Cartoonists  Society’s 
Reuben  award  as  “Cartoonist  of  the 
Year”  (and  which  has  spawned  a 
soon-to-be-released  Broadway  play). 


that  milieu.  So  Walker  tried  another 
angle:  getting  Beetle  involved  in  fami¬ 
ly  life  and  creating  a  sister  named 
Lois,  a  brother-in-law  Hi,  and  some 
kids.  But  after  readers  successfully 
clamored  for  Beetle’s  return  to  the 
military.  King  said  Walker  could 
make  Hi  and  Lois  the  stars  of  their 
own  comic. 

Walker,  however,  felt  he  did  not 
have  the  time  to  do  the  writing  and  art 
for  the  new  strip,  so  he  and  King’s 
comics  editor  each  made  a  list  of  what 
artists  they  would  like  to  draw  “Hi 
and  Lois.”  Browne,  who  neither  had 
met,  was  at  the  top  of  both  lists. 

What  attracted  them  to  Browne 
was  “The  Tracy  Twins”  comic  he  had 
co-created  for  Boys'  Life  magazine 
and  his  advertising  work  (thinking  up 
the  Chiquita  Banana  and  redesigning 
the  Campbell  Soup  Kids,  among 
other  things). 

When  Browne  was  called  about  col¬ 
laborating  on  “Hi  and  Lois,”  he  at 
first  thought  someone  in  his  office  was 
playing  a  practical  joke.  But  he  soon 
called  King  back. 

Despite  different  backgrounds — 
and  personalities  as  diverse  as  their 
respective  appearances — Walker  and 
Browne  became  very  close.  (“We’re 
certainly  the  ‘Odd  Couple’  of 
cartooning,”  said  Browne  with  a 
laugh.  “The  only  thing  we  have  in 
common  is  friendship.”)  They  even 
went  on  the  road  together  for  a  couple 
ofyearsinthe  early  1960s  as  a  popular 
team  that  would  crack  Jokes  and  draw 
for  various  audiences. 

While  the  two  do  not  see  each  other 
as  frequently  these  days  (Browne  no 
longer  lives  part  of  the  year  in  Con¬ 
necticut),  they  did  get  together  for  a 
well-attended  30th  anniversary  “Hi 
and  Lois”  party  held  by  King  Novem¬ 
ber  29.  Browne  said  the  next  day  that 
he  thought  Walker  and  himself  might 
now  be  the  longest-running  team  in 
comic  history. 


Advises  editors  to  edit  the  comics 


“The  Sunday  comics  are  the  last 
acreage  of  space  that  editors  don’t 
edit.  We  in  fact  should  edit  that 
space,”  said  Bill  Baker  of  Knight- 
Ridder  Newspapers,  who  is  creative 
committee  chairman  of  the  21st  Cen¬ 
tury  Comics  project.  The  ad  hoc 
group  (see  E&P,  October  6)  will  soon 

(Continued  on  page  36) 


By  Andrew  Radoif 

Newspaper  editors  should  get 
involved  in  editing  the  Sunday  comics 
the  way  they  do  any  other  section  in 
order  to  give  them  more  “flam¬ 
boyance”  and  build  readership,  the 
Associated  Press  Managing  Editors 
conference  in  Miami  was  told  last 
month. 
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SYNDICATES 


be  releasing  a  report  on  how  to 
improve  Sunday  comics. 

Remarking  that  comic  readership  is 
down  and  advertising  has  “pretty 
much  departed,”  Baker  said  all  news¬ 
papers  have  done  in  recent  years  is 
make  matters  worse  by  shrinking 
comic  size. 

“That’s  the  wrong  direction,”  he 
said.  “All  the  surveys  show  the  more 
you  shrink  comics,  the  less  their  read¬ 
ership.”  Instead,  Baker  continued, 
Sunday  comics  need  to  be  “a  stamp  of 
our  own  personality”  and  have 
“more  flamboyance  and  variety, 
more  color  and  verve.  All  the  factors 
brought  into  editing  the  front  page  or 


Enlarging  of  comics 

While  many  newspapers  shrank 
their  comics  to  38  picas  wide  last  sum¬ 
mer  to  conform  to  the  new  Standard 
Advertising  Unit  system,  the  Knox¬ 
ville  News-Sentinel  expanded  theirs 
to  38  picas. 

Editor  Ralph  Millett  said  the  News- 
Sentinel,  which  formerly  ran  comics 
27.6  and  25.5  picas  wide,  felt  the 
“readability”  of  comics  had  been 
decreasing  too  much. 


Distinguished 

Service 

Awards 


For  52  years,  T  he 
Society  of  Professional 
Journalists,  Sigma  Delta  Chi  has  pre¬ 
sented  Distinguished  Service  Awards 
for  outstanding  contributions  to  the 
fields  of  newspaper,  magazine,  and 
broadcast  reporting  and  for  research 
about  journalism.  The  awards, 
among  the  most  prestigious  in  j(»ur- 
nalism,  are  given  for  work  during  the 
previous  calendar  year. 

The  competition  is  open  to  all  Jour¬ 
nalists.  Entries  must  be  accompanied 
by  a  nomination  form  and  a  $20 
handling  fee. 

The  deadline  for  nominations  is 

January  18, 1985. 

For  descriptions  of  the  16  categories, 
guidelines,  and  nomination  forms, 
contact: 

SPJ.SDX,  840  N.  Lake  Shore  Drive, 
Suite  801 W,  Chicago,  IL  60611 
(312)649-0060 


the  lifestyle  page  should  be  brought  to 
comics.”  He  recommended  that  the 
newspaper’s  graphics  department  be 
given  the  job  of  giving  the  comics 
more  flair. 

Baker  also  had  some  specific  ideas 
for  the  kinds  of  things  that  can  be  done 
to  build  readership,  including  mixing 
comics  with  political  cartoons  on  the 
same  page,  serializing  stories  for  chil¬ 
dren  with  comic-like  illustrations, 
developing  comic-style  features  for 
teenagers,  and  making  comics  “fun¬ 
nier.”  Syndicates  can  help  generate 
reader  interest  in  comics  by  providing 
more  profiles  about  the  artists  and 
more  background  material  about  the 


In  a  related  development,  Penn 
State’s  Daily  Collegian  newspaper 
began  running  “Doonesbury”  and 
three  other  strips  52  picas  after  the 
return  of  Garry  Trudeau’s  Universal 
Press  Syndicate-distributed  comic. 

Collegian  Inc.  general  manager 
Gerry  Lynn  Hamilton  wondered, 
however,  why  more  cartoonists  do 
not  use  “downstyle”  rather  than  all¬ 
capital  lettering  in  their  comics. 
Hamilton  noted  that  this  “would  be 
much  more  readable  for  a  mass  of 
words.” 

Also,  cartoonist  Berke  Breathed  of 
the  Washington  Post  Writers  Group 
used  a  Star  Trek  motif  in  a  recent  Sun¬ 
day  strip  to  lampoon  shrinking  com¬ 
ics.  One  of  the  panels  featured  “Scot¬ 
ty”  saying,  “1  cahn’t  werk  miracles, 
Captin!  I'm  squeezin’  'em  all  down 
jest  the  best  ah  can!  All  'cept  fer 
‘Doonesbury’  ...  it  won’t  budge!!” 
Cartoonist  George  Lemont  of  United 
Feature  Syndicate  also  spoofed 
shrinking  strips  in  a  recent  “Dr. 
Smock”  episode. 


For  Chilean  freedom 

Columnists  Mary  McGrory  of  Uni¬ 
versal  Press  Syndicate  and  Colman 
McCarthy  of  the  Washington  Post 
Writers  Group  were  among  the  peo¬ 
ple  listed  in  a  November  25  New  York 
Times  ad  calling  for  the  restoration  of 
press  freedom  in  Chile. 

Sponsoring  organizations  for  the  ad 
were  the  American  Committee  for 
Human  Rights  (based  in  Cambridge, 
Mass.),  Newspaper  Guild,  National 
Writer’s  Union,  and  Committee  to 
Protect  Journalists. 

Right-wing  dictator  General 
Augusto  Pinochet  arrested  thousands 
of  Chileans  last  month,  banned  six 
independent  publications,  and 
imposed  severe  censorship  on  all 
other  organs  of  information. 


strips  themselves,  he  said. 

The  Knight-Ridder  executive  also 
suggested  that  similar  comics  be  laid- 
out  together.  “Readers  want  to  find 
their  kind  of  comics  together,”  said 
Baker.  “Do  it  the  same  way  we  pack¬ 
age  the  news.” 

Another  idea  he  proposed  is  to 
“localize  comics  as  much  as  possi¬ 
ble.”  And  Baker  advised  editors  to 
consider  breaking  away  from  the  tra¬ 
ditional  ''ight-panel  comics  on  Sun¬ 
day.  “Some  comics  work  well  in  eight 
panels  and  some  are  stretching  out  a 
three-panel  joke,”  he  declared.  “We 
need  to  get  the  whole  industry  think¬ 
ing  more  flexibly.” 


A  stamp  is  unveiled 

The  design  for  a  regular  issue  stamp 
picturing  noted  syndicated  columnist 
Walter  Lippmann  (1889-1974)  has 
been  unveiled  by  the  U.S.  Postal 
Service. 
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Part  of  the  “Great  American 
Series,”  the  stamp  is  scheduled  to  be 
issued  next  September  to  mark  the 
100th  anniversary  of  the  National 
Newspaper  Association.  It  features  a 
portrait  of  Lippmann  based  upon 
several  likenesses  of  the  writer,  edi¬ 
tor,  and  political  philosopher  at  mid¬ 
dle  age.  The  denomination  has  not 
been  determined  yet. 

King  appoints  Perry 

John  M.  Perry  of  Marietta,  Ga.,  has 
been  appointed  southeastern  sales 
representative  for  King  Features  Syn¬ 
dicate. 

He  formerly  held  a  variety  of 
positions  with  United  Press 
International — most  recently  vice 
president  and  general  manager  of  the 
wire  service's  southern  division. 
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It’s  true.  Hundreds  of  newspapers  nationwide  have  taken  Mike 
Peters’  Mother  Goose  &  Grimm  under  their  wing.  And  since  its  debut 
in  October,  the  list  just  keeps  on  climbing.  Why,  we  haven’t  intrO' 
duced  such  a  high-flying  act  since  Jeff  MacNelly  hatched  Shoe  in  1977. 

Want  to  come  along  for  the  ride?  Call  A  Tradition  of  Creativity 
John  Matthews  at  1-800-322-3068  for  a  very 
down-to-earth  discussion  about  adding  Mother 
Goose  (Sc  Grimm  to  your  comic  pages. 


Tribune  Media  Services 


Newspapers  are  interested  observers  in  Westmoreiand  case 


The  impact  on  newspapers  of  Gen. 
William  Westmoreland’s  libel  suit 
against  CBS  really  won’t  be  felt  fully 
until  the  jury  verdict  is  in,  agreed  edi¬ 
tors  attending  the  Associated  Press 
Managing  Editors  conference  in 
Miami. 

However,  the  editors  were  also  of 
equal  mind  that  a  Westmoreland  vic¬ 
tory  in  trial  court  will  only  make  the 
already  much-feared  “chilling  effect’’ 
worse. 

“If  Westmoreland  wins,  I  think 
there  would  be  severe  con¬ 
sequences,’’  said  Michael  Davies, 
editor  of  the  Hartford  Courant  and 
incoming  APME  president.  “If  a 
public  figure  can  bring  this  kind  of  suit 
and  succeed,  the  effect  would  be 
absolutely  chilling.  The  legal  advice 
would  be  to  steer  away  from  such 
stories.’’ 

James  Batten,  president  of  Knight- 
Ridder  Newspapers,  agreed  with 
Davies’  assessment. 

“I  don’t  see  any  effect  yet,’’  from 
the  Westmoreland  case,  he  said.  But 
if  the  case  “goes  badly,’’  it  will  just 
exacerbate  the  problems  we’ve 
already  got.’’ 

However,  one  editor  at  least  saw  a 
silver  lining  in  the  Westmoreland 
case’s  dark  cloud. 

“All  these  libel  threats  may  make 
us  a  little  more  cautious  and  that 
should  improve  our  accuracy,’’  said 
Alf  Goodykoontz,  managing  editor  of 
Richmond  Dispatch  and  Times 


Leader. 

The  Westmoreland  case  has  raised 
another  concern  of  the  press  in  that 
the  plaintiff  is  being  entirely  funded 
by  Capital  Legal  Foundation,  one  of 
several  organizations  which  have  re¬ 
cently  begun  providing  money  for 
libel  prosecutions. 

One  way  to  deal  with  these  “foun¬ 
dations”  is  to  do  more  stories  about 


“All  these  libel  threats 
may  make  us  a  little  more 
cautious  and  that  should 
improve  our  accuracy,” 
said  Alf  Goodykoontz, 
managing  editor  of 
Richmond  Dispatch  and 
Times  Leader. 


them,  suggested  Ted  Natt,  outgoing 
APME  president  and  editor  of  the 
Longview  (Wash.)  Daily  News. 

“There’s  nothing  like  writing  about 
them,”  he  said.  “People  whose  sole 
purpose  is  to  stir  up  lawsuits  aren’t 
going  to  evoke  a  lot  of  public  sym¬ 
pathy.” 

Natt  did  acknowledge,  however, 
that  doing  stories  about  legal  founda¬ 
tions  funding  libel  plaintiffs  would 
also  give  these  groups  a  “forum”  for 


airing  their  anti-press  views. 

“The  press  still  doesn’t  tell  its  own 
story  very  well,”  said  Goodykoontz. 
“The  public  sees  us  as  being  con¬ 
cerned  with  other  interests  and  not 
theirs.” 

However,  Goodykoontz  restated 
his  position  that  “aboslute  accuracy” 
is  the  best  way  to  guard  against  any 
libel  suit. 

Anthony  Marro,  managing  editor  of 
Long  Island  (N.Y.)  Newsday, 
pointed  out  that  Westmoreland’s  case 
shows  that  a  public  figure  does  indeed 
have  many  avenues  of  redress  when 
he  feels  he’s  been  maligned  by  the 
press. 

Marro  noted  that  as  a  result  of  the 
TV  Guide  article  about  CBS’s  han 
dlingofthe  story  and  Westmoreland’s 
press  conferences  denouncing  the 
network,  “I’ve  heard  much  more 
about  Westmoreland’s  views  than 
CBS’s.” 

Davies  was  not  overly  concerned 
about  the  rise  of  legal  groups  willing  to 
fund  libel  cases. 

“When  there’s  a  case  the  press 
doesn’t  like,  we  all  tend  to  band 
together  too,”  he  said.  “I’m  not  sure 
we’re  on  totally  solid  ground  in 
launching  a  public  crusade  against 
them.” 


Shop  Talk 

(Continued  from  page  48) 


use  nicknames. 

The  search  for  verbs  that  are  short 
enough  to  fill  limited  counts  yet  tell 
the  action  and  are  different  from  those 
in  other  heads  on  the  page  seems  to 
use  up  most  of  the  creative  juices  of 
sports  headline  writers. 

But  the  greatest  loss  to  readability 
comes  when  undisciplined  headline 
writers  succumb  to  the  temptation  to 
use  highly  colorful  verbs  in  puns  or 
plays  on  words  dictated  by  nicknames 
that  often  only  hard-core  sports  fan 
can  link  up  with  teams; 

“Bulldogs  hound  Wildcats,’’ 
Houston  Post;  or  “Dogs  tame/Cats 
47-21,”  Atlanta. 

Both  the  Post  and  the  Atlanta  pa¬ 
pers  were  working  with  big  type,  nar¬ 
row  columns  and  constrictive  counts. 
The  Orlando  Sentinel,  with  a  smaller 
type  face,  told  the  story  completely 
and  simply:  “Georgia  converts 
errors/into  rout  over  Kentucky.” 

A  simple  verb  plus  specific  team 
names,  in  a  realistic  head  width,  add 
up  to  language  that  anyone  can 
understand. 


Newspapers' accurate 
and  Consultants. 

K 

expand^le  weather  products  all  ,<> 

-teustorhia^  to  your  needs  and  format  ^ 

very  po)ii^hjl)le  system  that  links  to  almost  any 
typesetting  Computer 


'^-'Color  weather  map  and  ASC's  special  “last  minute”, 


_ ISpns  and  more  make  Air  Science  an  alternative  worth 

cheCfiing  out.  For  more  information  call  today. 

is  changing. ..to  Air  Science  Consultants. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCf 


Classified  Advertising 


FEATURES  AVAILABLE 

■ 

ENTERTAINMENT 

COMPUTERS 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

??  CIRCULATION  UNDER  lOK  ?? 
Then  "Communications  &  Computers", 
the  general  interest  weekly  column  in 
this  area,  can  be  yours  for  about  $1  per 
week.  Pres  Childs,  PO  Box  308,  Three 
Bridges,  NJ  08887;  (201)  782-1134. 

HEALTH 

MONEY 

POSITIVE  INFORMATION  ON 
ALCOHOLISM-Readers  ask,  sober 
alcoholic  helps.  4  years  one/week.  Po¬ 
tent.  popular.  Box  41533  Tucson,  AZ 
85717.  (602)  881-3854. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 

S  13th.  Temple  TX  76501. 

REAL  ESTATE 

SCIENCE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  “concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills.”  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

WEEKLY  SCI  ENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples;  Science 
Syndicate.  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 

REUGION 

"ETHICS  &  RELIGION"  is  a  weekly  col¬ 
umn  by  Michael  J.  McManus  published 
by  90  papers  with  5  million  circulation. 
"His  goal  is  to  report,  analyse  and  com¬ 
ment  on  problems  of  a  spiritual  nature 
and  to  suggest  answers  to  those  pro¬ 
blems,  ”  said  the  Anchorage  Daily  News 
in  introducing  it.  For  samples  write  Mike 
McManus,  85  Halliwell  Dr.,  Stamford, 
CT  06902;  (203)  357-1114. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOth  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207. 

TO  BUY  OR  SELL 

A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  •Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 

Dave  Kramer  217-784-4736 

Roy  Holding  305-335-9082 

NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion.  of  course. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

Brokers*Consultants>Appraisers 
James  A.  Martin  Associates 
Columbus  Office;  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 

CRIBB  MEDIA  SERVICE 

John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

NEWSPAPER  BROKERS 

Over  300  Newspapers  Sold 

25  Years  of  Service 

W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 
Washington.  D.  C.  20005 
(2(32)  628-1133 

JAMES  W.  HALL.  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  114  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants  ' 

Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO  j 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


OUR  BUYERS  RANGE  from  first  time 
owners  to  national  groups.  If  you  are 
thinking  of  selling,  contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES.  (912)  236-1596  Box 
8225  Savannah,  Georgia  31412. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


WE  HAVE  BUYERS  looking  for  newspap¬ 
ers  and  shoppers.  Potential  first  time 
owners  to  large  national  groups.  If  you 
are  thinking  of  selling  call  or  write  Dick 
Briggs,  no  obligation.  (912)  236-1596. 
Confidential,  professional  service. 
RICHARD  BRIGGS  &  ASSOCIATES,  Box 
8225,  Savannah  GA  31412. 


NEWSPAPER  CONSUL''ANTS 


NO  DIRECT  COST-Publisher,  35  years, 
sales  oriented,  all  phases,  training.  Free 
kit.  JJP  Inc.,  Marlboro  NY  12542. 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  South  Florida  social  tab¬ 
loid  grossing  high  five  figures.  Ideal  for 
husband/wife  team,  tamings  will 
exceed  $40,000.  Owner  will  carry  note 
for  responsible  purchasers.  (305)  334- 
2521,  PO  Box  584,  Jensen  Beach,  FL 
33457. 


EXCLUSIVE  COUNTY  SEAT  WEEKLY 
FOR  SALE.  $125,000  with  good  terms. 
Profitable,  $100,000  average  gross. 
Contact  confidentially:  Jackson,  Box  98, 
McCormick,  SC  29835.  (803)  465- 
2111. 


FOR  THE  OUTDOOR  enthusiast,  3400 
paid  weekly  print  shop  in  Michigan's 
Upper  Peninsula.  $230,000  gross. 
$1/0,000  with  terms.  $100,00  cash. 
8ox  8298,  Editor  &  Publisher. 


THRIVING  27  year  old  TMC  direct  mail 
weekly  community  newspaper  Zone  1. 
Grossing  $750,000.  Asking  1  times 
gross.  Box  8319,  Editor  &  Publisher. 


ATTENTION!!! 

1984-1985 

JOURNALISM 

SCHOOL 

GRADUATES 


Editor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
insertion  in  the  Positions 
Wanted  Section  of  its 
January  5, 1985  issue.  In 
addition.  If  you  run  your 
ad  one  more  time  you  will 
only  be  charged  the  two- 
time  rate  of  $2.75  per  line 
for  the  second  ad.  If  you 
run  your  ad  two  more 
times  you  will  be  charged 
the  three-time  rate  of 
$2.40  per  line  for  the 
second  and  third  issues, 
and  if  you  run  your  ad 
three  more  times  you  will 
be  charged  the  four-time 
rate  of  $2.20  per  line  for 
each  of  the  last  three 
issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  In 
our  January  5,  1985  RE¬ 
VIEW  &  FORECAST  Issue 
is  free. 

—GUIDELINES— 


1. Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  reserve  the  right 
to  edit  copy  to  fit  space 
requirements. 

2. Use  of  E&P  box  numb¬ 
ers  will  not  be  accepted. 

3. Journallsm  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  in  ad  copy). 

4. AII  ads  must  be  MAILED 
to  E&P  with  prepayment 
enclosed  for  additional 
Insertions.  No  telephone 
calls,  please. 

5. Deadllne  for  receipt  of 
ads:  December  17, 1984. 

Editor  &  Publisher  would 
like  to  welcome  you  Into 
the  wonderful  world  of 
JoumalismI 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

FLORIDA  WEEKLY,  urban  area,  6800 
paid  subs,  prdect  $500,000  this  year. 
Growth  area.  Terms. 

COLORADO  WEEKLIES  in  high-tech 
area,  in  mountains,  gross  $243,000. 
$250,000  on  terms. 

SOUTHEAST  MICHIGAN  exclusive 
weekly  and  shopper,  full  plant,  4-unit 
web.  Gross  $475,000.  Good  terms,  pro¬ 
fitable. 

MIDWEST  SHOPPER  has  all  major 
advertisers  in  17,000  town.  Priced  at 
gross  of  $575,000.  Well  established, 
terms. 

CALIFORNIA  COASTAL  WEEKLY, 
serves  beautiful,  growth  area.  Gross 
$45,000.  Terms. 

WESTERN  NEBRASKA  exclusive  week¬ 
ly.  gross  $120,000,  serves  3  towns. 
$130,000,  30%  down.  11%  interest. 
IOWA  WEEKLY  GROUP,  project  $1.1 
million  ‘84,  5-unit  web.  Management 
would  stay.  $1,250  million,  terms. 
PACIFIC  NORTHWEST  exclusive  weekly 
gross  $225,000,  $65,000  cash  flow. 
Beautiful  area.  Terms. 

MISSOURI  EXCLUSIVE  weekly,  has  2- 
unit  web  press.  Gross  $141,327. 
Excellent  buy  at  $140,000,  $50,000 
down. 

For  information,  write: 
ROBERT  N.BOLITHO 
PO  BOX  7133,  Shawnee  Mission,  Kan¬ 
sas  66207. 


GROWING  EAST  TEXAS  Area,  news¬ 
paper  with  good  plant,  $160K  down, 
owner  finance  balance  of  $640K.  Finan¬ 
cial  statement,  resume  from  prospective 
buyers  required.  Associated  Texas 
Newspapers,  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin,  TX 
78703,  (512)  476-3950. 


NO.  CALIF.  WEEKLY,  isolated,  growing 
area.  $325,000,  25%  down.  Mel 
Hodell,  Bkr.  Box  2277,  Montclair,  CA 
91763.  (714)  626-6440. 


SUNBELT  WEEKLIES 
$75  K  to  Million  and  Half  based  on 
gross.  Reasonable  terms.  VIRGINIA 
exclusive  in  two  counties.  NORTH 
CAROLINA,  seven  weeklies  and  web- 
offset  commercial. SOUTH  CAROLINA, 
three  weeklies  in  Metrolina. 

EDWIN  0.  MEYER, ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


SPECIALTY  WEEKLY  in  Florida  coastal 
city.  Same  publisher  more  than  20 
years.  Well  accepted  in  large,  growing 
market.  New  typesetting,  very  small 
debts  but  good  depreciation  and  cash 
flow.  Gross  $500,000  in  ‘84  and  grow¬ 
ing.  $170,000  profit  before  taxes,  sell 
for $350,000 cash.  Box 8318,  Editor& 
Publisher. 


TWO  GOOD  INVESTMENTS  weekly  in 
Ohio  college  town  grosses  $71M  plus. 
Antique/flea  market/auction  monthly 
covers  Ohio  and  surrounding  states  gros¬ 
ses  $50M  plus.  Newspaper  Services 
(614)  268-fe02. 


3  WEEKLY  NEWSPAPERS  as  a  unit. 
Paid  circulation  12,500.  Gross  this  year 
$1,500,000.  Monopoly  situations. 
Computerized.  Management  in  place. 
Price  at  7  times  cash  flow. 

Bob  Houk 

Box  1584,  Tubac,  Az.  85646 
602-398-9112 


NEWSPAPERS  WANTED 


"Minority  interest  wanted  in  daily  news¬ 
paper.  Family  newspaper  company 
wishes  to  purchase.  Write  in  confidence 
to  Box  8300,  Editor  &  Publisher. 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 

ESTABLISHED  first-class  MONTHLY  j 
CITY  MAGAZINE,  ideal  location  for  Mom  I 
‘n  Pop.  $60,000  PO  Box  844,  New  j 
Bern,  NC  28560.  (919)  638-6737.  I 


PUBUCATIONS  AVAILABLE 


‘‘HOW  TO  MAKE  $100,000  A  Year  | 
publishing  Newsletters."  Free  details,  i 
Box  343 1 2 ,  Betheseda  M  D  208 1 7 . 


INCREASE  YOUR  SPACE  SALES 
A  GUIDE  TO  SELLING  ADVERTISING 
SPACE,  written  by  an  ad  agency  exec, 
details  what  should  be  in  your  media  kits 
and  sales  presentations;  how  ad  agenc¬ 
ies  select  publications;  market  research; 
working  with  sales  reps;  circulation 
audits;  co-op;  etc.  $50  ($75  after  1/1) 
Write  to:  SALES,  Box  40311,  LA,  CA  i 
90048. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  PAPERS  for  the  80’s  to 
survive  through  the  90’s  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


VER-A-Fast’s  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  75  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland,  OH  44102. 
(216)  651-2000. 


CLASSIFIED  APTITUDE  TEST 


A  15  minute  aptitude  test  for  classified 
ad  takers  and  solicitors.  Helps  screen  for 
basic  skills-spelling,  arithmetic  and 
ability  to  prepare  an  acceptable  ad.  Poor 
spelling  results  in  adjustments  and 
impairs  paper's  image.  Basic  arithmetic 
is  required  to  sell  multiple  insertions, 
contractsand  against  competition.  Send 
$10  plus  stamped  #10  envelope  to 
LEADERSHIP  ADVERTISING 
DEVELOPMENT  CO.  25  Azalea  Dr., 
Syosset,  NY  11791. 


TYPESETTING  SERVICES 


TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $1.50  per  1000  charact¬ 
ers.  Please  call:  (212)  242-9722. 


CONSULTANTS 


VIDEOTEX  or  TELETEXT  expertise,  plus 
hands-on  production  help:  editors,  writ¬ 
ers,  artists.  PROMPT  has  a  track  record 
with  two  NY  banks  and  AT&T.  For  more 
information  write  or  call:  Marci  Shatz- 
man,  president.  PROMPT,  109  Hilltop 
Ct.,  Langhorne,  PA  19047:  (215)  860- 
0138. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

CHEMCO  MARATHON 
Pulse  Xenon  Lights 
Los  Angeles  Times 
(213)  972-5186 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SOFTWARE 


B.TREE  SYSTEMS  knows  WHY: 

1)  You  lose  customers 

2)  You  lose  carriers 

3)  You  lose  dealers 

4)  You  buy  25%  more  new  business 
than  you  start 

Complete  systems  for  home  delivery 
management;  from  single  dealers  to 
home  office;  from  100  to  1  million 
customers  (or  more).  Write:  B.Tree  Sys¬ 
tems,  Inc.,  PO  Box  97,  Bartonsville.  PA 
18321. 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


j  EQUIPMENT  &  SUPLLIES 
I  MAILROOM 


MAILROOM 

EQUIPMENT 

Kirk  Rudy  off  line  combina¬ 
tion  labeler  and  quarter- 
folder.  Feeder  head  model 
224.  Label  model  211.  Quar¬ 
ter  folder  model  516. 

Model  227  Mueller  Inserter. 
5  into  1  capacity  with  coun¬ 
ter/stacker.  1  spare  vacuum 
pump.  Misc.  support  conver¬ 
ter. 

CONTACT: 

THE  BAKERSFIELD 
CALIFORNIAN 
Nancy  Manes, 

Purchasing  Manager  (805) 
9395-7433. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con- 
I  veyors  and  spare  parts. 

I  Rollertop  conveyors,  all  sizes 
I  Bottom  wrappers 
'  Sta-Hi  251  stackers 
I  Cutler-Hammer,  I,  II,  III  stackers 
I  Baldwin  Count-O-Veyors  106’s 
!  Truck  Loaders 
I  Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  Alimanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  (JA  95436;  (707) 
887-7141. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500. 


COMPUTERS 


TEXAS  INST.  "Silent  700"  (model  765 
portable  data  terminal)  programmable 
for  publications.  Best  offer  (216)  524- 
0125. 


FOR  SALE:  4  Cutler-Hammer  Mark  III 
Stackers  with  in-put  conveyors  as  is.  Bill 
McLachlan,  The  Detroit  News,  (313) 
826-7012. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  INSERTERS  with  3,  4,  and  5 
stations.  New  parts  warranty.  Excellent 
condition,  available  immediately. 
Installation  and  training  provided.  Reply 
to  Graphic  Management  Associats,  PO 
Box  55  Southboro,  MA  01772. 


NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  784-0110. 


REMANUFACTURED  Sheridan  72P, 
48Pand  24P  Inserters,  factory  guaran¬ 
teed.  Completely  remanufactured  Sher¬ 
idan  MS  &  HH  hoppers  factory  guaran¬ 
teed. 

New  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 

Newspaper  Mailroom  Systems  Division 
1 1  Main  Street 

Southboro,  MA  01772  (617)  481-8562 
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EQUIPMENT  &  SUPPLIES 


_ MAILROOM _ 

•24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  prcxiuction;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON- 

SULTANT;  (713)468-^827. _ 

SIGNODE  TYING  MACHINE, model 
MLN2A,  available  Immediately,  in 
excellent  condition.  Reply  to  Graphic 
Management  Associates,  11  Main 
Street, Southbor,  MA  01772. 


Swiss  mailroom  purchase,  late  model 
equipment.  Muller,  Ferae,  Daverio,  K&J, 
Signode.  Advise  us  of  your  require¬ 
ments,  or  contact  for  complete  list. 

ONE  Corporation/Atlanta,  GA 
(404)  458-9351  Telex  700563 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AUTOLOGIC  APS-4,  5.12M  Byte  Diablo 
disk  drive,  16K  Dataram  Core  Memory 
documentation  and  service  records- 
functioning.  V.  Wise  (412)  282-8000. 


PACU  CAR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


2  Compuwriter  IV,  HR  and  LR,  Can  be 

purchased  separately  or  as  a  package. 

GRAPH-X  (215)  439-1942. 


COMPUGRAPHIC  UNISETTER,  high 
range,  00040175,  complete  font 
library,  excellent  working  condition,  cur¬ 
rently  under  maintenance  contract. 
$75()0  without  fonts,  $8000  with  fonts. 
Compugraphic  Unified  Composer  with 
typepunch.  excellent  working  condition, 
under  contract,  00000565,  $2900. 
Contact  Jewell  Crouch,  (314)  937- 
9811. 


COMP  II  JR.,  Supported,  11  Strips, 
$2150, 

COMP  IV  B  LR,  $5250. 

CG  7200  I  TG  HR.  Headliner,  30-120 
Point,  NEVER  USED  $1800.  Bob  Weber 
(216)  831-0480. 


Editwriter  7500  LR,  6-36  point.  2  film¬ 
strips.  GRAPH-X  (215)  439-1942. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


FOR  SALE  -  Two  Hendrix  6500  systems 
made  up  of  the  following  components: 
eight  DEC  1 1/35  processors,  two  VRC 
drum  drives,  four  CDC  29  MB  disc 
drives,  forty-two  5700  VDTs,  and  various 
other  peripherals.  Call  Larry  Barr  or  Mike 
Wehrenberg  (219)  461-8465,  Fort 
Wayne  Newspapers. 

MICROTEK  Editorial  and  class  ad  sys¬ 
tem.  2  controllers,  16  terminals  and 
printer.  GRAPH-X  (215)  439-1942. 

IBM  MAG  CARD  COMPOSER.  5  Fonts, 
$5800. 

IMB  ESC,  PM  A,  5  Fonts,  $3500. 
STANDALONE,  17  Fonts,  $1200.  BOB 
WEBER  (216)  831-0408. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


Compuwriter  JR  with  Compukwik  pro¬ 
cessor,  4  filmstrips.  GRAPH-X  (215) 
439-1942. 

Unified  Composer  with  expanded  key¬ 
board  and  128  lines  of  scrollable  mem- 
or\.  GRAPH-X  (215)  439-1942. 


QUADRITEK  1211,  $6800, 
QUADRITEK  1210  HR,  4  Fonts. 
$4750. 

QUADRITEK  1200,  $3500.  BOB 
WEBER  (216)  831-0480 


CG  8400  -  Reconditioned,  45  pica, 
delivered,  installed  with  90  day  warran¬ 
ty.  GRAPH-X  (215)  439-1942. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


Unisetter  HR  6-72  point,  dataport 
interface.  GRAPH-X  (215)  439-1942. 
UNISETTER  HR.  $6500. 

UNISETTER  LR.  $5500. 

UNIFIED  COMPOSER  with  Preview, 
$4500. 

MDT  350,  with  Format,  2  years,  $3000 
each.  BOB  WEBER  (216)  831-0480. 


CG  Unified  Terminal  System,  8  ter¬ 
minals  and  printer.  GRAPH-X  (215) 
439-1942. 


CG  8600  -  68  pica,  delivered,  installed 
I  with  90  day  warranty.  GRAPH-X  (215) 
I  439-1942 


CG  7200  1C  -  LR.  14-72  point,  4  film¬ 
strips.  GRAPH-X  (215)  439-1942. 


USED  COMPUGRAPHIC  FONTS;  COMP 

IV,  Editwriter,  Trendsetter,  (choose  from 

Library  of  over  800  Strips)  $125.  add 

$20  per  ITC  Track.  BOB  WEBER  (216) 

831-0480. 


Videosetter  Universial,  RLO,  Reverse 
Video,  and  dataport.  GRAPH-X  (215) 
439-1942 


PRESSES 


EQUIPMENT  WANTED:  We  are  a  high 
volume  yet  quality  oriented  insert  printer 
and  want  to  expand  our  Harris  845  press 
equipment.  We  are  looking  for  four  right 
hand  units  and  a  RBC-2  folder  with  22 
%"  cutoff.  We  are  interested  in  good 
used  equipment,  preferably  mid  1970's 
vintage.  Call  if  your  newspaper  is  con¬ 
sidering  a  change  or  if  you're  a  com¬ 
mercial  printer  and  have  some  good 
equipment  available  to  use  within  the 
next  7  months.  Contact;  Jon  Anderson, 
PRINTCO,  INC.,  (616)  754-3673. 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for  | 
installed  prices.  Offered  exclusively  by  i 
OFFSET  WEB  SALES.  INC  i 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


HARRIS  V15D.  8  units,  JF25  folder, 
excellent  condition,  newspaper  use  his¬ 
tory.  Available  December. 

ONE  Corporation/Atlanta,  3A 

(404)458-9351  Telex  700563 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss  Metro,  4  units,  I  half  deck 
Urbanite.  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
VI 5A,  4  units,  1977 
V15A.  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


Goss  Urbanite  1000,  5  units,  3-color 
Urbanite  1000,  4  units 
Urbanite,  7  units 
Urbanite  units,  folders,  3-colors 
SSC  Community,  9  units,  UOP 
Sc  Community,  8  units,  2  folders 
SC  Community,  7  units,  1971-75 
Community,  4  units,  1970 
Harris  1650,  5  units,  1974 
845,  5  units.  1979 
845  add-on  unit 
V25.  8  units,  1981 
V25,  8  units,  21  W 
V15D.  8  units.  1983 
V15A.  5  units,  1976 
ONE  Corporation/Atlanta.  GA 
Telex  700563  (404)  458-9351 


HARRIS 

845,  4-8  units,  1973,  1979. 
V-25-JF10-2  units.  1976. 
V-15A-6-4  units.  1970. 

GOSS 

Community  SC,  4  units  1970. 

Community  SC,  2  units  (add-on). 

Community  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (add-on). 

Newsking,  3  units,  5  units. 

BELL-CAMP  INCORPORATED 

465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


Goss  Community  add-on  units,  1968- 
72.4  web  folder.  2  to  4  unit  News  King. 
(803)585-3678. 


GOSS 

Goss  Urbanite  7  units,  1972,  3  Cary's 
Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  LIrbanite  folders,  roll  stands,  drives 
and  accessories 

Goss  Community  6  units,  SC  folder. 
1974 

Goss  HV  8  units 
Goss  HV  4  units 

Goss  Cosmo  units  for  add-on  HARRIS 
Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units.  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  VI 5A,  4  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
KJ-6  folders  1980 
6  units  Newsking,  1974 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  specialties  3  Web  Angle  Bar  Nest 
WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


I  EQUIPMENT  &  SUPPLIES 

I  PRESSES _ 


GOSS 

HEADLINER 
PRESSES 
FOR  SALE 

INSTALLiTw  Perfecta  Pre¬ 
cision  Slitter 

Skip  Silt  Full  Silt  and  Silence 
On  the  touch  of  a  button 

UPDATE 

Present  Skip  Slitters 
Ellininate  changeover  down¬ 
time 

and  irregular  settings 
Improve  neatness  of  copy 
15  Assemblies  presently  in 
operation  at  the  Washin^on 
Post. 

Ask  their  opinion. 

Whatever  your  require- 
ments  over  90  units  in 
stock.  Turnkey  prices  on 
suppiy  and  instaiiation  of 
the  machinery  with  a  two- 
year  guarantee  on  produc¬ 
tion  performance  mechani- 
caiiy  and  eiectricaliy.  Con¬ 
tact 

The  Professional  Press¬ 
man 

Printing  Press 
Services  International 
USA: 

2952  East  34th  Street 
Cleveland,  OH  44115 
(216)  883-8724 
Europe: 

^ller  St.  Factory 
Preston,  England 
Tel  0772-797050 
Telex  UK  67230 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
1  Hoe  colormatic  folder  3  to  2-22  Vi 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  Vx  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
^pitol  roll-handling  equipment,  new  & 
used 

Datsun  4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Paper  roll  dollies 
125w  Koler  power  plant 
We  have  or  can  get  what  yqu  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


1967  KJ6  King  Folder.  Complete  with 
cross  head  perforator  and  double  parallel 
assembly.  40  horse  power  nrator  with  GE 
drive. 

I  2  1978  50"  double  stacked  roll  stands. 
I  With  neumatic  tension  system  and  moto- 
!  rized  side  lay.  Complete  with  main  con- 
i  sul  control.  Phone  (705)  673-7127. 
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EQUIPMENT  &  SUPPLIES 


SELECTED  PRESSES  PRESENTLY 
AVAILABLE 

1984  M.A.N.  UNIMAN  2  /  2,  (5  month 
use),  4  mono  units,  1  color  deck,  1 
pin  type  jaw  1-2-2  folder,  3  M.E.G. 
autopasters,  22  %”  c.o.  x  38” 


1982  HARRIS  N845A  (European  Built), 

6  two  over  one  (three  color)  un  its,  2 
one  over  one  (mono)  units,  1  RP 
1 1 1 A  (broadsheet  and  tabloid)  fol¬ 
der,  22"  c.o.  X  36”  w.w. 
(Numerous  other  845  presses 
available  with  22  %”  cut-off) 

1972  GOSS  METRO,  4  units,  1  color  I 
deck,  1  Uniflow  double  former  fol¬ 
der,  4  R.T.P.  autopasters,  22  %” 
c.o.  X  62”  w.w. 

(Two  other  4  unit  Metro  presses 
also  available) 

1973  GOSS  URBANITE,  10  units  (6 
floor  and  4  upper),  2  Urbanite  fold¬ 
ers  (one  with  stitcher),  10  reel 
stands,  22”  c.o.  x  36"  w.w. 

1976  GOSS  COMMUNITY,  10  units  (8 
floor  and  2  upper),  1  S.C.  folder 
(with  stitcher),  2  fincor  drives,  22 
%”  c.o.  X  35”  w.w. 

1967  Goss  Suburban  4  unit  series  900 
22  %”  c.o. 

1969  Goss  Suburban  5  unit  series  1100 
22  %”  c.o. 

1970  /  76  Goss  Community  5  units  S.C. 
and  C.C.  folder 

1974  Goss  Community  4  units  C.C. 
folder 

1967  /  71  Goss  Community  7  units  two 
C.C.  folders 

(Numerous  other  Community  press 
available) 

1972  Goss  Urbanite  8  units  2  folders 
1981  Goss  Urbanite  3  units,  1-3  col. 
unit,  1  folder 

1971  Goss  Urbanite  6  units.  1-3  col. 
unit,  1  folder 

(Numerous  other  Urbanite  press  avail¬ 
able) 

Presses  from  various  other  manufactur¬ 
ers  are  available  both  single  width  and 
double  width,  single  circumference  and  ! 
double  circumference.  Different  cut-j 
off’s  also  available. 
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HARRIS  V-25 

1981-  8  units,  2  folders,  splicers,  22 
%” 

1982-  8  units,  2  folders,  splicers,  21 
V2" 

HARRIS  N-845 
1981-  4  units,  splicer,  dryer 
1981-  8  units,  2  folders,  splicers,  dryer 
1981-8  units,  2  folders,  splicers 
1981-  12  units,  2  folders,  splicers 

ContactiBill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY,  INC. 

700  Larkspur  Landing  Circle,  Suite  199 
Larkspur,  CA  94939 
(415)  461-3477  Telex  171463  1 


HELP 

WANTED.  . 


WANTED  TO  BUY 

BALDWIN  Count-O-Veyor  for  Goss  Urba-  | 
nite  press.  Call  Steve  Jackson,  (916)  1 
877-4413. 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

GOSS  URBANITE  1000  Series  quarter  . 
folder.  Must  have  immediately.  (206) 
387-0097. 

- I 

1  or  2  add  on  units  for  a  1975  Harris/  i 
Cottrell  V15A  press.  Mayhill  Publica¬ 
tions,  PO  Box  90,  Knightstown,  IN 
46148,  (317)  345-5133.  Ext.l02. 

SHERIDAN  48P  or  72P  Inserter,  in 
operational  condition.  Reply  Box  6777, 
Editor  &  Publisher. 

TXT  DISCS-  No’s.  1257,  953,  1024, 
988,  952.  Have  for  sale:  No’s.  1587, 
1588,  1013,  1237,  916,  985, 

1157.  Z.  Hesler-  Phone  (414)  457- 
7711. 

TWO  USED  Goss  Urbanite  press  units. 
22.77  cutoff.  Call  Steve  Jackson,  (916) 
877-4413. 

Wanted  to  buy; 

One  Letterflex  135A  platemaking  tower 
and  processor.  Bill  Schoepke  (312) 
870-3760. 


ASSISTANT  PROFESSOR  AND  ADVI¬ 
SOR,  MURRAY  STATE  NEWS.  Teach 
reporting,  editing  and  advise  award¬ 
winning  weekly  lab  newspaper.  College 
teaching,  professional  media 
experience,  and  college  publication 
advising  required.  Master’s  degree  re¬ 
quired,  Ph.[j.  preferred.  Must  be  able  to 
work  with  and  teach  operation  of  VDT 
composing  system.  Salary  com¬ 
mensurate  with  qualifications.  Position 
open  beginning  Fall,  1985  (August, 
1985).  Application  deadline:  January 
10, 1985.  Send  up-to-date  resume,  col¬ 
lege  transcripts,  and  three  current  refer¬ 
ences  to:  Chairman,  Department  of  Jour¬ 
nalism  and  Radio-TV,  Box  2456,  Murray 
State  University,  Murray  KY  42071. 
Department  has  340  majors  in  four 
sequences,  20  graduate  students,  11 
faculty/staff  members,  radio  station 
yearbook  and  full-color  TV  studios  with 
cable  channel.  An  Equal  Opportunity, 
Affirmative  Action  Employer. 

A  REQUEST 

TO  ALL  I 

ADVERTISERS:  j 

To  help  us  expedite  your  ques-  | 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


MILTHORP  MACHINERY  INC. 
PO  BOX  1388 

NORCROSS,  GEORGIA  30091 
(404)  448-5284 
TLX  759450  (TPA  USA  GA) 


HEAT  SET  CONVERSIONS 
MECHANICAL  ELECTRICAL 
ENGINEERING 

PRESS  REBUILDING  AND 
RECONFIGURATING 
FOR  SALE-REBUILT  HARRIS  N845 
TURNKEY  INSTALLATION  SERVICE 
WEB  PRESS  SERVICE  CORPORATION 
CALL  US  1-800-WEB  PRESS 


4  unit  SC  Community  1971/74 
3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  V15A  with  JF7  -  1971 

4  unit  Harris  VI 5  with  JF7  -  1974 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973/76 
KJ4  and  KJ6  folders  -  your  choice  of  3 
Ferag  Counter  Stacker  M-71 
Solna  125sheetfed  manufactured  1977 
Urbanite  add-on  units  and  folders 

Offered  exclusively  by;INLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 

(913)  492-9050  Telex  4-2362 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 
LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  —$3.15  per  line. 

2  weeks— $4.20  per  line,  per  issue  2  weeks— ^.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks— $2.35  per  line,  per  issue. 

4  weeks— $2.90  per  line,  per-issue.  4  weeks— $2,10  per  line,  per  issue. 

Add  $4.75  per  insertion  for  box  service.  Add  $3.25  per  insertion  lor  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are;  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 


HELP  WANTED 


COMMUNICATION  DEPARTMENT 
CHAIRPERSON:  Illinois  State  Univer¬ 
sity  seeks  candidates  for  a  department 
chairperson  position  in  a  large  mass 
communication  and  speech  com¬ 
munication  department.  Qualifications: 
Ph.D.,  university  administration,  teach¬ 
ing  and  research  experience  desirable. 
Duties  include  administration,  teaching 
and  research.  Rank  and  salary  open  . 
Position  available  August  16,  1985. 
Send  letter  of  interest  and  resume, 
including  names  and  addresses  of  refer¬ 
ences,  by  February  1,  1985  to  Dr.  Al 
Bowman,  Search  Committee  Chairper¬ 
son,  Department  of  Speech  Pathology 
and  Audiology,  Illinois  State  University, 
Normal,  IL  6176!  (309)  438-5704. 
ISU  is  an  Affirmative  Action/Equal 
Opportunity  Employer. 

PUBLIC  RELATIONS  PROFESSOR 
Assistant/associate  professor  of  public 
relations,  tenure-track  in  a  nationally- 
recognized,  well-established  degree  pro¬ 
gram.  Academic  year  includes  teaching 
basic  and  advanced  public  relations 
courses.  Small,  suburban  campus  wit¬ 
hin  large  university  complex;  liberal  arts 
college  with  career  undergraduate  pro¬ 
grams.  Position  begins  September, 
1985.  Salary  competitive;  excellent 
fringe  benefits.  Master’s  plus  pro¬ 
fessional  experience  essential.  Letter, 
resume  to  John  C.  Behrens,  Utica  (Col¬ 
lege  of  Syracuse  University,  Utica,  NY 
13502.  AA/EOE. 

PUBLIC  RELATIONS-Search  extended 
for  tenure-track  appointment  effective 
August  16, 1985;  rank  now  open.  Teach 
undergraduate  principles,  writing,  or 
public  information  courses  and 
ultimately  graduate-level  courses.  Ph.D. 
required,  professional  experience 
desirable.  Send  letters  of  application, 
vitae,  and  at  least  three  letters  of 
recommendation  to  Thomas  H.  Heuter- 
man.  Chair,  Department  of  Com¬ 
munications,  Washington  State  Univer¬ 
sity,  Pullman,  WA  99164-2520. 
Application  review  now  begins  January 
1, 1985.  Washington  State  University  is 
an  equal  opportunity/affirmative  action 
employer. 

TWO  POSITIONS  open  in  August  at  the 
University  of  Illinois,  Urbana- 
Champaign.  One  to  teach  photojournal¬ 
ism,  other  to  teach  reporting  and  editing. 
Tenure  track  or  tenured  rank.  Significant 
professional  experience  required.  Ph.D. 
preferred,  M.A  required.  Salary  negoti¬ 
able.  Send  full  details  to  Gene  Gilmore. 
810  S.  Wright,  1 19  Gregory  Hall.  Urba- 
na,  IL  61801.  (217)  333-1365  or  333- 
0709. 


Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  ft  Publisher 

11  West  19th  Street,  New  York  NY  lOOn 


University  of  Alaska,  Anchorage  seeks 
assistant  professor  with  primary 
emphasis  in  journalism.  Tenure  track 
position  beginning  August  1985.  Teach 
such  courses  as  news  writing,  reporting, 
editing,  publication  design, 
photojournalism,  broadcast  news  writ¬ 
ing.  Requires  professional  and  teaching 
experience  in  journalism  area.  Ph.D  or 
Masters  in  related  area  of  Mass  Com¬ 
munication.  Demonstrated  research/ 
creativity.  Salary  very  competitive, 
relocation  allotment.  Fast  growing 
Department  of  Journalism  and  Public 
Communications  has  140  majors,  Com- 
pugraphic  lab  equipment  and  Atwood 
Chair  of  Journalism  which  is  filled  each 
year  by  a  nationally  known  professional 
journalist/educator.  Application 
deadline  January  30,  1985.  Send 
inquiries  or  vita  with  names  and  tele¬ 
phone  numbers  of  three  references  to: 
Journalism  Search,  Personnel  Services, 
University  of  Alaska,  Anchorage,  3211 
Providence  Drive,  Anchorage,  AK 
99508.  An  Affirmative  Acticn/Equal 
MMMk.  Opportunity  Employer.  (168612). 
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HELP  WANTED 
ADVERTISING 


EMPLOYEE  BENEFITS  MANAGER 
Mid-sized  newspaper  and  television  | 

Kis  seeking  an  Employee  Benefits  I 
ger.  Individual  will  be  located  at  | 
Company’s  home  office  -  a  Southeastern 
daily  in  Zone  4.  Qualified  candidates 
should  have  skills  in  administration  of 
employee  benefits  and  a  degree  in  Pers.  | 
Management  or  equivalent  in  newspaper 
personnel  experience.  The  position  re¬ 
quires  an  individual  with  excellent  com¬ 
munications  and  leadership  abilities. 
Send  current  resume  and  salary  history 
along  with  expected  salary  to  Box  8283,  I 
Editor  &  Publisher. 


ENERGETIC  PUBLISHER/General  Man-  i 
ager  seeks  new  challenge/opportunity.  : 
Vveeklies  are  my  specialty.  Effectivecost  j 
cutter  and  proven  sales  builder  in  highly  , 
competitive  market.  Strong  on  pro-  , 
motions  a''d  neople  management.  Dedi-  ' 
cated.  Box  830b.  Editor  &  Publisher. 

GROWING  MIDWEST  suburban  news-  I 
paper  group  seeks  top  flight  general  \ 
manager/marketing  director.  Candidate  ' 
must  aspire  to  publish  his  or  her  own  I 
paper  one  day,  have  proven  competitive  i 
sales  ability  and  be  able  to  inspire  loyal  . 
staff  of  13  to  30  employees.  Come  grow  , 
with  us  in  a  dynamic  Midwest  suburban  | 
market.  Send  detailed  resume,  salary  re-  I 
quirements  and  management  philoso-  I 
phy  to  Box  8288,  Editor  &  Publisher. 


GENERAL  MANAGER 
Publisher  of  N  California  weekly  in  highly 
desirable  locale  seeking  GM  to  manage 
all  day-to-day  operations.  Excellent 
opportunity  for  individual  looking  to 
move  ahead  and  take  charge  of  a  3-year- 
old,  fast  moving  company.  Business, 
computer,  production,  advertising, 
circulation  and  management  experience 
with  weekly  in  $750K-plus  range 
desired.  Send  resume  or  detailed  letter 
with  salary  requirements  to  Box  8224, 
Editor  &  Publisher, 


OPERATIONS  DIRECTOR  wanted  for 
large  shopper  operations,  Chicago  mar¬ 
ket  place.  Must  be  experienced  in  all 
phases  of  distribution.  Our  ideal  can- 
didiate  would  also  possess  some  pre¬ 
press  production  experience.  We  offer  a 
competitive  salary  plus  bonus  opportuni¬ 
ties.  Send  resume  and  salary  history  to 
Ray  Pike,  General  Manager,  Penny  Saver 
Publications,  6775  W.  174  St.,  Tinley 
Park,  II  60477. 


SMALL  SHOP  MANAGEMENT  Zone  9 
weekly  shopper  since  '71,  self-sustained 
with  6  unit  Goss.  Experience  in  all 
phases  helpful.  (801)  355-1975. 


WE  ARE  an  expanding  community  news¬ 
paper  and  shopper  publishing  company 
with  locations  in  both  the  midwest  and 
California.  At  several  of  these,  we  have 
immediate  openings  at  the  general  man¬ 
ager  level.  If  you  are  currently  a  general 
manager  or  experienced  department 
manager,  we  may  have  the  opportunity 
for  you.  In  complete  confidence,  please 
send  resume  including  pay  requirements 
and  references  to  General  Manager, 
Brehm  Communications  Inc.,  PO  Box 
28869,  San  Diego,  CA  92128. 


ADVERTISING 


ADVERTISING  SALES 
Neighbors  in  Sacramento,  CA.  is  seeking  \ 
an  experienced  retail/classified  sales 
person  to  join  our  growing  team.  We  are  a 
150,000  weekly  that  is  part  of  the 
McClatchy  newspapers.  Successful  can- 
didiate  will  possess  a  strong  desire  to 
suceed,  be  a  good  communicator  and 
know  the  importance  of  organizational 
skills.  Send  resume  in  confidence  to 
Advertising  Manager,  Neighbors,  10 
Fullerton  Court,  Sacamento,  CA  95825. 


ADVERTISING  MANAGER  Hartford' 
Advocate.  Greater  Hartford  weekly  news¬ 
paper  has  an  outstanding  opportunity  for 
an  individual  with  2-3  years  sales  man¬ 
agement  experience  of  a  staff  of  at  least 
5.  Background  in  newspaper  best;  - 
media  or  agency  also  acceptable.  This 
postion  is  available  due  to  the  recent 
promotion  of  present  sales  manager. 
Sales  manager  is  responsible  for  per-  I 
sonal  sales,  attainment  of  goals  for  staff, 
coordination  of  promotions  with  produc¬ 
tion,  editorial  and  upper  management. 
Salary,  commission,  bonuses,  perks. 
Send  cornplete  resume  and  salary  his¬ 
tory  to:  Eric  Benjamin,  Advertising 
Director,  Advocate  Newspapers,  30 
Arbor  St.,  Hartford,  CT  06106.  (203)  | 
232-4501. 


CO-OP  MANAGER 

Co-op  professional  needed  to  come  in 
and  enhance  our  established,  on-going 
co-op  program.  Top  notch  sales  skills, 
ability  to  work  through  people,  keen 
competitive  instincts  and  an  expert 
working  knowledge  of  co-op  are  a  must. 
Excellent  compensation  and  benefits 
package.  Join  a  winning  team  and  enjoy 
living  in  one  of  California’s  most  beauti¬ 
ful  cities.  Good  opportunities  for 
advancement  with  a  growing  company. 
Send  resume  to  Personnel  tJepartment, 
The  Sacramento  Bee,  PO  Box  15779, 
Sacramento,  95852.  (916)  442- 
9481.  An  Equal  Opportunity  Employer. 


ADVERTISING  MANAGER  for  a  fast 
growing  5  day  daily  in  Zone  6.  Prior 
experience  in  all  phases  of  advertising 
sales  and  support  areas  required.  Good 
salary,  fringes  and  bonus.  Send  resume 
with  salary  history  to;  David  Kramer,  The 
Herald-Zeitung,  PO  Box  361,  New 
Braunfels,  TX  78131.  No  phone  calls. 


CLASSIFIED  ADVERTISING  MANAGER 
Our  current  classified  manager  will  be 
retiring  in  February  1985.  We  are  seek¬ 
ing  an  individual  to  assume  man^e- 
ment  of  our  1 1  person  department.  The 
person  selected  must  have  a  good  news¬ 
paper  advertising  background  with 
extensive  classified  experience.  The 
Midland  Reporter-Telegram  is  a  24,589 
daily,  29,795  Sunday  publication  lo¬ 
cated  in  a  dynamic  growth  area  in  West 
Texas.  Sales  and  Marketing  Manage¬ 
ment  survey  of  buying  power  ranks  Mid¬ 
land  as  the  third  fastest  growing  market. 
The  selected  candidate  will  be  part  of  a 
professional,  aggressive  management 
team  with  a  "can  do”  attitude.  We  are 
building  the  Reporter-Telegram  as  "the" 
center  for  serving  marketing  needs  in  the 
Midland  area.  Qualified  individuals 
should  send  resume  and  salary  require¬ 
ments  to;  Dick  Hardin.  Director  of 
Advertising,  Midland  Reporter- 
Telegram,  PO  Box  1650,  Midland,  TX 
79702. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Columbus,  Georgia  Ledger-Enquirer 
is  looking  for  a  versatile  and  career 
oriented  manager  to  maintain  our  record 
of  excellence  in  classified  advertising. 
We  seek  an  aggressive  individual  with 
strong  communications  skills  and  a  pro¬ 
ven  record  of  sales  successes  in  the 
newspaper  advertising  field.  Past  classi¬ 
fied  advertising  experience  is  desirable; 
college  degree  is  a  big  plus.  We  offer  a 
competitive  financial  and  benefits  pack¬ 
age  in  an  affordable  and  steadily  growng 
sunbelt  market  within  short  driving  dis¬ 
tance  of  Atlanta;  a  unique  family 
oriented  lifestyle  with  educational, 
cultural  and  sports  opportunities  readily 
available.  Position  offers  good  potential 
for  advancement.  Please  send  complete 
resume  and  salary  history  in  strict  confi¬ 
dence  to:  Ron  Davidson,  Advertising 
Director,  Ledger-Enquirer  Newspapers, 
PO  Box  711,  Columbus.  GA  31994. 


EDITOR  &  PUBLISHER  for  December  8,  1984 


AD  DIRECTOR  for  16,000  circulation  ■ 
South  Louisiana  daily.  Staff  of  15.  $24-  ; 
28,000.  Send  resume  and  cover  letter  to 
The  Iberian,  PO  Box  1270,  New  Iberia,  i 
LA  70561.  I 


CLASSIFIED  MANAGER  needed  at  a 
large  Northwestern  daily  where  class!-  I 
tied  is  considered  vital  to  our  success. 
Volume  alone  runs  over  100,000  inches 
a  month.  We  are  leading  in  a  highly  com¬ 
petitive  market.  Must  lead  staff  of  36 
with  an  eye  toward  results  and  high  mor¬ 
al.  Must  be  aggressive  and  innovative  in 
approach  to  sales.  We  offer  competitive 
salary  plus  bonus.  Manager  will  be  an 
active  member  of  operations  team. 
Experienced  managers  with  an  appetite  I 
for  vigorous  competition  should  respond  j 
to  Box  8316,  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING! 
DIRECTOR  for  mid-size  Zone  2  daily. 
TMC  experience  a  must.  Send  complete  | 
resume  and  salary  requirements  to  Box  1 
8259,  Editor  &  Publisher.  1 


MIDWEST  GROUP  seeks  individual 
interested  in  working  with  the  total  news¬ 
paper  concept.  Responsibility  includes 
advertising  sales,  commercial  printing,  ! 
advertising  composing,  function  and  | 
marketing/promotion,  lip  to  $32,000  ' 
depending  on  your  ability.  Box  8276,  I 
Editor  &  Publisher. 


MAJOR  CHICAGO  suburban  chain  offers  I 
outstanding  Ad  Director  opportunity.  | 
Salary,  performance  bonus,  car,  will  i 
deliver  $40,000  first  year.  Unlimited  j 
career  growth  and  earnings  for  leader 
with  top  Display/Classified  record  at 
competitive  weekly  or  shopper.  Must  be 
strong  on  promotions,  staff 
development.  Write  in  confidence  Box 
8219,  Editor  &  Publisher. 


NORTHERN  CALIFORNIA  DAILY  seeks 
sales  director  to  run  4-person  ad 
department.  Job  requires  working  with 
research  data,  building  linage  from  the 
majors  and  motivating  staff  to  fully 
develop  their  territory.  Join  management 
group  in  planning  the  future  at  a  news¬ 
paper  with  strong  tradition  of  teamwork. 
We  went  daily  and  nearly  tripled  re¬ 
venues  in  three  years;  only  high  achiev¬ 
ers  with  demonstrated  leadership  should 
apply.  Respond  ASAP  to  Lake  County 
Record  Bee,  PO  Box  848,  Lakeport,  CA 
95453. 


NATIONAL  ADVERTISING  SALES 
EXECUTIVE,  sales  pecentage,  national 
advertising.  Four  color  comic  inserts  for 
weekly  and  small  daily  newspapers  on 
national  scale.  Unlimited  growth  factor. 
Phone  (816)  364-2920  or  279-9315 


OPENING  FOR 

CLASSIFIED  ADVERTISING  MANAGER 
On  dynamic,  small  Suburban  Daily 
Newspaper. 

Person  we  seek  will  have  classified 
advertising  experience  seeking  to  move 
into  management.  Must  be  shirt-sleeve 
manager,  able  to  input  computer  copy 
when  necessary  and  back  up  staff  when 
needed. 

Salary  is  open.  Commission  possibilit¬ 
ies.  Excellent  fringe  benefits.  Oppor¬ 
tunities  for  advancement.  Send  your 
resume  to:  Box  8310,  Editor  &  Pub¬ 
lisher.  Zone  5. 


PHONEROOM  SUPERVISOR 
We  are  seeking  an  experienced 
phoneroom  supervisor  who  can  operate 
in  a  highly  competitive  market  for  the 
largest  distribution  shopper  in  Illinois. 
The  right  candidate  must  be  strong  in 
motivating,  training,  promotions,  and 
have  front  end  system  experience.  Send 
your  resume  and  salary  history  to  Gene 
Juszczak,  Classified  Manager,  Penny 
Saver  Publications.  6775  W.  174th  St., 
Tinley  Park.  IL  60477. 


Our  Advertising  Manager  is  going  on  to 
greener  pastures  within  our  newspaper 
group.  His  replacement  will:  have  the 
ability  to  conceive,  implement  and  com¬ 
plete  imaginative  sales  promotions;  real¬ 
ize  that  a  successful  campaign  is  one 
which  benefits  both  the  newspaper  and 
the  advertiser;  maintain  an  excellent  in- 
place  staff,  and  be  able  to  recruit  and 
develop  quality  people;  develop  a  high 
community  profile,  living  in  and  working 
with  an  enthusiastic  town;  be  tough 
enough  to  be  firm,  smart  enough  to  be 
diplomatic;  enjoy  a  newspaper 
environment  which  prides  itself  on  team¬ 
work;  work  closely  with  the  publisher  in 
developing  annual  expense  and  revenue 
budgets. 

If  this  interests  you,  please  send  resume 
and  salary  requirements  to  Ned  Cant¬ 
well.  publisher,  Carlsbad  Current-Argus, 
PO  Box  1629,  Carlsbad.  NM  88220. 


RETAIL  AD  SALESPERSON 
The  Fort  Lauderdale  News  and  Sun- 
Sentinel  Company  is  currently  looking 
for  bright,  aggressive  individuals  who 
want  a  position  in  a  high  visibility 
environment. 

Grow  with  a  company  which  offers  stabil-, 
ity,  support  and  challenge  in  addition  to 
excellent  starting  salaries,  benefits  and 
a  significant  growth  opportunity. 

Send  resume  in  confidence  to  News  and 
Sun-Sentinel  Company,  PO  Box  14430. 
Fort  Lauderdale,  FL  33302. 


SEEKING  an  experienced  manager  for 
our  42,500  circulation  West  Texas  AM/ 
PM  daily  newspaper.  The  successful 
candidate  will  possess  leadership  and 
training  skills  necessary  to  supervise  our 
retail  and  consumer  publications  staff  of 
12.  Management  experience  and  com¬ 
petitive  personality  a  must!  Send  resume 
with  salary  history  to  Scott  Whitley.  Ad 
Director.  Standard-Times,  PO  Box 
5111,  San  Angelo,  TX  76902 


SHOPPER  group  in  Zone  5  seeks  to 
employ  person  who  will  be  able  to  contin¬ 
ue  expansion  of  company  through  sales, 
if  you  are  first-rate,  have  administrative 
aptitude  and  a  proven  record  of  success, 
plus  enthusiasm  for  reaching  the  top. 
let’s  hear  from  you  with  a  letter  and 
resume.  Nice  salary,  excellent  com¬ 
missions,  profit-sharing,  equity  pro- 

?;ram,  fringe  benefits.  Replies  held  con- 
idential .  Write  Box  8273,  Editor  &  Pub¬ 
lisher. 


COMPUTER  TECHNOLOGY 


PUBLISHING  SYSTEMS  COORDI¬ 
NATOR 

Medium  sized  newspaper  is  seeking  a 
dynamic  individual  with  strong  front  end 
computer  system  background.  This 
challenging  positon  will  be  responsible 
for  coordinating  and  assisting  user 
departments  in  the  use  of  a  new  SI  I 
publishing  system  scheduled  for  early 
1985  delivery. 

'Candidates  should  possess  good  com¬ 
munication  and  problem  solving  skills, 
and  the  ability  to  work  independently  on 
large  projects.  Prior  programming 
experience  is  a  necessity,  supervisory 
experience  a  plus.  Competitive  salary 
and  excellent  company  benefits. 

The  Modesto  Bee  is  located  in  Califor¬ 
nia’s  sunny  central  valley  which  offers  an 
abundance  of  recreational  opportuni¬ 
ties. 

Subm  it  application  no  later  than  January 
4.  1985  to: 

THE  MODESTO  BEE 
Personnel  Office 
1325  H  Steet 
PO  Box  3928 
Modesto,  CA  95352 
E.O.E. 

Women  and  minorities  are  encouraged  to 
apply. 
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HELP  WANTED 

HELP  WANTED 

\  HELP  WANTED 

ARTIGRAPHICS 

ARTIGRAPHICS 

CIRCULATION 

Newspaper  Designer 

The  Los  Angeles  Times  editorial  art  department  has  a 
challenging  position  for  an  experienced  designer  with 
newspaper  or  print  media  backg^round. 

The  artist  we  seek  must  be  capable  of  conceptualizing 
and  producing  innovative  graphics  and  layout  for  use 
with  editorial  content. 

We  provide  a  superior  compensation  package  plus  a 
creative  work  environment. 

Please  send  resume  and  non-returnable  examples  of 
work  (copies,  tearsheets,  etc.)  to: 

Newspaper  Designer,  Employee  Relations 
Department,  Los  Angeles  Times,  Times  Mirror 
Square,  Los  Angfeles,  CA  90053 


(Seined 

An  Equal  Opportunity  Employer 


_ ARTIGRAPHICS _ 

CARTOONIST  to  ghost  successful 
internationally  syndicated  comic.  Must 
be  experienced  and  top  notch.  For  art 
only.  Send  samples  with  S.A.R.E.  Box 
8299,  Editor  &  Publisher. 


EDITORIAL  ILLUSTRATOR 
Must  have  a  minimum  of  three  years  of 
newspaper  art/illustrating  experience  or 
equivalent.  Skilled  in  a  variety  of  tech¬ 
niques  including  full  color  mechanicals. 
Must  be  able  to  perform  the  following: 
feature  page  design/layouts,  production, 
mats,  charts,  informational  graphics  and 
use  of  VDT  for  typesetting.  Please  send 
resume  to  Herb  Williams,  Graphics 
Director,  Fort  Worth  Star-Telegram,  PO 
Box  1870,  Fort  Worth,  TX  76101.  An 
EOE. 

PAGE  DESIGNER 
Only  The  Best  Please 

The  future  is  now.  and  we  want  the  four 
best  designers  in  the  country  to  join  our 
new  design  desk.  The  desk  will  use  new 
pagination  technology  to  design  every 
page  in  our  newspaper,  from  news  to 
sports  to  features-every  page.  Our  new 
technology  and  a  radical  newsroom 
structure  will  make  the  page  designer  an 
integral  part  of  the  news  process,  a  struc¬ 
ture  that  will  allow  you  to  make  a  differ¬ 
ence. 

We’re  looking  for  four  energetic 
designers  with  demonstrated  news 
judgement,  ambitiious  ideas, 
exceptional  design  skills  and  a  critical 
eye. 

This  is  a  chance  to  be  in  on  the  ground 
floor  of  a  newspaper  revolution.  If  you 
think  you  are  the  best,  send  us  a  small 
portfolio  (slides  preferred,  clips 
acceptable),  resume  and  a  short 
introductory  letter.  Professional  refer¬ 
ences  essential.  Application  deadline  | 
January  31.  1985.  Jobs  begin  April 
1985.  Absolutely  no  phone  inquiries. 
Apply  to:  Graphics  Editor,  Press- 
Telegram,  PO  Box  230,  Long  Beach.  CA 
90844. 

SAN  FRANCISCO  EXAMINER  seeking  | 
full  time  illustrator/designer  for  a  grow¬ 
ing  editorial  art  department.  Please  send 
resume  to  Laslo  Vespremi,  SF  Examiner, 
PO  Box  7260,  SF,  CA  94103. 


_ CIRCULATION _ ! 

CIRCULATION  MANAGER  to  direct  | 
sales  and  marketing  for  two  6-day  dail-  1 
ies,  3  weeklies,  3  shoppers  and  a  TMC  i 
(totaling  113,000  circulation)  in  Zone  ! 
5,  Ideal  person  has  solid  know-how,  can  i 
build  paid  coverage,  plus  direct  and 
coordinate  sometimes  conflictngaimsof 
publications.  Grow  with  national,  pri¬ 
vately  owned  print  company.  Send  ! 
resume  to  David  Lewif,  Publisher,  The  ' 
Daily  Democrat,  PO  Box  160,  Ft.  Madi-  j 
son,  Iowa  52627.  | 

CIRCULATION  MANAGER 
Zone  1  6200  daily  in  central  Massachu¬ 
setts  needs  a  circulation  self-starter  with 
experience  in  carrier  management,  TMC 
and  computer  applications.  Ideal 
position  for  a  2  looking  to  grow  and  move 
to  a  pleasant  tourist  area  near  Boston  or  a 
1  looking  for  a  slower  pace  for  future 
growth.  Send  resume  to  Box  8205,  Edi¬ 
tor  &  Publisher. 

WANTED  IMMEDIATELY  circulation 
manager  for  Bradenton  Shopping  Guide 
and  Weekender  newspaper.  Live  in  365 
days  of  exhilarating  Florida  sunshine. 
We  need  a  fully  qualified  circulation 
manager  experienced  in  dealing  with 
multiple  motor  routes,  zones  ana  TMC 
products.  Competitive  salary,  based  on 
experience.  Auto  allowance,  company 
benefits.  Call  Niki  Richards,  Westminis¬ 
ter  Publications,  Bradenton,  FL  (813) 
748-4140.  EOE/M/F. 

CIRCULATION  MANAGER 
Experienced  circulation  manager 
needed  for  25,000  circulation  daily 
operation. Responsibilities  include  all 
circulation  areas  including  training  and 
motivating  supervisors,  planning  and 
promotion.  Must  be  strong  leader  with 
hands-on  ability.  Excellent  salaiy  and  j 
benefits.  Send  resume  to  Box  8309, 
Editor  &  Publisher.  i 

MAILROOM  SUPERVISOR-full  time/  i 
nights-The  Princeton  Packet  has  an 
immediate  opening  for  an  experienced 
mailroom  supervisor  who  can  handle  a 
Chesire  mailing  machine  and  a  Muller 
Martini  inserter.  Must  be  able  to  repair 
and  maintain  equipment  and  supervise 
newspaper  mailroom  staff.  Good  com¬ 
pany  benefits;  salary  commensurate 
with  experience.  Send  resume,  salary 
history  and  requirements  to  R.  Denard, 
The  Princeton  Packet,  300  Whithers- 
poon  St.,  Princeton,  NJ  08542.  EOE. 


CIRCULATION  DIRECTOR 
For  California  ABC  daily  and  8  weekly 
newspapers  and  shoppers.  Minimum  5 
years  daily  circulation  management  I 
experience  and  kpow  ABC,  TMC, 
marketing  and  promotion.  Circulation 
operation  totally  computerized  for  sub¬ 
scriber,  non-subscriber  households.  You 
need  strong  communication  skills, 
leadership,  promotion  training  ability. 
Proved  managerial  experience  and  suc¬ 
cess  necessary.  Not  an  entry  level 
position  for  this  award  winning  organiza¬ 
tion.  Please  send  resume,  salary  history 
and  references  to  Box  8261,  Editor  & 
Publisher. 


ENERGY  REPORTER  j 

The  Anchorage  Times,  a  growing  PM 
paper  in  a  competitive  newspaper  town, 
IS  looking  for  an  experienced  reporter  to 
cover  energy  in  the  nation's  most 
exciting  energy  state.  We  need  an 
aggressive,  self-starter  who  can  write  the 
hard  news  stories  about  the  oil  industries 
and  the  issues  affecting  it,  plus  lend  a 
soft  touch  for  features  on  the  people  and 
places  of  the  Artie.  Al.so  included  in  the 
beat  is  Alaska’s  mining  industry, 
hydroelectric  development  issues  and 
efforts  to  develop  Alaska’s  alternative 
energy  sources.  Send  resume,  clips,  sal¬ 
ary  history  to  The  Anchorage  Times,  PO 
Box  40,  Anchorage  AK.  99510,  attn:  Bill 
King,  Personnel  Manager. 

TEXAS  STRINGER  for  national  business 
magazine,  preferably  Houston-based. 
Knowledge  of  Texas  business  scene,  j 
especially  energy,  banking,  insurance. 
Box  8321,  Editoi  &  Publisher. 

EXPERIENCED  COPY  EDITOR  for  Zone 
1  70,000  circulation  AM  daily.  If  not 
top-notch  in  layout,  headwriting,  gram¬ 
mar,  don’t  bother  us.  Minimum  5  years 
reporting,  3  years  daily  desk  experience. 
Must  work  well  with  others  and  meet 
deadlines.  EXCELLENT  pay,  benefits. 
Box  8302,  Editor  &  Publisher. 

SPORTS  WRITER  immediate  opening 
for  bright,  energetic  reporter  on  staff  of 
state  capital  daily.  Must  be  a  good  writer 
and  eager  to  learn.  Send  resume  and 
clips  to  Tom  Connelly,  Sports  Editor, 
Concord  Monitor,  3  North  State  St.,  Con¬ 
cord,  NH  03301. 

EDITOR  for  6-day  7000-daily  in  Zone  5. 
Opportunity  for  person  with  some  news¬ 
room  management  experience  to  make 
good  product  and  staff  of  6  better.  We 
need  innovative,  people  and  goal 
oriented  person  who  believes  in  local 
news  emphasis  and  wants  to  grow  with 
non-public  newspaper  company.  Send 
resume  to  Box  8279,  Editor  &  Publisher, 

EXECUTIVE  EDITOR  for  suburban  Bos- 
ton  group  of  community  weeklies  which 
have  a  conservative  oriented  editorial 
page  and  are  used  to  producing  high 
quality  award  winners.  Full  responsibil¬ 
ity  for  10  member  staff  and  budget. 
Design  and  layout  experience  helpful. 
Top  pay  for  right  person.  Send  complete 
resume  and  three  references  to  Box 
8287,  Editor  &  Publisher. 

GROWING  ALASKAN  NEWSPAPER 
needs  seasoned  editor.  The  Kodiak  Daily 
Mirror  is  a  tab-size,  3,000  circulation 
daily  which  serves  Kodiak  Island  and  its 
villages.  It  also  serves  the  United  State’s 
Coast  Guard  base  and  Alaska’s  largest 
commercial  fishing  fleet.  Great  opportu¬ 
nity  for  adventurous,  community- 
minded  person  who  can  write,  edit  and 
direct  three  reporters.  We  have  fish, 
bear,  everything.  Will  hold  out  for  best 
applicant  until  Jan.  16.  Contact  Nancy  i 
Freeman,  publisher,  Kodiak  Daily  Mir- ! 
ror,  216  W.  Rezanof,  Kodiak,  AK  ' 
99615. 


HELP  WANTED 


WANTED  NOW 
Copy  Editors 
City  Editor 

We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news¬ 
paper.  If  you  are  interested  write  to  JOB 
BANK,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077,  or  call  Debra  Bissin- 
ger,  (609)  786-1910. 

NEWS  EDITOR 

We  ask  a  lot:  expertise  in  design  and 
editing,  effectiveness  in  personnel  man¬ 
agement  and  budgeting,  imagination  in 
planning  and  product  improvement.  Our 
news  editor  has  complete  responsibility 
for  our  universal  copy  desk  and  is  a  vital 
member  of  our  newsroom  management 
team.  The  right  person  will  have  enough 
journalism  savvy  and  management  skill 
to  run  the  editorial  department  in  the 
executive  editor’s  absence.  We  are  a 
34,000  AM  in  Zone  3.  Send  resume, 
work  samples  and  references  to  Box 
8320,  Editor  &  Publisher. 

PROBABLE  OPENING  soon  combina¬ 
tion  copy  desk-writer  for  northwest  daily 
20,000  circulation.  80%  desk  work, 
20%  writing.  Need  ability  to  do  bright, 
imaginative  layout,  write  bright  heads 
and  turn  a  nice  phrase.  Experienced  re¬ 
quired.  Send  resume  to  Box  8305,  Edi¬ 
tor  &  Publisher, 

SPORTS  COPY  EDITOR 
Should  sports  copy  and  news  copy  be 
edited  differently?  If  you  think  not,  we 
want  to  hear  from  you.  If  you  have  an  eye 
for  layout  and  graphics  and  the  ability  to 
make  every  word  of  a  stoi^  count,  and  a 
minimum  of  3  years  daily  experience, 
send  resume,  clips,  tearsheets  to  Al 
Vieira,  Executive  Sports  Editor,  Capital 
Newspapers,  Box  15000,  Albany,  NY 
12212. 

STAFF  WRITER  in  Tulsa,  OK  for  weekly 
petroleum  magazine.  At  least  2  years 
experience  in  business  reporting 
desirable.  Send  resume,  references,  sal¬ 
ary  requirements  and  samples  of  writing 
to  Personnel  Department,  PO  Box  1260, 
Tulsa.  OK  74101.  No  phone  calls 
please. 

THE  NATCHEZ  DEMOCRAT  recently  fe- 
atured  in  AN  PA  Presstime  Magazine  as 
one  of  the  best  small  daily  newspapers  in 
America  is  seeking  a  managing  editor. 
The  position  demands  leadership  and 
management  ability;  proven  planning, 
editingand  design  skills.  This  isa  hands- 
on  position.  Send  resume  and  work  sam¬ 
ples  and  a  copy  of  your  present  product 
to  Jim  Morgan,  Editor,  PO  Box  1447, 
Natchez,  MS  39120.  Include  a  letter 
explaining  your  present  duties  and  why 
you  wish  to  relocate.  No  calls. 

QUALITY  CONSCIOUS  WEEKLY  in  west¬ 
ern  New  England  seeks  sports  editor. 
Send  clips,  resume  to  Box  8313,  Editor 
&  Publisher. 

RELIGION  REPORTER:  We  take  religion 
reporting  as  seriously  as  city  hall  cover¬ 
age,  and  we're  looking  for  a  reporter  who 
will  do  the  same.  Some  of  our  hardest- 
edged  Page  1  stories  come  off  the  relig¬ 
ion  beat.  We’re  not  looking  for  a  religion 
services  listings  clerk  or  someone  to  pro¬ 
selytize.  We  want  an  aggressive  pro¬ 
fessional  reporter  who  can  see  the  poten¬ 
tial  in  the  beat  and  tap  it  for  the  out¬ 
standing  journalism  that’s  there  for  the 
taking.  Our  last  two  religion  reprters 
have  been  promotd  to  assistant  city  edi¬ 
tor.  We’re  an  evening  paper  of  more  than 
100,000  circulation  (and  growing)  with 
a  Sunday  paper  approaching  250,000. 
If  you  have  clips  you’re  proud  of  and 
some  background  in  religion,  we  want  to 
hear  from  you.  Send  your  credentials  to 
Timothy  D.  Bunn,  Managing  Editor,  The 
Herald-Journal,  PO  Box  4915,  Syra¬ 
cuse,  NY  13221. 


EDITOR  &  PUBLISHER  for  December  8,  1984 


y  HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL  1 

EDITORIAL 

EDITOR-IN-CHIEF  0 

Leading  publication  covering  corporate  Knight-Ridder 

travel  industry  seeks  Editor-in-Chief.  needs  experi 

Must  be  proven  journalist,  manager,  and  pressure  posit 

editor  with  5  years  daily  newspaper  or  mum  one  yeai 

equivalent  experience.  Supervisory  required.  If  yc 

experience  a  must.  Knowledge  of  ATEX  headline-writii 

helpful.  New  York  suburban  location,  and  plugging 

Resume/coverletter/salary  requirements  Besougloff,  Nt 

to  Box  8308,  Editor  &  Publisher.  Herald,  PO  E 

_  33505, 

"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest  want  in  rf 
newsroom  it's 

vv«  aesouj.  |  waiting  to 

HIGH  TECHNOLOGY  WRITERS  abre  to",^ot^l 

Daily  business  newspaper  seeks  corre-  bevond  tl 
spondents  to  cover  high  technology  news  t  h  r  e  e  ^t  o  f 

inthefollowingareas:  Bellvue  Washing-  administration 

ton;  Beaverton,  Oregon;  San  Jose,  Cali-  .  nanor  lan 
fornia;  North  Carolina  and  Massachu-  3l 

setts.  Send  resume  and  samples  of  busi-  o«norionro  anr 
ness  or  technical  reporting  to  Box  8314,  ex 

Editor  &  Publisher.  emphasis  on  1 

-  US  why  you  thi 

IF  YOU  ARE  READY  to  run  news  oper-  !  expect  and 
ation  of  quality  small  daily  in  Great  expectations  ' 
Plains  community  of  20,000  this  is  your  Publisher 
opportunity.  You  will  be  No.  2  newsper- 
son  behind  senior  editor  on  staff  of  14. 

Local/regional  emphasis,  lots  of  color,  l| 
modern,  well-equipped  plant.  Respect-  l| 
ed,  6  day  morning  daily.  Good  pay  and  11 
benefits,  write  Box  8251,  Editor  &  Pub-  l| 
lisher.  I 


IF  YOU’RE  EXPERIENCED  and  able  at 
slot  or  editing  wire  copy,  the  El  Paso 
Herald-Post  wants  you.  Write  Jay 
Ambrose.  Editor,  El  Paso  Herald-Post, 
PO  Box  20,  El  Paso  TX  79999. 


LOOKING  FOR  A  PLACE  where  your 
innovative  layout  ability  will  really  be 
allowed  to  sing?  What  better  place  than 
music  city?  The  Nashville  Banner  seeks 
an  assistant  lifestyle  editor  to  handle  all 
the  cover  design,  layout  and  production 
duties  for  the  daily  feature  section.  Look¬ 
ing  for  someone  with  fresh,  creative 
ideas  above  and  beyond  solid,  modular 
newspaper  graphics.  Will  be  on  your  own 
to  turn  out  great  designs,  working  with 
full  color  capabilities  and  staff  artists. 
Must  have  layout  and  graphic  design 
experience,  preferably  in  features.  No 
writing  involved.  Must  work  well  with 
people  and  be  capable  of  managing  in 
editor's  absence.  Please  send  resumes 
and  graphic  tearsheets  only  to  Beth 
Stein,  Lifestyle  Editor,  The  Nashville 
Baner,  1100  Broadway,  Nashville  TN 
37202. 


MANAGING  EDITOR 
Versatile  and  experienced  managing  wri¬ 
ter/editor  for  Sunday  magazine.  We’re 
looking  for  an  enthusiastic  journalist 
whose  story  sense  will  be  valued  highly 
within  the  features  department.  Send 
resume  and  three  clips  to  Ken  Doctor, 
Daily  Camera,  Box  591,  Boulder  CO 
80306. 


MANAGING  EDITOR 
Bright,  aggressive  editor  wanted  to  run 
L.A.  bureau  of  national  news  wire  serv¬ 
ice.  Must  have  strong  editing,  man¬ 
agerial  skills  and  at  least  5  years  daily 
newspaper  or  wire  service  experience  in 
L.A.  Local  contact  in  press  and  pr 
important.  Background  in  pr,  financial 
news  and  computers  desirable.  Position 
requires  sales,  hands-on  editing,  man¬ 
aging  small  staff.  Excellent  benefits,  sal¬ 
ary  commensurate  with  experience. 
Exciting  growth  opportunity.  Send  cover 
letter  and  resume  to  Box  8293,  Editor  & 
Publisher. 


MAGAZINE  EDITOR-The  Lebanon  Pa.,  ' 

Daily  News  seeksan  editor  for  its  Sunday  ^ 
magazine.  The  position  requires  writing,  j™., 

photo  and  page-layout  ability.  Send 
resume,  samplesand  salary  requirement  nwwo- 
to  Jim  J.  Burchik,  Managing  Editor,  PO 
Box  600,  Lebanon,  PA  17042. 

EDITOR  &  PUBLISHER  for  December  8,  1984 


COPY  EDITOR 

Knight-Ridder  AM  on  Florida’s  sun  coast 
needs  experienced  person  for  high- 
pressure  position  on  news  desk.  Mini¬ 
mum  one  year  copy  editing  experience 
required.  If  you’re  strong  on  grammar, 
headline-writing,  layout,  story  selection 
and  plugging  holes  in  c(^y,  write  Neil 
Besougloff,  News  Editor,  The  Bradenton 
Herald,  PO  Box  921,  Bradenton,  FL 
33505, 

WANT  TO  BE  NUMBER  TWO?  In  our 
newsroom  it's  a  key  position  as  city  edi¬ 
tor  waiting  to  be  filled  by  the  person 
I  who’s  a  step  ahead  of  the  news  parade, 
able  to  motivate  a  young  staff  and  sees 
stuff  beyond  the  fluff.  It  means  at  least 
three  to  five  years  of  news 
administration,  perhaps  as  an  assistant 
on  a  paper  larger  than  our  45,000-plus 
Southeast  all-day  product.  Beyond 
experience  and  excellence,  the  ability  to 
plan  and  execute  is  a  must  with  i 
emphasis  on  writing/editing  skills.  Tell  | 
I  us  why  you  think  you  can  do  the  job  we  1 
expect  and  include  your  salary  I 
expectations.  Write  Box  8307,  Editor  & 
Publisher.  ‘ 


BRIGHT  ENERGETIC  reporters  needed 
for  award  winning  independent  newslett¬ 
ers  based  in  Washington  D.C.  Financial 
and  or  energy  reporting  experience 
desirable.  Salary  commensurate  with 
experience.  Non-smoking  office. 
Resume  and  clips  to-.  UCG,  8701  Geor- 

fia  Ave.,  Suite  800,  Silver  Spring  MO 
0910. 

EDITOR-WRITER.  Washington-based 
water  transportation  association  needs 
speech  writer-newsletter  editor. 
Experience  in  editorial  or  political 
analysis  desirable.  Box  8290,  Editor  & 
Publisher. 

FEATURES  EDITOR  needed  for 
100,000  plus  AM  in  a  competitive 
northern  California  market.  Applicants 
must  have  management  skills  as  well  as 
a  creative  drive  to  handle  staff  of  1 5.  We 
need  a  highly  motivated  self-starter  who 
communicates  and  interacts  well  with 
entire  editorial  department.  Send 
resume,  salary  requirements  to  Per¬ 
sonnel  Department,  The  Sacramento 
Union,  301  Capitol  Mall,  Sacramento, 
CA  95812. 


CITY  EDITOR  to  service  three  bureaus  of 
the  Sarasota  (Florida)  Herald-Tribune. 
Requires  managerial  experience  with  a 
daily.  Must  have  outstanding  editing 
skills.  Excellent  company  benefits. 
Please  phone  Mr.  Williams  at  (813) 
488-6767  Monday-Friday  9am  to  7pm. 

Sarasota  Herald-Tribune 
A  New  York  Times  Affiliate 
An  Equal  Opportunity  Employer 

EDITOR  for  century  old  prize  winning 
weekly  in  lovely  semi-rural  community 
55  miles  outside  N.Y.C.  Report.  Re¬ 
write.  Edit.  Choose  and  crop 
photographs.  Recruit,  train  and  direct 
staff  of  correspondence.  Layout  paper. 
This  weekly,  at  40{X5  paid,  is  dominant 
paper  in  directly  competitive  market. 
Resident  owner-couple  will  insist  on 
hands-on  editor  who  will  produce  a  thor¬ 
ough,  consistently  superior,  totally  staff- 
produced  news  product.  Must  move  to 
community  and  have  solid  reporting¬ 
editing  experience  supported  refer¬ 
ences  from  working  news  people.  Con¬ 
fidentiality  respected.  Reply  Box  8295, 
Editor  &  Publisher. 


EAST-WEST  CENTER,  Honolulu,  Hawaii 
PUBLICATIONS  EDITOR,  WRITER/EDITOR,  and  NEWS  WRITER 


The  EAST-WEST  CENTER  is  a  public,  non-profit  educational  institution  with  an  intemationai  board  of 
governors.  Some  2,000  research  feilows  and  graduate  students,  and  professionais  in  business  and  govern¬ 
ment  each  year  work  with  the  Center’s  intemationai  staff  in  cooperative  study,  training,  and  research.  They 
examine  major  issues  related  to  population,  natural  resources,  the  environment,  culture,  and  communica¬ 
tion.  The  Center  was  established  in  1960  by  the  U.S.  congress,  which  provides  principal  funding.  Support 
also  comes  from  more  than  20  Asian  and  Pacific  governments,  as  well  as  private  agencies  and  corporations. 

The  Public  Affairs  Office  consists  of  three  section:  1)  Information,  2)  Community  Relations,  and  3) 
Publications.  Applications  and  nominations  are  being  accepted  for  three  positions.  Positions  are  3-year 
limited  appointments  with  the  possibility  of  extension. 

PUBLICATIONS  EDITOR-PUBLICATIONS  SECTION. 

R«sponslbllltles:  Heads  the  Publications  Section,  reporting  to  the  Director  of  Public  Affairs.  Responsible  for 
planning,  editing,  and  managing  production  of  publications  that  communicate  to  a  broad  audience  the  work 
of  Center  researchers  and  staff. 

Raquind  Qualifications:  Bachelor’s  degree  or  equivalent  in  English,  journalism  or  related  field.  Demon¬ 
strated  skill  as  a  versatile  writer,  editor,  and  manager  with  at  least  five  years  progressively  responsible 
professional  experience  working  for  an  English-language  periodical  or  in  publications  office.  Five  years 
experience  must  include:  1)  at  least  three  years  In  writing  about  the  social  sciences  or  professions, 
conveying  scientific  and  technical  information  in  a  popular  style  suitable  for  a  general  audience  or  working 
with  academicians  or  researchers,  either  within  a  research-oriented  university  or  Institution  or  for  a 
publication  reporting  research  findings  and  2)  at  least  one  year  successfully  supervising  other  writers/ 
editors,  setting  and  meeting  deadlines,  and  reaching  editorial  goals.  Other  skills  include  ability  to  work 
cooperatively  Tn  a  multi-cultural  academic  environment;  self-motivation,  thorough  knowledge  of  publica¬ 
tion  production,  and  ability  to  meet  deadlines. 

Salary:  $25,489  -  $30,589  per  year  plus  a  cost-of-living  allowance  currently  at  22.5%  (subject  to  change),  paid 
relocation. 

WRITER/EDITOR-PUBLICATIONS  SECTION. 

Raaponsibllltlaa:  Under  the  direction  of  the  Publications  Editor,  is  responsible  for  generating  article  ideas 
for  publication,  working  with  authors,  editing/rewriting  material,  and  assisting  in  producing  Center  publica¬ 
tions. 

Required  Qualifications:  Bachelor’s  degree  or  equivalent  in  English,  journalism,  or  a  related  field.  At  least 
three  years  of  professional  experience  in  magazine  work  Including  article  selection,  copy  edKirtg,  p)ioto 
selection,  and  popular  writing  on  complex  subjects.  Demonstrated  ability  to  write  clearly  and  interestingly. 
Ability  to  work  well  in  a  multi-cultural  environment  and  with  academic  researchers. 

Salary:  $21,066  per  year  plus  a  cost-of-living  allowance  currently  at  22.5%  (subject  to  change),  paid 
relocation. 

NEWS  WRITER-INFORMATION  SECTION. 

Rasponslbilltlas:  Under  the  direction  of  the  Public  Information  Officer,  is  responsible  for  reporting  on  Center 
activities  and  research.  Works  with  researchers  to  develop  op-ed,  commentary,  and  other  editorial  opinion 
writing  for  magazines  and  newspapers.  Works  with  national  and  international  editors  to  place  Center 
articles  In  publications. 

Requirad  Quallficatlona:  Bachelor’s  degree  or  equivalent  in  English,  journalism,  or  a  related  field.  At  least 
three  years  of  professional  experience  as  a  reporter  and  writer,  including  writing  experiertce  for  large- 
circulation  newspapers  or  magazines.  Proven  ability  to  write  accurate,  factual  stories  clearly  and 
Interestingly  under  deadline.  Experience  reporting  research  findings,  or  covering  a  social  science  field. 
Must  have  a  history  of  successful  publication  in  national  media.  Ability  to  place  articles  with  newspaper  and 
magazine  editors,  understanding  their  needs  and  writing  and  editing  copy  to  fit  those  needs.  Ability  to  work 
well  In  a  multi-cultural  environment  and  with  academic  researchers. 

Salary:  $21,066  per  year  plus  a  cost-of-living  allowance  currently  at  22.5%  (subject  to  change),  paid 
relocation. 

HOW  TO  APPLY 

Submit  resume  with  a  cover  letter  indicating  title  of  position(s)  you  are  applyirtg  for  and  provide  clear 
evidence  that  the  advertised  qualifications  are  met.  Send  names,  addresses  arKi  telephone  numbers  of 
three  professional  references.  Select  three  samples  of  your  work  that  Illustrate  your  writing  ability.  Do  not 
send  samples  of  collaborative  work.  Do  not  send  books  or  boxes  of  materials.  Applicants  wnti  be  evaluated 
on  the  quality  of  their  cover  letter,  resume  and  the  three  requested  samples.  Additional  materials  will  not  be 
considered.  Samples  of  work  will  not  be  returned.  Applications  must  bepostmarked  by  December  31, 1984. 
Send  to:  Karen  Lam,  Personnel  Office,  Dept.  51 6,  East-West  Center,  1 777  East-West  Road,  Honolulu,  Hawaii 
96848. 

An  Equal  Opportunity/Aflirmative  Action  Employer 


r 
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HELP  WANTED 


MAILROOM  SUPERINTENDENT 

The  Baltimore  Sun  is  seeking  an  individual  with 
strong  background  in  automated  mailroom  and  in 
packaging  and  distribution  systems. 
Responsibilities  include  budgeting,  production 
planning,  investigation  and  implementation  of 
new  systems  and  equipment. 

We  offer  a  good  salary  and  benefits  package.  All 
replies  confidential.  Send  resume  and  salary  re¬ 
quirements  to  Personnel  Administrator,  The  Balti¬ 
more  Sun,  501  N.  Calvert  Street,  Baltimore,  MD 
21278. 

An  Equal  Opportunity/Affirmativs  Action  Employer 


BUSINESS  REPORTER  ! 
The  Philadelphia  Daily  News  seeks  a  top- 1 
notch  business  reporter  to  cover  banking  I 
and  other  local  topics.  Applicants  must 
have  at  least  five  years  in  business  repor¬ 
ting;  an  ability  to  build  sources  and 
break  stories;  and  a  disdain  for  tradition¬ 
al  (read  that  boring)  business  pages. 
Send  resume,  clips,  references  to  Carole 
Carmichael,  Business  Editor,  Daily 
News,  400  N.  Broad  St.,  Box  7788,  Phi¬ 
ladelphia,  PA  19101. 

NEWS  EDITOR  foraward-winning4,000 
circulation  semi-weekly  in  Zone  3  growth 
area.  Box  8222,  Editor  &  Pulisher. 

NEWS  EDITOR  for  6000  afternoon  daily 
in  Zone  7.  Heads  staff  of  four.  All 
benefits.  Liberal  salary  for  experience. 
No  hurry  to  fill  position.  Send  resume 
and  salary  history  to  Box  8269,  Editor  & 
Publisher. 

NEWS  OPPORTUNITIES  local  desk/ 
reporting  positions  with  aggressive  small 
PM  Zone  2.  Hard  work,  accuracy, 
initative  critical.  Good  spot  for  career 
development.  Send  resume  Box  8312, 
Editor  &  Publisher. 


MARKETING 


_ MAILROOM _ I 

MAILROOM  FIELD  SERVICE  { 
Graphic  Management  Associates  lnc.,h- ! 
as  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc., 

1 1  Main  Street,  Southboro,  MA  01772. 


COPY  EDITOR 

Arizona  Republic  seeks  experienced 
copy  editor.  Try  out  required.  Send 
resume,  with  references  to  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box 
1950,  Phoenix,  AZ  85001. 

CITY  EDITOR:  Medium  sized  North 
Carolina  daily  seeks  person  to  supervise 
staff  of  eight  reporters,  edit  local  copy 
daily  and  oversee  news  operations  on 
alternating  weekends.  Must  be  oriented 
towards  strong  and  aggressive  local  news 
coverage,  have  layout,  editing  and 
reporting  experience.  Send  resume  and 
clips  to  Bill  Williams,  Editor,  The  Gasto¬ 
nia  Gazette,  PO  Box  1538,  Gastonia,  NC 
28053. 


MARKETING 


m 


Product  Managers 

SYSTEM  INTEGRATORS,  INC.,  a  world  leader  in 
designing  computer  systems  for  the  printing  and 
publishing  industry,  is  seeking  candidates  for  several  key 
positions  for  our  expanding  Marketing  Department.  All 
positions  are  based  in  Sacramento,  California  and  offer 
exciting  challenge. 

Individuals  will  help  chart  the  future  growth  of  the  fastest 
growing  company  in  the  industry  by  managing  new 
advanced  product  lines.  Must  have  a  minimum  of  three 
years  publishing  systems/marketing  experience  with  an 
educational  background  in  marketing  or  journalism. 
Advanced  degree  preferred. 

We  offer  a  complete  benefit  package  including  ESOP, 
Stock  Purchase  Plan  and  excellent  salary  to  qualified 
candidates.  Please  respond  by  resume  with  salary  history 
and  requirement  to: 

System  Integrators,  Inc. 

P.  O.  Box  1 3626  /  Sacramento,  CA  95853 

(916)  929-9481 

ATTN;  Personnel  EP/12-8 

We  are  an  equal  opportunity  employer 


HELP  WANTED 


FREELANCE 


GOOD  RATES  for  experienced  business 
writers  throughout  U.S.  Send  ONE  sam¬ 
ple  and  resume  to  Box  8229,  Editor  & 
Publisher, 


IT’S  A  CLASSIFIED 
SECRET! 

We  ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 


PHOTOGRAPHER 

PHOTOGRAPHER  for  graphically 
oriented  daily  in  middle  Georiga.  We  like 
color,  creativity  and  showy  art  on  our 
pages.  If  you  have  the  talent  we'll  give 
you  a  free  hand  to  exhibit  it.  Send 
resume  and  examples  to  Doug  Hall,  The 
Courier  Herald,  Drawer  B,  Dublin,  GA 
31040. 

SOUTHWESTERN  METRO  needs  an 
aggressive,  self-motivated  photographer 
with  a  creative  eye  for  both  color  and 
b&w  photos.  We  offer  new  facilitiesand  a 
creative  atmosphere  at  a  home-owned 
newspaper  that  appreciates  and  displays 
quality  photojournalism.  Send  resume 
and  portfolio  to  Ray  Cary,  Photo  Editor, 
Albuquerque  Journal,  PO  Drawer  J, 
Albuquerque,  NM  87103. 

_ PRESSROOM _ 

FOREMEN-AII  shifts-Urbanite-quality 
conscious  person  with  minimum  of  3-5 
years  experience  on  Goss  single  width 
offset  presses.  Communication  with  all 
departments  a  must.  Excellent  salary 
and  benefits.  Send  resume  toJ,  Domeni- 
ci,  Somerset  Publishing  Company,  Inc., 
320  Campus  Drive,  Somerset,  NJ 
08873  Or  call  (201)  469-0400. 


OFFSET  PRESSMAN 
3-5  years  experience  on  Goss  Urbanite 
preferred.  Must  be  able  to  do  quality 
work  and  handle  responsibility  well. 
Must  have  knowledge  of  maintenance 
proced  ure  to  assure  q  ua  i  ity  and  longevity 
of  equipment.  Full  time  position  with 
company  benefits.  Send  resume  to  Daily 
News  Journal,  Attn;  Rick  Ellis,  PO  Box 
68,  Murfreesboro,  TN  37133-0068. 

PRESSROOM  FOREMAN  small  daily 
newspaper  in  Wisconsin  is  looking  for  an 
individual  experienced  on  a  Goss  com¬ 
munity  press.  Candidates  must  be  able 
to  meet  deadlines  and  manage  press 
department.  Quality  control  and  pre¬ 
ventive  maintenance  skills  also  a  must. 
Send  resume  to  Mike  Wilder,  Chippewa 
Herald-Telegram,  PO  Box  69,  Chippewa 
Falls,  Wl  54729  or  phone  (715)  723- 
5515. 


PRODUCTION 


AUTOMOTIVE  WRITER 
Boston  based  sales  training/consulting 
firm  requires  creative  versatlie  writer 
with  solid  automotive  background  to 
work  on  a  variety  of  projects.  Must  be 
able  to  handle  technical  product  and 
sales  technique  topics.  Two  to  three 
years  experience  on  periodical,  and 
demonstrated  ability  to  work  accurately 
and  meet  deadlines  a  must.  Resume, 
salary  requirements  and  nonreturnable 
samples  to  Box  8301,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 


We're  looking  for  someone  to  manage  all 
production  departments  in  our  medium¬ 
sized  newspaper  and  commercial  web 
offset  plant.  Applicant  should  possess 
the  following  characteristics: 

•3-5  years  supervisory  experience, 
•strong,  people-oriented  manage¬ 
ment  skills. 

•good  planning  and  organizational 
skills. 

•knowldge  of  newspaper  production 
from  compo  to  mailroom. 

This  is  a  good  opportunity  tor  a  person 
who  wants  to  develop  with  a  growing 
company.  Salary  commensurate  with 
experience  and  abilities.  Excellent 
benefits.  Send  resume,  references  and 
salary  history  to:  Tom  Schmidt,  Dela¬ 
ware  Printing  Company,  PO  Box  737, 
Dover,  DE  19903,  or  call  Mr  Schmidt 
(302)  674-2888.  An  EOE. 


PRODUCTION  MANAGER 


Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

Minimum  5  years  supervisory  experience 
in  areas  of  labor  relations,  budgeting, 
computerized  front  end  system,  expense 
control  and  truck  routing. 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Join  the  management  team  of  a  pro¬ 
gressive  California  daily  newspaper.  New 
state-of-the-art  technology,  plant  and 
equipment.  Candidate  must  possess 
proven  track  record  in  effective  manage¬ 
ment  and  leadership.  Strength  must 
include  functional  working  knowledge  of 
offset  press,  imposition  and  mailroom 
operation.  Fiscal  responsibility  of 
forecasting,  budgeting  and  reporting 
essential.  Degree  in  graphic  arts  and/or 
business  administration  preferred. 
Excellent  salary  and  benefits  program. 
All  inquiries  to  Box  8296,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER 
Major  metropolitan  paper  is  seeking  an 
experienced  production  manager  to 
manage  the  production  departments 
including,  prepress,  pressroom  and  pro¬ 
duction  mailroom.  The  successful 
candidate  will  have  production  manage¬ 
ment  experience  with  a  daily  newspaper. 
College  degree  in  engineering,  business, 
or  production  management  is  preferred. 
Excellent  salary  and  benefit  package. 
Send  resume  to  The  Sacramento  Bee, 
Personnel  Department,  PO  Box  15779, 
Sacramento,  CA  95852.  An  Equal 
Opportunity  Employer. 


ADVERTISING  SALES 
Eleven  year  exclusive  state  wide  Florida 
publication  needs  a  sales  director  want¬ 
ing  excellent  income  plus  longevity- 
undescribeable  growth.  Must  be  fully 
versed  in  institutional  sales.  Resume  to 
Personnel  Director,  417  8th  Street 
West,  Bradenton.  FL  33505. 


ONE  (1)  mailroom  equipm.ent  salesman 
with  newspaper  mechanical  experience 
desirable  but  not  essential.  Send  resume 
and  salary  requirements  to  Box  8291, 
Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

POSITIONS  WANTED 

POSITIONS  WANTED 

SALES 

SALES 

EDITORIAL 

EDITORIAL 

KING  FEATURES  ^ 

SALES  REPRESENTATIVE 

KING  FEATURE  SYNDICATE  seeks  an  aggressive,  self-starting 
sales  representative  for  its  eleven-state  NORTHEAST  territory. 
The  ideal  candidate  should  have  two  to  five  years  of 
demonstrably  successful  sales  experience  in  newspaper  or  re¬ 
lated  media. 

Responsibilities  will  include  new  business  development  and 
direct  supervision  of  all  territorial  accounts.  Significant  travel 
will  be  required  to  develop  market  potential. 

Salary  commensurate  with  experience.  We  offer  excellent  sal¬ 
ary,  commission  and  benefits  package. 

Qualified  candidates  are  asked  to  send  their  resume,  including 
salary  history  and  requirements,  in  confidence  to; 

Lawrence  T.  Olsen 
Director  of  Marketing  &  Sales 
King  Features  Syndicate 
235  East  45th  Street 

TELEMARKETim/CLASSIFIED  SALES  MANAGER 

The  Fayetteville  Observer  &  Timet  it  seeking  a  telemarketing  tales 
manager  to  supervise  a  staff  of  8  in  the  classified  telephone  sales 
department  and  to  help  set  up  and  supervise  a  retail  telemarketing 
department.  The  individual  we  seek  mutt  be  self-motivated  with  a 
proven  record  of  sales  success.  We  prefer  telephone  tales  experience  to 
be  in  his/her  background.  People  skills  are  a  neccessity.  If  you  believe 
you  would-be  an  asset  to  a  forward-thinking,  aggressive, 
independent  newspaper  contact  us.  We  offer  excellent  pay  and 
benefits  to  the  right  individual.  Send  letter  and  resume  to:  John 
Holmes,  Personnel  Director,  Fayetteville  Publishing  Company,  PO  Box 
849,  Fayetteville  NC  28302. 

(919)  323-4848 


POSITIONS  WANTED. 


FIRST  CLASS  REPORTER.  28,  J-Schcwl 

trad,  5  years  experience  at  progressive 
outhwest  Business  and  legal  weekly 
seeks  daily  or  magazine  experience  in 
Zone  8  or  9.  Good  clips,  references. 


EXPERIENCED  REPORTER.  30.  seeks 
political/government  reporting  positon 
with  metro  daily.  Eight  years  in  writing, 
layout, editing:  awards;  MA  Political  Sci¬ 
ence.  Will  consider  any  Zone.  Box  8315, 


Publisher. 

FREELANCE 

BASEBALL  BEAT  WRITER-World  Series 
experience.  Sports  reporter  7  years,  j 
Non-partisan  baseball  nut  with  sidebar  1 
flair.  Single;  looking  for  major  league  j 
beat,  career  base.  Outstanding  refer-  ' 
ences.  Box  8285,  Editor  &  Publisher. 

CHICAGO  CORRESPONDENT:  Reporter 
-  feature  writer  for  Chicago  dailies  avail¬ 
able  for  part-time  contract  or  freelance 
work.  PO  Box  48922,  Chicago,  IL 

60648.  (312)  967-7666. 

ADMINISTRATIVE 

CIRCULATION 

ADMINISTRATIVE  sales  marketing 
experience.  Pragmatic.  People  oriented. 
Zones  2,  3.  4,  5.  Box  8297,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR  No.  2 
position  sought  by  employed,  34  yr.  old, 
people  oriented  Circulation  Manager. 
Excellent  administrator  and  motivator. 

FORMER  REPORTER  GETTING  MBA  in 
May.  Seek  position  in  newspaper  or  com¬ 
munications  firm.  D.F.  Stone,  2605B, 

Top  references  from  3  top  papers.  Box 
8304,  Editor  &  Publisher. 

Pecan  Ridge,  Bryan,  TX  77802. 

EDITORIAL 

PUBLISHER  in  mid  40's  seeks  a 
challenging  opportunity.  A  professional 
with  sound  experience  in  all 
departments  on  dailies,  weeklies, 
shoppers  and  commercial  printing.  A 
people  person,  that's  budget  oriented 

ASSISTANT  TO  THE  PUBLISHER  OR 
EDITOR.  Attorney-journalist  with  experi¬ 
ence  in  management,  media  law,  edit¬ 
ing  and  copy  desk  seeks  position  with 
growth  potential  in  aggressive  daily.  Box 
8278,  Editor  &  Publisher. 

references.  (714)  970-0710. 

FINANCIAL,  BUSINESS  writing  editing 
pro  seeks  Job  in  editorial  or  PR.  Will  go 

CIRCULATION 

anywhere  for  right  job.  Recently  returned 
from  Middle  East  covering  high  tech. 

MR  CIRCULATION  MANAGER 

Box  8246,  Editor  &  Publisher. 

Do  you  have  the  budget  for  permanent 
promotion?  Are  you  a  medium  to  large 
size  daily  newspaper?  Are  you  interested 
in  a  4,  8  or  13  week  pre-paid  order?  Can 
you  effectively  start  500-2,000  orders  a 
week?  If  your  answers  are  yes  to  the 
above  this  45  year  old  top  boy  crew  spe¬ 
cialist  would  consider  a  change  after  9 
years  with  same  newspaper.  Would  con- 

HARD  NEWS  REPORTER,  nominated 
for  Pulitzer  in  1983,  seeks  job  on  mid- 
to-large  daily  in  Zone  9,  7,  or  5.  Now 
working  on  160,000  am  daily  in  com¬ 
petitive  market.  S.  Carolina  J-School 
grad,  with  2  Vi  years  experience  on  dail¬ 
ies.  Solid  background  in  environmental 
and  general  assignment  reporting.  Box 
8282,  Editor  &  Publisher. 

side  sales  contract.  Box  8257,  Editor  & 
Publisher. 

SMALL  DAILY,  Circulation  Manager 
desires  change,  25  years  experience. 
Box  8281,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
seeks  responsible  No.  1  or  2  slot 
medium  daily  or  large  weekly.  Excellent 
track  record  as  GM  and  sales  manager. 
Age  45,  MBA,  available  30  days.  Box 
8284,  Editor  &  Publisher. 

EXPERIENCED  POP  MUSIC  WRITER 
seeks  full-time  position.  My  skills 
include  news  and  feature  writing,  edit- 

EXPERIENCED  MAGAZINE  EDTIOR- 
age  3  1,  doing  it  all--story 
development, writing,  editing,  pro¬ 
duction-seeking  position  with  business/ 
finance,  city  or  statewide  magazine. 
Zones  1,  2,  3,  or  eastern  Zone  5.  Box 
8272,  Editor  &  Publisher. 

EXPERIENCED  METRO  military  affairs 
and  travel  editor/writer/photographer 
available  April  1985.  Three  years  on  the 
copy  desk,  three  years  on  the  travel  desk 
and  ten  years  in  military  public  affairs 
(including Grenada).  Box 8311,  Editor& 
Publisher. 

RECENT  M.S.  J-SCHOOL  GRAD  with  2 
years  weekly  experience  as  a  reporter 
and  editor.  One  year  part-time 
experience  on  dailies;  hard  news  and  fe¬ 
atures.  Good  clips.  Looking  for  challeng¬ 
ing  hard  news  or  feature  beat  on  daily. 
Call  John  Spagnoli  (516)  295-5908. 


REPORTER  with  2  years  daily  news¬ 
paper,  1  year  trade  ^itor,  experience, 
seeks  genera!  assignment  position  in 
country  bureau  or  small  town  in  rural 
area.  Have  car  and  photography  skill.  | 
Will  relocate.  Kathy  Palmer  (215)  471- 1 
6853. 

SPORTS  EDITOR  with  5  years 
experience  on  40,000  suburban  daily 
and  Sunday  looking  to  move  up  to  new 
challenge  in  sports  or  news.  Proficient  in 
layout,  writing  and  editing.  Box  8265, 
Editor  &  Publisher. 

WRITER/EDITOR  of  proven  high  stan¬ 
dard  seeks  position  with  career  potential 
on  quality,  professional  daily.  Hard 
worker,exceptional  performer  who  can 
make  a  difference.  Six  years'  wire  and 
daily  experience.  Prefer  East,  South  or 
West  Coast  areas.  Good  references.  Box 
8286,  Editor  &  Publisher. 


PHOTOJOURNAUSM 

DEPENDABLE  AND  CREATIVE  photo¬ 
journalist  looking  for  a  pmition  with  a 
good  paper.  I  have  experience  picture 
editing  and  with  using  an  Atex  VDT  sys¬ 
tem.  (jijrrentiy  working  under  contract  as 
a  photographer  and  picture  editor  at  the 
Louisville  (Jourier-Journal  until  January. 
Ron  Bell.  (502)  582-4604  or  (703) 
860-2760.  2122ThomasviewRd.,  Res- 

ton,  VA  22091. _ 

ENTHUSIASTIC  and  more  aggressive 
than  five  photographers.  I  have  trained 
and  dedicated  myself  to  "being  on  the 
scene.”  I  never  miss!  When  it  happens. 
I'm  there.  If  you  need  me  at  2am — I'nr. 
there  -that's  my  job.  No  questions 
asked.  I  am  a  street  photc^apher  when 
things  break  fast  and  a  professional  jour¬ 
nalist,  warm  and  sensitive  with  a  creative 
eye  for  those  special  assignments.  9 
years  experience-published  in  News¬ 
week,  Us  magazine  and  others.  Will  relo¬ 
cate  anywhere  (almost)  with  medium  to 
large  daily.  Call  (401)  943-1667. 

STATE  POY,  former  weekly  owner/ 
publisher,  seeks  shooting/editine/ 
managing  position(s).  Prefer  Zones  1. 2. 
3.  Dave  Breen,  210  N.  Vine,  Plainfied, 
IN  46168.  (317)  839-5436. 

_ PRODUCTION _ 

PRODUCTION  MANAGER.  23  years 
experience  .  Excellent  printing  back¬ 
ground,  continuing  education  in  Busi¬ 
ness  Administration.  Experience  in  all 
phases  of  newspaper  and  commercial 
printing  with  hot  and  cold  type.  Good 
management  skills,  well  organized  with 
the  ability  to  motivate.  Looking  for  top 
notch  organization  with  growth  poten¬ 
tial.  Joe  Teipen,  656  Charles  St.,  Moor¬ 
park,  CA  93021.  (805)  529-3099. 


SALES-MARKETING  PRO 
Solid  syndicate  experience.  Great  rec¬ 
ord,  and  top  references.  Looking  for  a 
superior  N.Y.C.  organization  that  needs 
a  winner.  Box  8294,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


Sports  headlines:  verbs,  cliches  and  plays  on  words 


By  Jo  Ann  Dickerson 

How  many  verbs  does  it  take  to  tell 
the  story  of  a  college  football 
weekend? 

For  the  copy  editing  staffs  of  21 
sports  sections  in  a  new  study,  it  took 
212  verbs  in  347  headlines  that 
described  the  action  in  82  games. 

The  most  popular  verb  (used  11 
times)  was  one  that  described  a 
specific  action  —  upset.  The  three  big 
upsets  of  the  weekend  were  Penn 
State  over  West  Virginia,  Washington 
State  over  Arizona  State  and  Stanford 
over  Arizona. 

However,  the  extended  use  of  upset 
is  hardly  noticed  because  these  three 
games  drew  37  headlines,  meaning 
that  26  other  heads  described  the 
action  with  such  words  and  phrases  as 
topple,  beat,  rip,  fire,  burst  bubble, 
(used  in  two  different  sports  sec¬ 
tions),  stop,  stranglehold  continues, 
dominate,  stun,  stymie,  ambush, 
upend,  surprise,  rip,  puncture  streak, 
top,  mash  and  burn  (as  in  the  Houston 
Post's  far-reaching  attempt  at  a  play 
on  words,  “Cougars  burn  Sun 
Devils”).  Only  two,  upend  and  sur¬ 
prise,  carry  the  same  meaning  as 
upset. 

Three  of  the  four  next  most-used 


(Dickerson  is  an  associate  professor  in 
the  communication  department  at  the 
University  of  Texas  at  Arlington.  She 
has  written  headlines  for,  among  oth¬ 
ers,  the  Los  Angeles  Times,  the  Hous¬ 
ton  Chronicle  and  the  Dallas  Times 
Herald.) 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOING  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERmOG  MRS 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVERTiSING  NEWS 

Yaffo  Building,  432  Elizabeth  Street 

Surry  Hills  N.S.W.  2010,  Australia 

Send  a  copy  of  each  issue  for  one  year  (26  issues) — 
Annual  Subscription  to  U.S.A.  for  $A  88.00.  Payment 
must  be  made  by  bonk  draft  in  Australian  currency. 

Nartre  . 

Address  . 

City  . 

Stste  .  Zip  . 


verbs  (10  times  each)  are  simple  ones 
that  describe  the  action  in  any  game 
—  win,  beat,  defeat.  A  fourth  verb  that 
was  used  10  times,  rip,  heads  the  vio¬ 
lent  category  in  the  warlike  element 
that  has  always  been  present  in  sports 
writing.  Rip  and  three  other  verbs  in 
the  “upset”  category  —  ambush, 
mash  and  puncture  —  are  loaded  with 
violent  connotation. 

They  detract  from  the  readability 
and  the  meaning  of  what  we  are  trying 
to  communicate  —  Is  the  reader  con¬ 
templating  a  headline  on  a  sports 
story  or  on  real  violence  between  peo¬ 
ples  and  nations  that  make  the  front 
page  daily? 

The  best  headlines  and  the  best 
sports  sections  help  the  reader  keep 
events  in  perspective. 

Other  verbs  used  a  total  of  four  or 
more  times  generally  bring  to  mind  a 
more  gentle  action:  end  (nine);  roll 
(eight);  fall  and  get  (seven  each); 
romp,  stun,  crush  and  lead  (six  each); 
lift  (five);  and  hold  and  nip  (four  each). 

One  reason  these  words  are  fa¬ 
vored,  despite  the  nature  of  their 
meanings,  is  obvious:  they  are  short 
and  will  squeeze  into  a  tight  count. 

The  favorite  verbs  were  scattered 
throughout  the  21  sports  sections 
studied,  and  few  sections  used  a  verb 
more  than  once. 

This  means  that  an  astonishing  vari¬ 
ety  of  verbs  were  used  in  the  347  head¬ 
lines  in  the  survey. 

The  headline  writers  for  the  Tyler 
(Tex.)  Courier-Times-Telegraph  had 
to  be  the  most  creative  in  order  to 
come  up  with  heads  on  36  different 
games,  the  most  of  any  paper.  (The 
Houston  Post  and  the  Dallas  Morning 
News,  with  33  and  32  game  heads,  had 
the  most  of  the  metropolitan  papers.) 

The  survey  was  conducted  the 
weekend  of  Oct.  23,  1983,  to 
determine  the  extent  of  cliches  in 
sports  headlines.  I  looked  at  the  Sun¬ 
day  sports  sections  of  13  metropolitan 
newspapers  (Atlanta  Journal  and 
Constitution,  Boston  Globe.  Dallas 
Morning  News,  Dallas  Times  Herald, 
Denver  Post,  Detroit  Free  Press,  Fort 
Worth  Star-Telegram,  Houston 
Chronicle,  Houston  Post,  Kansas 
City  Star,  New  York  Times,  Orlando 
Sentinel  and  San  Antonio  Light)  and 
eight  smaller  dailies  (Abilene  Repor¬ 
ter  News,  Denton  Record-Chronicle, 
Denison  Herald,  Huntsville  Item,  Kil¬ 
gore  News  Herald,  Longview  Morn¬ 


ing  Journal,  Tyler  Courier-Times- 
Telegraph  and  Wichita  Falls  Times, 
all  north  and  east  Texas  dailies). 

It  is  the  use  of  verbs  that  stamps  a 
sports  section  as  cliche-ridden.  Wins, 
loses,  ties  —  these  are  all  the  verbs 
sports  copy  editors  need  to  describe 
football  action. 

But  in  an  effort  —  an  often  mis¬ 
guided  effort — to  add  punch  and  snap 
and  interest,  the  headline  writers 
come  up  with  an  astounding  number 
of  substitutes  for  these  three  basic 
verbs. 

The  big  game  of  this  October 
weekend  last  year  was  Texas  vs. 
SMU,  especially  in  the  Texas  news¬ 
papers  that  formed  the  bulk  of  my 
survey.  Most  of  the  papers  kept  their 
headlines  straight,  with  specific  verbs 
that  told  the  action  simply:  “2-point 
try/fails.  Texas/whips  SMU,” 
Orlando; 

“SMU  shrugs/off  tie,  falls/to  Long¬ 
horns,”  Atlanta; 

“Longhorns  stop  Mustangs,  15- 
12,”  Dallas  Morning  News; 

“Texas  ends  SMU’s  unbeaten 
streak,”  Dallas  Times  Herald; 

“Texas  Slams  door  on  SMU,”  Fort 
Worth; 

SMU  gamble  fails,/Texas  wins  15- 
12,”  Houston  Post;  “Conversion 
fails,/Texas  beats  SMU,”  Kansas 
City. 

One  exception  to  simple  verb  use 
came  in  the  Detroit  Free  Press,  “No. 
2  Texas  bulldogs  Southern  Method¬ 
ist,”  with  the  verb  possibly  picking  up 
connotations  from  Texas’  nickname 
of  the  Longhorns. 

The  Boston  Globe,  looking  for  a 
verb  to  fill  a  six-count  line,  called  in 
the  language  of  powerful  locomotives 
in  “Texas/derails/SMU.” 

The  survey  also  took  a  look  at  how 
the  use  of  nicknames  contributes  to 
unspecificity  in  headlines.  Staffs  of 
smaller  papers,  with  less  experience 
and  generally  with  more  games  to  put 
headlines  on  and  less  time  to  write 
them  —  and  generally  with  less 
direction  to  chose  specific  verbs  — 
relied  more  on  animation,  often  when 
specific  team  names  would  take  up  no 
more  room. 

“Horns  hold  back  Ponies,  15-12,” 
in  the  Wichita  Falls  Times,  counts  out 
almost  the  same  as  the  same  as  the 
more  specific  “Texas  holds  back 
SMU,  15-12,”  but  the  paper  chose  to 

(Continued  on  page  38) 
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GOSS  HEADUNBl  OFFSET 
on  edition  in  Gainesville 


needed  double -width  capacity, 
more  cohr  capability  and  greater  speed. 
The  Goss  Headliner  Offset  has  it  all. 
couiddt  be  happier  with  our  decision^ 


Bill  Ebersole,  Publisher,  The  Gainesi’ille  (Florida)  Sun 


The  first  Goss  Headliner®  Offset 
press,  on  edition  at  the  Gainesville 
Sun  since  April  16,  is  all  that  the 
growing  daily  hoped  for. 

“With  five  units  and  three  half- 
decks^  Ebersole  continues,  “we  are  running  full 
color  every  day-and  the  color  work  has  been 
outstanding.  Our  confidence  in  the  Goss  name  and 
American  engineering  was  well-foundedr 
Production  Director  Ken  Duffield  agrees;  “We’ve 
been  very  pleased  with  the  smooth  start'Up  and 
how  fast  our  personnel  have  adjusted  to  the  pressr 


The  (joss  Headliner  Offeet...designed'in  flexi' 
bility  for  solutions  to  a  wide  range  of  newspaper 
production  requirements  worldwide.  Clontact  (joss 
Newspaper  Products,  Graphic  Systems  Divi^n,  _ 
Rockwell  International,  3100  South  Central  ■ 
Avenue,  Chicago,  IL  6()650.  (312)  656'8600.  S 


Rockwell  International 


...where  science  gets  down  to  business 


amSEfiVKTION  VflHTING 
JUDGED  IN  THE 
ED  MEEMAN  TRADITION. 


Judges  of  The  Scripps-Howard  Founda¬ 
tion's  Edward  J.  Meeman  Awards  com¬ 
petition  are  well  qualified  to  evaluate 
environmental  and  conservation  entries. 

Lionel  Linder,  editor  of  The  Detroit 
news,  a  newspaper  veteran  of  nearly 
three  decades,  is  chairman  of  the  panel. 

Linda  Cunningham, executive  editor 
of  the  Trenton  Times,  is  a  past 
president  of  the  Blue  Ridge  Chapter, 

Sigma  Delta  Chi. 

Frank  Johnson,  executive  editor  of  the  Arizona 
Daily  Star,  is  past  president  of  the  Arizona  Press  Club 
and  a  director  of  the  Daily  Star  Sportsmen's  Fund. 

The  contest  is  open  to  any  newspaperman, 
newspaperwoman  or  newspaper  in  the  U.S.  and  its 
territories.  There  are  two  categories;  for  news¬ 
papers  over  100,000  circulation  and  those  under. 
Winners  may  be  individuals,  or  newspapers  when 


team  effort  is  involved.  Winners  in 
each  category  will  receive  $2,000  and 
a  plaque.  Runners-up  receive  $1,000 
and  a  citation.  If  an  award  is  made  to 
a  newspaper,  the  cash  prize  will  be 
given  to  the  editor  for  distribution  to 
contributing  staff  members.  Entries 
must  have  been  published  in  a  news¬ 
paper  in  1984,  and  be  received  by 
Feb.  11, 1985,  and  addressed  to:  The 
Meeman  Awards,  The  Scripps-Howard 
Foundation,  1100  Central  Trust  Tower,  Cincinnati, 
Ohio  45202. 

Mamed  for  the  late  Scripps-Howard  editor  and 
conservationist  this  contest  is  meant  to  encourage 
newspapers  to  give  the  public  a  better  under¬ 
standing  of  conservation.  Entries  form  the  backbone 
of  the  national  Meeman  Archive  in  conservation 
journalism  at  the  University  of  Michigan. 


Lionel  Linder 


Linda  Grist  Cunningham 


Frank  E.  Johnson 


SCMPPS  U  HOWARD 


